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N “If you’re not sure what the benefits 
of a membership are, you should 
ask both the organization, and some 
farmers who are members of it,” Krista 
continues.

Continued on page 2

valuable. Carefully consider whether a 
particular group can offer you services 
or benefits that you are not able to 
access or achieve on your own at a 
comparable cost. 

Don’t forget, while some organizations 
are formal, informal co-operatives 
or partnership groups can also offer 
benefits to individuals. It is also 
important to remember that you get 
out what you put in — be prepared to 
get involved.

What benefits might an industry 
association offer to you?
A common voice to government. 
Government is not able to listen to each 
and every person that comes to them 
for support or with concerns, let alone 
respond to those concerns. 

A focused group or unified voice can 
bring common issues to the attention 
of government. It can also work with 
government to create viable and 
applicable solutions for those issues, 
or to strategically work to move the 
industry forward. 

An industry group can provide a focal 
point for government to collect the 
information that it needs to make 
informed decisions. In essence, the 

“I decided to join the 
Alberta Farm Fresh 

Producers Association 
because I think that if 

enough Peace (Country) 
producers become 

members we can get 
a marketing cluster 
going and attract  
more customers.  

I know that cooperating  
to build a bigger  

market pie works.”

Heather Porrill, 
Star Bright Farm, Bay Tree

The basic function of any association 
is to provide valuable information, 
appropriate training, and access to 
materials that are not easily obtained 
by an independent producer.

Membership in relevant industry or 
grower organizations can be very 

The benefits of joining 
an industry association
 ow that you’ve made the 
 decision to become an 
 independent producer, 
the next step might be to join an 
organization that can help you take 
your business to the next level.

What kind of organization?
It might be as simple as recognizing 
your existing network of peers and 
colleagues for the invaluable resource 
it is, and using their feedback to 
increase your market presence.

Or, if you decide to join an established 
industry association, you open yourself 
up to many more opportunities 
for growth — both personal and 
professional — and the more you 
become involved, the more benefits 
you can realize.

An important first question is: what 
benefits does this organization 
provide to me? A second question 
might be: what can I contribute to this 
organization that will, in turn, benefit 
me?

“It is important that producers find an 
organization that can provide them 
with some value, and one that is willing 
to listen to their suggestions and 
needs,” says Krista Miller of Alberta 
Farm Fresh Producers Association. 
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1.
Increased market share

2.
Promotion, branding  

and visibility

3.
Collective market 

development and research

4.
Education opportunities

5.
Wider access to  

industry information

6.
Wider access to resources, 
lower costs, bulk ordering

7.
Group insurance policies

8.
A common voice to  

government

9.
Support of a like-minded 

community

10.
Get involved and meet  

your neighbours!

The top ten
reasons to join 

an industry 
association

association becomes a sort of liaison 
with government — for the overall 
good of the industry. 

Access to information. Many 
associations provide information to 
their members in 
a variety of forms 
— from workshops 
and conferences, to 
field days and focus 
group sessions.

Printed materials 
like newsletters, 
brochures, and 
websites also 
provide valuable 
information.

In some cases, associations have 
dedicated employees who are tasked 
with helping members and their 

Benefits
Continued from page 1

To get the most from the association experience, members are encouraged to become 
involved in all aspects of the association — from board membership to voting and 
reading the newsletter. Above, the newly elected Alberta Farmers’ Market Association 
board gets down to business. Facing row from far left: Debbie Grant; Barb Holub; Sharon 
Johnson; Maria Iacobelli; Deb Mertin; Wanda Klimke. Bottom row from far left: Korien 
Sampson; Colleen Hunt; Tom Elder; Dianne Schleiter; Eileen Kotowich.

particular needs on a daily basis.

Conversely of course, this information 
is also available to people outside the 
industry; like your potential customers, 
to name the most important.

Market development and research.
Associations will often participate 

in activities that 
might provide 
some market spin-
off benefits.

If market 
development and 
research is one of 
the purposes of 
an association, it 
is likely that your 
participation and 
involvement will be 

required, and will be key components 
in achieving successful outcomes and 
results.

“Promotion, networking  
and education are major 

benefits of belonging to an 
industry organization.”

Krista Miller, 
Alberta Farm Fresh  

Producers Association
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Promotion, branding and visibility.
An association is the face and voice of 
an industry, and as such, spends a great 
deal of effort in promoting the benefits, 
strengths and values of the industry. It 
might generate promotional materials 
or attempt to direct customers to its 
membership or the things that its 
membership offers. 

Most organizations connect with the 
media and have websites and other 
promotional tools. Marketing and 
communication are key components 
for organizations and provide 
significant value to members. 

Access to group insurance policies.  
An organization with a large 
membership base may have the 
drawing power required to entice 
insurance companies to offer a reduced 
group rate to its members. 

Access to resources. A large 
membership base also gives 
organizations the opportunity to 
benefit from collective ordering and 
purchasing, allowing the association to 
provide certain common items to their 

Association members attending one of the educational seminars held at Alberta Farm 
Fresh School.

membership at reduced costs — items 
such as shipping costs, packaging or 
plant materials, for example.

Collective research. Many 
organizations either conduct their own 
research, , or sponsor research which 
serves the entire industry by providing 
information, answers and solutions 
back to the group. 

These are a just a few of the benefits 
that can result from membership in an 
industry association. No doubt you will 
identify others that we have missed.

As with any endeavor: you get from it 
what you put into it. Whichever direction 
you choose, get involved, volunteer, ask 
questions — communicate, cooperate, 
collaborate and reap the benefits!

So, you want to join an association ...
Congratulations, that’s a great first 
step! But now you have to decide 
which one. There are a wide variety 
of Alberta- and North America-based 
organizations which can help you grow 
your business. 

Starting with Alberta’s ‘big three’, here 
are just a few suggestions. 

Alberta Farmers’ Market 
Association (AFMA) 
www.albertamarkets.com
The AFMA provides direction and 
support to member markets, vendors, 

managers, boards and sponsors 
through advocacy, education, 
promotion and innovation. 

Alberta Farm Fresh Producers 
Association (AFFPA) 
www.albertafarmfresh.com
Since 1985, the AFFPA has been 
dedicated to connecting local people 
with local farms. Their mission 
statement: “Supporting and growing a 
profitable and sustainable local farm 
direct marketing industry. Bringing 
fresh, healthy, local food and farm 
experiences to Alberta communities 

by connecting local farms and local 
people.”

Organic Alberta 
www.organicalberta.org
Organic Alberta strengthens the 
organic community through leadership, 
networking, education, communication 
and advocacy.

Organic Alberta is a collaboration of 
all stakeholders — from consumers to 
producers and all those in between.

Continued on page 4
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Meat from animals 
slaughtered by a mobile 
butcher can only be used 
for personal consumption 
and can’t be sold unless 

inspected prior to slaughter, 
and again as a  

post-mortem inspection  
at an approved facility. 

For more information about 
 this and other government  

regulations that may affect you, 
visit the Resources section  

at www.explorelocal.ca.

It’s the law!
A regular Field Notes feature 

highlighting government  
regulations which may affect  
your local market business.
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Alberta Greenhouse Growers 
Association (AGGA)  
www.agga.ca
A member-supported organization 
that provides workshop learning, 
research data and general support to 
greenhouse vegetable and ornamental 
producers, garden centres, and tree 
seedling greenhouses.

Wild Rose Agricultural 
Producers (WRAP)  
www.wrap.ab.ca 
WRAP is Alberta’s largest producer-
funded general farm organization. It is 
an organization comprised of farmers 
and ranchers who wish to have a voice 

in shaping the future of farming. Unlike 
many other farm organizations, there 
are no major corporate sponsors. 
Nearly 85% of the money raised each 
year comes from membership and 
membership services. 

Potato Growers of Alberta (PGA) 
www.albertapotatoes.ca
The PGA is a non-profit potato grower 
organization that aims to increase the 
success of the potato growing industry 
in Alberta. To accomplish this, the PGA 
works on three fronts: education and 
extension, marketing and promotion, 
and research. The PGA is the voice of 
the potato industry in Alberta

Alberta Beef Producers (ABP) 
www.albertabeef.org
The more than 28,000 beef cattle 
producers who are stewards of the 
industry in this province have one 
organization that represents their 
collective interests – the Alberta 
Beef Producers. Run by producers 
for producers, it is dedicated to 
maintaining a truly sustainable, 
competitive industry for the benefit of 
all society. 

North American Strawberry 
Growers Association (NASGA) 
www.nasga.org
NASGA was organized in 1977 and 
today represents more than 250 
members in 40 states, 10 provinces 
and 15 countries. It supports research 
programs, develop educational 
seminars and publications, promote 
development of equipment, varieties 

and cultural methods to improve 
efficiency for the strawberry industry, 
and promote beneficial legislation. 

Landscape Alberta Nursery 
Trades Association (LANTA) 
www.landscape-alberta.com
LANTA is a voluntary trade association 
for businesses in the ornamental 
horticultural industry across Alberta. 
Its members are involved in various 
sectors of the industry, and the 
association represents Landscape 
Contractors (design, construction, 
maintenance), Arborists, Lawn Care 
Providers, Tree Nurseries, Garden 
Centres, and Sod Producers.

Canadian Horticulture Council 
(CHC) www.hortcouncil.ca
Established in 1922, the CHC is a 
voluntary, not-for-profit, national 
association whose members are 
primarily involved in the production 
and packing of over 120 fruit and 
vegetable crops. Its mandate is to be 
a strong and active presence in the 
nation’s capital by bringing issues 
to the attention of the Minister of 
Agriculture and Agri-Food Canada, as 
directed by membership.

North American Farmers 
Direct Marketing Association 
(NAFDMA) www.nafdma.com
The NAFDMA advances the prosperity 
of its members and the farm 
direct marketing industry through 
networking, participation, education, 
and innovation. 

Join an association
Continued from page 3




