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Supporting our local food system
 lberta Agriculture and 
 Rural Development (ARD) 
 is researching the best 
way to develop a robust local food 
system in the province. 

Known as the Local Food System 
Needs Assessment, the project’s 
outcomes will assist Explore Local 
and other local food initiatives in 
their efforts to better help the local 

food industry connect to each other 
and the consumer, shortening the 
distance from farm to plate. 

The co-existence of international, 
domestic and local markets in 
Alberta’s agricultural economy 
is key to a producer’s market 
portfolio and critical for the long-
term sustainability of Alberta’s 
agriculture industry. 

A

Please see “Local food” page 2

In addition to traditional farmers’ markets, many restaurants and caterers, independent 
retailers and major grocery chains are emerging as marketplaces for local food.

Many farm enterprises begin 
marketing their food products in 
local markets before expanding to 
export markets. 

The team at ARD, led by Bill 
Reynolds, has reviewed successful 
systems elsewhere to see what 
might apply in Alberta.
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“Along the way we’ve learned what 
has been working well in Canada 
and in the United States,” says 
Reynolds. 

“The steady interest in local foods is 
good news for businesses that are 
positioned to take advantage of it,” 
says Reynolds, “and that’s good for 
the Alberta agricultural economy ” 

ARD projects, such as Explore 
Local, regional local food 
initiatives, and product and market 
development of local food products, 
have helped Alberta producers 
better understand and expand into 
local markets.

Reynolds says the next step is to 
consult with industry. As such, 
his group will be holding a series 
of regional Local Food Policy 
Engagement sessions in January 
(see advertisement next page). 

“There are certain issues and 
successful approaches that come up 
as we study other jurisdictions and 
we’ll be asking people if these ring 
true here. Workshops, web surveys, 
and talking to people individually 
will be part of the mix in our 
consultations.” 

The kind of suggestions that 
come in — such as the need 
for the development of local 

food networks, food hubs, farm 
incubators or regionally accessible 
processing and distribution 
infrastructure — remains to be 
seen.

“What strategies and systems are 
needed to make it easier to produce 
and market local products, and who 
could be involved in setting the 
groundwork — these are the types 
of things we want to hear from 
people,” adds Reynolds. 

“We want to tap into the diverse 
expertise of farmers, processors, 
distributors and retailers to help us 
understand what would support a 
sustainable local food system.”  

LocAL food
Continued from page 1

Co-operatve farm production and internet sales have also helped to bring local food to a 
wider selection of consumers.
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Local food Policy Stakeholder Engagement Sessions

We need your knowledge of local food issues and successful 
approaches from all sectors of the food network including 
farmers, ranchers, processors, distributors, brokers, retailers 
and all areas of food service.

Select the date and location that suits you best and register 
now as seating is limited. Call the registration line at  
1-800-387-6030.

 Edmonton, January 10, 9:00am - 2:30pm
 J.G. O’Donoghue Building

 Grande Prairie, January 11, 9:00am - 2:30pm
 Provincial Building

 Airdrie, January 24, 9:00am - 2:30pm
 Provincial Building 

 Lethbridge, January 25, 9:00am - 2:30pm
 Research Station 

 Vermilion, January 31, 9:00am - 2:30pm
 Provincial Building 

Deadline for registration is two weeks prior to session date.  
All sessions include a catered local lunch. 

for more information contact:

Bill Reynolds, Team Lead  
Alberta Agriculture and  
Rural development 
780-427-4424 
bill.reynolds@gov.ab.ca

According to the most current 
Statistics Canada data, the 
total food expenditures by 
Alberta households were  
$10.7 billion in 2009. 

One-third of Albertan 
households surveyed said they 
would buy more food grown 
or made in Alberta if it was 
convenient and identifiable 
(Alternative Agricultural 
Markets in Alberta 2008). 

North American research 
demonstrates growth potential 
through community food 
assessments, locally produced 
food tracking studies, and food 
enterprise case studies.

Recent research indicates that 
a profitable local food system 
includes:

• Innovative market channels

• Mentorship programs

•  Supply scale up by 
coordinated production

• Alternative financing

•  Farm and food business 
incubators

•  Food hubs that employ food 
storage, aggregation and 
novel distribution 

•  The best way to develop a robust local food 
system in Alberta.

•  Key strategies needed to develop a strong 
local food economy.

•  Who should be involved in setting the 
groundwork.

Alberta Agriculture and Rural development 
invites you to share your thoughts on

Statistically  
Speaking



 is published four times per year and is available online at 
www.explorelocal.ca. For further information about anything you’ve read here, or to be 
included on our email list, please contact Linda Doucette at linda.doucette@gov.ab.ca.

No food products,  
including those sold at 

Alberta Approved Farmers’ 
Markets are exempt from 
the Food and Drugs Act  

and the Consumer 
Packaging and Labelling Act 

and regulations.

for more information about 
 this and other government  

regulations that may affect you, 
visit the Resources section  

at www.explorelocal.ca.

Upcoming Events

It’s the law!
A regular Field Notes feature 

highlighting government  
regulations which may affect  
your local market business.

Good for Health,  
Healthy for Business
January 11 – St. Albert
Discover how Loblaw’s plans to achieve 
its healthier food option targets and how 
Alberta processors can play a part in 
Loblaw’s goal to improve the health of 
Canadians. For more information visit  
www.agriculture.ab.ca/foodandhealth or 
register at 1-800-387-6030. 

Explore Local Foods Local 
Markets Workshop
February 8, 9:00 am to 4:00 pm
Strathmore Travelodge, Strathmore
For more information, visit  
www.explorelocal.ca and click  
on the Events tab. To register,  
call 403-631-2827 or email 
sarah.schumacher@wheatlandcounty.ca.

Expand Local Foods Local 
Markets Workshop
February 9, 9:00 am to 4:00 pm
Lone Pine Hall, Didsbury. 
For more information, visit 
www.explorelocal.ca and click on the 
Events tab. To register, contact Joyce 
King at 403-335-3311, ext 115, or email 
joyce.king@mountainviewcounty.ca

“free from” Allergens  
and Gluten Seminar
February 12 – Edmonton
The global food allergy and intolerance 
products market is projected to surpass 
$26 billion by the year 2017. Attend this 
seminar to gain insight into the wish 
list of those afflicted with food allergies 
and intolerances, along with new 
Canadian regulations, allergen labeling 

related recalls, facility requirements 
and marketing tactics for these special 
products. For more information contact 
Annette at 790-644-2404.

Alberta farm fresh Local food 
Short course (formerly Berry and 
Vegetable School)
March 1 and 2
Black Knight Inn, Red Deer
For more information or to register, 
contact the Alberta Farm Fresh 
Producers Association at  
1-800-661-2642 or visit their website at 
www.albertafarmfresh.com and click on 
News and Information. 

From all of us at Explore Local

Holidays!
Happy


