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Extension 
programs:

keeping you 
informed

Working with the media can be a challenge for even the 
most experienced professional. But to those of us new to 
the business of self-marketing, it can seem a very daunting 
prospect indeed. 

This one-day workshop will provide information and 
advice on a variety of media-related subjects, such as: 
developing your key message; why, how and when to give 
a media release; how to work with the media, and what 
to expect from them; and the basics of giving broadcast 
interviews and preparing items for print.

We will help you to create a communication plan, and 
discuss issues management concerns — is this your issue 
to own/speak to? What do you do with the ugly ones? — 
yes, you can say no to an interview.

Navigating Media Routes will culminate with an industry 
panel discussing promotions that worked for them, and 
lead a Q&A session to give you the opportunity to ask  
them questions. 

Navigating Media Routes is scheduled for January 8, 2014 
at the J.G. O’Donoghue Building in Edmonton (7000 113 
Street). For further information, or to register for this 
workshop, please contact Karen Goad at 780.538.5629. 

A large part of the Explore Local mandate is to keep Alberta’s  
agri-professionals current with the latest trends in business and  
marketing and help them navigate through a sea of options in the  
quest to keep their businesses moving forward.

Through the use of education-focused events and seminars,  
our goal is to provide you with the skills and knowledge you need  
to run a successful business.

This issue of Field Notes takes a closer look at some of the events planned 
for the coming months. As always, if you would like more information on 
anything discussed in this newsletter, you can find it at www.explorelocal.ca.

Navigating Media Routes
Wednesday, January 8, 2014 • $30
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processes all of their pork products 
on-farm and sell by whole or individual 
cuts direct to the consumer and 
Calgary restaurants.

Noble Meadows Farm, Nobleford
Noble Meadows Farm is a family 
owned and operated goat dairy and 
goat milk processor. The milk is 
pasteurized and bottled or used to 
make yogurts and cheeses. Harvey 
and Carolyn Van Driesten source the 
herbs and spices used in their cheeses 
from Canadian companies and have 
their product labels made locally in 
Lethbridge. 

They recently negotiated a unique  
deal with Calgary Co-op stores to  
carry their goat cheeses.

Ewe-Nique Farms, Champion 
www.eweniquefarms.com
Ewe-Nique Farms is operated by Bert 
and Caroline Vande Bruinhorst. They 
raise all the lambs, do all the cutting  
on-farm and sell direct into Calgary 
shops, farmers’ markets and 
restaurants. The farm also offers 
chickens and eggs for direct sale.

The Adding Value to Livestock tour is 
scheduled for February 3 and 4, 2014 
at various Alberta locations (a bus will 
pick up participants in Leduc, Innisfail 
and Strathmore). $75 per person 
includes lunch and bus; breakfast, 
dinner and accommodation costs are  
on your own. Registration is limited  
to 20 participants. 

For further information, or to  
register for this tour, contact  
Bert Dening at 780.674.8247 or  
bert.dening@gov.ab.ca. 

Adding Value to Livestock tour 
Monday, February 3 & Tuesday, February 4, 2014 • $75/person
This school bus on wheels farm tour is 
for those interested in learning more 
about farm direct marketing of meat 
and milk, as well as on-farm processing 
options. 

Hosted by Bert Dening, farm direct 
meat specialist, this workshop plans to 
stop at a variety of Alberta agri-based 
businesses including:

Spraggs Meat Shop 
438 Centre St., Rosemary  
spraggsmeatshop.blogspot.ca
Gregg and Bonnie Spragg started their 
hog operation soon after Gregg retired 
from his army career. 

The couple purchased a pair of pigs 
after attending an Explore Local 
workshop, and the rest, as they say, 
is history. They began selling their 
product into farmers’ markets, and are 
currently completing a 5,000 square 
foot expansion on their meat shop in the 
town of Rosemary. 

Medicine Hat Meat  
Traders, Medicine Hat, 

www.mhmt.ca
Medicine Hat Meat Traders is 
a 4th generation beef ranch 
owned by Greg and Joanne 
Pahl. The family processes 

their meat on-
ranch, 

and sells their award winning jerky 
and dried beef strips direct from their 
ranch and through farmers’ markets.

Premium Sausage 
141 Mildred St., Seven Persons 
www.premiumsausage.ca
Established in 1990, Premium Sausage 
was purchased in 2009 by long time 
employees, Mark and Debbie Penner. 
It processes and sells a wide variety of 
smoked and fresh farmer sausage and 
ready-to-eat deli products.

The business continues to grow. In 
addition to meat processing and sales, 
the Penners operate a small specialty 
retail store that sells a variety of local 
products and provides a community 
service focus.

Vital Green Farms, Picture Butte
Joe and Caroline Mans absolutely 
love their cows and give them plenty 
of room to roam. With an average of 
one cow per acre, the cows love them 
too, and they produce amazing non-
homogenized milk, which is not only 
bottled but made into yogurts and 
cheeses. Vital Green Farms products 
are sold through farmers’ markets and 
specialty retailers across Alberta.

Broek Pork Acres 
www.broekporkacres.com

Broek Pork Acres is an 
Alberta family-run farm 

that raises Berkshire 
hogs on pasture 
and in the fresh air 

and sunshine. 
The Vanden 
Broek family 
personally 
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This one-day event will be offered in 
several Alberta locations throughout 
the months of January and February:  
January 23 in Leduc; January 29 in 
Grande Prairie; and February 12 at 
Millarville. It will provide detailed 
information on selling food products 
at Alberta approved farmers’ markets, 
including:

•	 Benefits	and	challenges

•  What to look for before signing with 
a farmers’ market

•  Market types and the community 
needs they serve

•  Sourcing equipment - tables, tents, 
storage, refrigeration and more

•  Food safety best practices 

•  Business image – consistent look to 
you, your staff and your display in 
each market

•  Costs and returns  - marketing costs, 
insurance, market fees, pricing, etc.

•  Regulations

Getting Into Farmers’ Markets is 
scheduled for three days in January 
and February in various locations 
throughout the province. 

Registration deadline one week prior 

to event date. $20 per person.

For further information, or to register 
for this workshop, please contact 
Eileen Kotowich at 780.853.8223. 

Sign up and be counted!
Take advantage of this opportunity 
to expand your market reach and 
connect with other agri-professionals. 
Attached to this issue of Field Notes 
are two registration forms (included 
after page 4) that offer exciting 
opportunities for expanding your 
business and your mind.

Agricultural Processing 
Directory
Every year Alberta Agriculture 
and Rural Development publishes 
the Alberta Agricultural Processing 
Industry Directory. 

The directory has been developed 
for use by the business community, 
government agencies and other 
interested parties throughout Alberta, 
Canada and internationally. 

If you would like to have your 
agrifood processing business included 
in the directory, please complete and 
return the attached form.

Explore Local Database
Join our database and stay informed 
about Explore Local upcoming events, 
learning opportunities, resources and 
happenings.  

Getting Into Farmers’ Markets
Various Dates, Winter 2014 • $20/person

Getting Into Farm Direct Marketing
Wednesday, February 19, 2014 • Free

This open forum is for those interested 
in farm direct marketing with more 
questions than answers. 

Bring your questions on regulations, 
business start up, costs and returns, 
pricing,	food	safety,	financing	and	more.	
A panel of experts will be on hand to 
answer questions and offer advice.

Each specialist will give a 15 minute 
overview of their area of expertise, 

followed by a 10-minute question and 
answer session.

Getting Into Farm Direct Marketing is 
scheduled for February 19, 2014. The 
registration deadline is February 12, 
and there is no cost to attend.

For further information, or to register 
for this workshop, please contact 
Eileen Kotowich at 780.853.8223 or 
Karen Goad at 780.538.5629. 
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 is published up to four times per year and is available online  
at www.explorelocal.ca. For further information about anything you’ve read here, or to be 
included on our email list, please contact Robyn Berg at robyn.berg@gov.ab.ca.

Field Notes is sponsored by Growing Forward 2, a federal-provincial-territorial initiative.

If you are NOT a  
producer living on a farm, 

you must have your  
animal slaughtered in an 

inspected facility.

For more information about 
 this and other government  

regulations that may affect you, 
visit the Resources section  

at www.explorelocal.ca.

Upcoming Events

It’s the law!
A regular Field Notes feature 

highlighting government  
regulations which may affect  
your local market business.

For more information on  
any of these events, visit  
www.explorelocal.ca and click 
on the “Events” tab.

SAVE ThE DATE!  
29Th ANNUAL NAFDMA 
CoNVENTIoN “MAkIN’ hAy  
IN ThE hEARTLAND”
Make plans to attend the North 
American Farmers’ Direct Marketing 
Association convention. With a 
combination of educational sessions, 
bus tour farm visits and trade show, it’s 
your networking association for farm 
direct marketing and agritourism and 
business growth. For details visit  
www.nafdma.com.

January 31 - February 5, 2014
Kansas City, Missouri

TRAVEL ALbERTA WEbINAR 
WEDNESDAy SERIES
All webinar workshops take place from 
10:30 a.m. - 12:00 p.m. MST, $25 
per webinar session. Webinar log-in 
information will be forwarded a few 
days prior to each session. Please visit 

industry.travelalberta.com/events to 
register for these webinars or to view 
other workshops and industry events.

Facebook Strategy
Feb. 12, 2014
In this session we will review how 
to define your Facebook strategy 
and teach you how to maintain your 
page efficiently. Our goal is to help 
you maximize your potential to build 
your brand on Facebook by clearly 
identifying your vision or purpose. 
This one-hour webinar will provide you 
with practical tips you can implement 
immediately.

Facebook Advertising
Dec. 11, 2013, Mar. 12, 2014
In this one-hour webinar we will 
provide ways to grow your Facebook 
following and increase the engagement 
with your Facebook posts in a targeted 
and efficient way. Advertising on 
Facebook will allow you to focus on 
your target audience and deliver 
measurable results.

Twitter
January 8, 2014
Twitter is one of the most popular 
social media tools today. Learn how 
you can build relationships and grow 
your tourism business with Twitter in 
this one hour webinar. You will gain 
practical insights on how to use this 
tool effectively.

ALbERTA FARM  
FRESh SChooL
February 27 & 28
This two-day conference offers 
introductory and advanced fruit and 
vegetable sessions; livestock sessions 

including the on-farm meat workshop 
hosted in partnership with Olds College; 
and general farm direct marketing 
sessions for the beginner and  
advanced operator. 

Krista Miller: 1.800.661.2642 
Pomeroy Inn and Suites, Olds

ExpLoRE LoCAL NEW MEDIA 
WEbINAR SERIES
The series continues with more  
social media focused workshops.

For further information on any of  
these seminars, please contact  
Margurite Thiessen 780.968.3513  
or Cindy Cuthbert 780.538.5287.

Introducing Twitter and blogging
December 17, 2013
Presented by David West.

Managing your  
Social Media Networks
January 21, 2014 
Presented by David West.

What is Cloud Computing? 
February 18, 2014 
Presented by David West.

If you missed any of our previously 
held webinars, they can be viewed 
anytime by visiting explorelocal.ca, 
and selecting Resources/Explore Local 
webinar series.
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Explore Local Initiative  
Explore Local is an initiative of Alberta Agriculture and Rural Development (ARD) that helps to identify and 
communicate growth opportunities in the local food market. We are creating a stakeholder listing on our 
website and invite your organization to be listed. ARD’s Explore Local also has a newsletter it sends to 
industry and stakeholders. With the information your organization provides below, Explore Local will: a) 
ensure your organization receives relevant information on industry events, training opportunities, potential 
sources of funding and more, to share with your industry partners and clients b) promote your extension 
events; and c) identify and communicate industry issues, challenges and partnership opportunities for your 
organization. Please complete the form and return to the contact above. Thank you. 
 

Stakeholder Information (for publication) 

Organization Name:  

Mailing Address:    

Town / Prov:  Postal Code:  

Phone Number:  Toll free:  

Website: www. Fax Number:  

Organization 
Mandate/Focus: 

 

  

 

Notice of Collection 
The personal information you provide below will be used to keep you informed about events and initiatives of 

relevance to the industry and its supporting stakeholders. The information is collected under the authority of section 
33(c) of the Freedom of Information and Protection of Privacy Act and is subject to the privacy provisions of the Act. If 

you have any questions about the collection or use of your personal information, please contact Explore Local 
Initiative, Alberta Agriculture & Rural Development (ARD); 1201-10320 99 Street, Grande Prairie, AB, T8V 6J4; 

780.538.5287; or cindy.cuthbert@gov.ab.ca 
 

 Stakeholder Contact Information (collected for ARD use only) 

Contact: First Name:  Last Name:  

Position/Title:  Email:  

Direct Phone Number:  Fax Number:  

 

Business Type / Industry Sector:  (Gov’t/Agency/Association/Food Service) 
 

   

   

  (school, college,  

      health care facility, prison, etc.) 
 

Please complete and return to: 

Cindy Cuthbert 

Phone:  780-538-5287 

Fax:  780-538-5288 

Email:  cindy.cuthbert@gov.ab.ca  

Mail to: AB Agriculture & Rural Development 

1201-10320 99 ST, Grande Prairie AB  T8V 6J4 

mailto:cindy.cuthbert@gov.ab.ca
mailto:cindy.cuthbert@gov.ab.ca
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Explore Local Initiative 
Explore Local is an initiative of Alberta Agriculture and Rural Development (ARD) to help producers and 
others build on and capture growth opportunities in the local food market. With the information you provide, 
Explore Local will be able to: a) ensure you receive information on opportunities related to the local market 
industry including: industry events, training opportunities, potential sources of funding and expanding your 
industry networks; b) promote your business or organization on-line. Please fill in applicable areas below 
and return to the contact above. Thank you. 

 
Notice of Collection 

The information you provide will be used to design programs relevant to your business, as well as inform you about upcoming 
Explore Local Initiative extension programming opportunities. If indicated below, your information will also be used to promote 

your business or organization on-line. This personal information is collected under the authority of section 33(c) of the Freedom of 
Information and Protection of Privacy Act and the information provided is subject to the Act. If you have any questions about the 

collection or use of this information, please contact Explore Local Initiative, Alberta Agriculture & Rural Development (ARD);  
1201-10320 99 Street, Grande Prairie, AB, T8V 6J4; 780.538.5287; or cindy.cuthbert@gov.ab.ca 

 

Producer Information (for publication) 

 

Business Contact Information 

Business / Farm Name:  

Primary First Name:  Primary Last Name:  

Secondary First Name:  Secondary Last Name:  

Mailing Address:    

Town / Prov:  Postal Code:  

Phone Number:  Toll free:  

Cell Number:  Fax:  

E-mail:    

Website: www. 

Legal Land Description: 
(i.e. SW 24-38-20-W5)  

 

I consent to my business information being publicly available. (eg. AB Regional Cuisine Sourcing Directory)  Yes No  

List the Areas of the Province You Serve (i.e: Calgary, Edmonton, Fairview, Grande Prairie, Lethbridge, Red Deer, Vermilion) 

 

 

 

Delivery Available:   If yes,  Self    Or           

 

Additional comments on delivery: (List below)  

 

Please complete and return to: 

Cindy Cuthbert 

Phone:  780-538-5287 

Fax:  780-538-5288 

Email:  cindy.cuthbert@gov.ab.ca  

Mail to: AB Agriculture & Rural Development 

1201-10320 99 ST, Grande Prairie AB  T8V 6J4 

mailto:cindy.cuthbert@gov.ab.ca
mailto:cindy.cuthbert@gov.ab.ca
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Local Market Sales Outlets (Marketing Channels) 
Does your business operate/sell through the following outlets? (Select all that apply)     

(CSA) (Food Box) -farm Store 

ine Alberta (Food Establishments)   

 (truck based pre-sold)  

 On-farm accommodation  

 On-farm event  

Does your business actively sell to food establishments? (i.e. Dine Alberta)   

 

Local Market Products 
 (Select all that apply) 

Protein (Meat) 

 

 

 

 

 

 

ish  

 

 

 

 

 

 

Crops 

 

(Spinach, Pea, Bean, Broccoli, etc.) 

(Carrot, Beet, Potato, Turnip, etc.) 

 (Cucumber, Tomato, etc.) 

 

 

 

 

Processed Foods 

 Jelly/ Salsa 

 Soups 

 

(dessert/entrée, etc.) 

 

Beverages 

Alcoholic 

-alcoholic 

Certifications 

ertified Organic 

 

 

 

 

 

 
Other 

      

      

      

Local Market Product Details  

Product Availability:  

If you have more than one product, please list the products and when they are available: (List below) 

 

 

 

Please name and describe products as fully as possible (List below) 

 

 
 

 

 


