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Consumption of Sugar Sweetened Beverages in Alberta  
Albertans consuming one or more sugar sweetened beverages per day, by type of beverage, 2014-2015 
Sugar sweetened beverages are a major contributor of added sugar to our diet.  The World Health Organization recommends that no more 
than 10 per cent of energy intake come from added sugars (12 teaspoons of sugar/day), yet a typical 12 ounce drink contains 10 teaspoons 
of sugar.1,2 Consumption of sugar sweetened beverages are associated with obesity, type 2 diabetes, cardiovascular disease and dental 
caries.1,3 Public health strategies to deter consumption include limiting access, differential pricing and limiting marketing to children. 
Today’s edition of Health Trends Alberta looks at the adult population consuming one or more sugar sweetened beverages per day by type of 
beverage. This self-reported data was collected through the Alberta Community Health Survey.  

Consumption is highest for sweetened specialty coffee/tea beverages  
Daily consumption was highest for sweetened coffee/tea 
beverages at 12.7 per cent (CI: 11.6-13.8); followed by 
soda drinks at 10.9 per cent (CI: 9.8-12.0) and sweetened 
fruit/sport drinks at 5.5 per cent (CI: 4.7-6.2).  

There was no difference between males and females for 
sweetened coffee/tea beverages.  However consumption 
of soda drinks was twice as high for males (14.7 per cent 
CI: 12.8-16.5) compared to females (7.3 per cent CI: 6.1-
8.5). Males also reported drinking more sweetened 
fruit/sport drinks (7.0 per cent, CI:  5.7-8.3) than 
females (4.0 per cent CI: 3.1-4.9).    

For all beverage types consumption was highest in 
younger adults, less than forty years of age.   
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