Domestic Tourism in Alberta 2019

A summary of visitor numbers, expenditures and characteristics
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2019 Domestic tourism expenditure in Alberta ($000s) The Domestic Tourism in Alberta 2019 profile is prepared by Jobs,

Economy and Innovation based on the analysis of the 2018 and
$7 801 939 2019 National Travel Survey (NTS) conducted by Statistics Canada.
’ ’ The NTS provides tourism information for travel in Alberta by

domestic visitors from Alberta and other parts of Canada. Data in
this publication includes same-day and overnight trips for Albertans

@ Private vehicle/  $ 1,863,486

Rental and residents from other parts of Canada.
q©w Food and $ 1,852,682 The NTS replaces the Travel Survey of Residents of Canada (TSRC).
beverage T As a result of this, 2018 data is not available and 2019 tourism data
cannot be compared to 2017.
F:\_| Accommodation $ 1,285,400 Detailed estimates for international visitors are not available at the

provincial and tourism regional level due to small sample sizes
and limited data from the Visitor Travel Survey (VTS). Detailed
characteristics are only available for Canadian visitors for 2019. A
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transportation S separate domestic visitor profile has been created for Alberta and
Lﬂﬁg Recreation/ $ 712,395 the six tourism regions.
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