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margins and tighter inventories have kept housing prices 
elevated. Compared to a year ago, the index was up 8.0%, 
with strong growth in Calgary (+11% y/y). 

Business Barometer Index
Sentiment advances
Small business sentiment improved in February. The Alberta 
short-term Business Barometer Index (BBI) jumped 3.6 points 
m/m to a four-month high. Despite the marked improvement, 
small businesses still expect sales to moderate in the near 
term as skilled labour shortages continue to limit sales 
and weigh on production growth. The long-term outlook 
also improved, with a moderate pace of growth expected. 
Health, finance & insurance, and recreation & information 
sectors registered the highest levels of optimism. Nationally, 
the long-term BBI rose 0.5 points m/m, with gains in most 
provinces.  

Retail Trade
Sales at food and beverage stores rebound
Alberta’s retail sales advanced in December for the third 
consecutive month. Retail sales increased 1.4% m/m to $8.2 
billion as spending at food and beverage stores jumped. 
With the recent gains, sales were up 9.3% y/y in December. 
While the growth continues to be led by sales at gasoline 
stations, it has broadened with double-digit gains in 9 of 
the 11 categories. On an annual basis, sales were up 6.7%, 
supported by higher prices and strong growth in gasoline 
station sales (Chart 2). Excluding gasoline stations, retail sales 
were up 3.1% in 2022. 
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Inflation continues to moderate with lower energy prices

Consumer Price Index 
Inflation slows as electricity prices plummet
Consumer inflation in Alberta continues to cool with lower 
energy prices. In January, the consumer price index grew 
5.0% year-over-year (y/y), down from 6.0% y/y in December 
and the slowest pace since early last year. Electricity 
prices plunged 46% month-over-month (m/m) and with 
the monthly decline, were significantly lower than a year 
ago. Meanwhile, gasoline prices ticked up in the month but 
remain significantly lower than the June 2022 peak and down 
6.4% y/y. Combined, these offset higher natural gas prices 
and pulled down both energy (-12% y/y) and headline inflation 
(Chart 1). Meanwhile, food inflation accelerated from 10% y/y 
to 10.5% y/y boosted by higher prices for beef and chicken. 
Core inflation (all items except food and energy) slowed from 
5.7% y/y to 5.5% y/y but remained elevated. This continues 
to be driven by service inflation due to high mortgage interest 
and homeowners’ replacement costs. 

New Housing Price Index
Prices holding up
Prices for new homes in Alberta have remained relatively 
steady despite downward seasonal pressures. While the new 
housing price index (NHPI) retreated marginally (-0.1% m/m) in 
January, it remained only 0.9% below the June 2022 record. 
The moderation in prices over the last six months primarily 
reflects typical seasonal weakness as sales and activity slow 
in the late fall and winter. However, higher input costs, lower 
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CHART 1: ENERGY PULLS HEADLINE INFLATION DOWN
Year-over-year growth in consumer price index

Energy pulls headline inflation down
Year-over-year growth in consumer price index

Sources: Statistics Canada, Haver Analytics
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CHART 2: GASOLINE STATIONS PROP ANNUAL SALES
Annual change in retail sales by category, 2022

Gasoline stations prop annual sales
Annual change in retail sales by category, 2022
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Railway Carloadings
Grains prop carloadings again
Railway carloadings rose in December on the back of higher 
loadings of agriculture & food. Western Canadian railway 
carloadings stood at 157,917 (+9.3% y/y). An uptick in 
agriculture & food was led once again by wheat (+95% y/y) and 
canola (+54% y/y). This increase also reflects lower volumes 
reported in December 2021 due to disruptions to rail freight 
caused by flooding in British Columbia in the prior month. 
Meanwhile, shipments of fuel oils & crude (-23% y/y), chemicals 
& fertilizer (-16% y/y), and lumber (-21% y/y) continued to 
moderate. On an annual basis, Western Canadian volumes of 
non-intermodal freight loadings were down 3.4% in 2022. 

International Travel
Travel picks up
The number of international travellers increased in December 
amid the holiday season. The seasonally adjusted number 
of non-resident travellers entering Canada through Alberta 
increased 3.0% m/m to 66,945, and the number of returning 
Canadians via Alberta went up 5.8% m/m to 188,768. While 
both increased in the month and were up significantly from 
last year’s levels, the number of travellers remains well below 
the monthly numbers observed before the pandemic (Chart 4). 
In 2022, a total of 736,067 non-resident travellers entered 
Canada through Alberta, up from 157,560 in 2021. Meanwhile, 
1,874,845 Canadians returned to Canada via Alberta, up from 
459,835 in 2021. 

Food Services and Drinking Places
Sales regain ground
Sales at Alberta’s restaurants and bars improved in 
December. Seasonally adjusted sales at food and drinking 
places increased 1.5% m/m after contracting in the previous 
two months following September’s record high (Chart 3). 
The gain was primarily driven by higher sales at full-service 
restaurants and limited-service eating places, while the 
smaller categories of special food services and drinking 
places also posted gains. Overall, sales were up 25% in 2022, 
with solid gains in all types, reflecting strong post-pandemic 
recovery and higher prices.   

Average Weekly Earnings
Earnings dip to end the year
Average weekly earnings (AWE) ticked down in Alberta after 
advancing in the previous month. AWE decreased 0.7% m/m 
to $1,268 in December, with earnings moving lower for both the 
goods and services sectors. Earnings retreated in the goods 
sector (-1.4% m/m), with notable declines in manufacturing 
and construction. AWE in the services sector also declined 
(-0.4% m/m), with lower earnings in 9 out of 15 industries. The 
largest contractions were in public administration, wholesale 
trade, arts, entertainment & recreation industries. On an annual 
basis, AWE were up 2.5% in 2022, with the goods sector 
(+4.7%) outpacing the services sector (+1.5%). 

Sources: Statistics Canada, Haver Analytics

CHART 4:  INTERNATIONAL TRAVEL ADVANCES IN 
DECEMBER
Non-resident and returning Canadian travellers via Alberta (SA)

International travel advances in December
Non-resident and returning Canadian travellers via Alberta (SA)

Sources: Statistics Canada, Haver Analytics
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CHART 3: SALES REMAIN NEAR RECORD HIGH
Sales at food services and drinking places (SA)

Sales remain near record high
Sales at food service and drinking places, seasonally adjusted

Sources: Statistics Canada, Haver Analytics
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