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Cannabis Sales Trends 

Increasing recognition that cannabis may have a 

range of legitimate medicinal benefits and 

therapeutic applications is driving cannabis 

legalization around the world. Canada is no 

exception. Non-medical cannabis use was legalized 

in Canada in October 2018. In October 2019, the 

production and sale of edible cannabis, extracts and 

topicals became legal in Canada under the 

Cannabis Act. Following this legalization, the retail 

non-medical cannabis market has grown 

considerably in Canada. This issue of Trends in 

Retail looks into retail sales trends of cannabis 

products in Canada with special emphasis on  

market trends for Alberta. 

 

Canadian market trends 

According to Statistics Canada1, in the year ending 

September 2019, online and retail cannabis store 

sales totalled $908 million in Canada. During the 

same period, more than 400 brick-and-motor stores 

were established in Canada. Every province and 

territory, regardless of the existence of physical 

stores, provides access to non-medical cannabis 

through online stores as well. Online sales were 

relatively stable over the observation period.  

                                                   
1 Statistics Canada, The retail cannabis market in 
Canada: A portrait of the year. 

 

A diverse array of retail models and regulatory 

frameworks have influenced the structure and pace 

of growth of the cannabis market among provinces 

and territories. 

 

The industry is dependent on regulatory frameworks 

to manage, distribute and sell non-medical cannabis; 

the retail structure is comprised three main 

channels: 

1. Public retail outlets 

2. Private retail outlets 

3. Hybrid (allows for both public and private 

retail outlets) 

 

The Canadian Centre on Substance Use and 

Addiction2 provides interactive maps of the 

distribution of number of licensed storefronts (Figure 

1) and retail structure of cannabis (Figure 2) as of 

October 2020. 

 

Monthly retail store sales of cannabis, from October 

2018 (non-medical cannabis) to October 2020, total 

sales grew from $55.4 million to $270 million, 

indicating significant 542 per cent growthwithin a 

two-year period. During this period, the average 

monthly sales growth was reported at eight per cent. 

This growth may be attributed to the launch of 

cannabis 2.0 products such as edibles, vape pens, 

concentrates, topicals and more in late 2019 and the 

increasing number of licensed retail cannabis 

outlets. 

 

2 The Canadian Centre on Substance Use and 
Addiction. https://www.ccsa.ca/policy-and-
regulations-cannabis 
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Figure 1: Number of licensed storefronts as of 

October 2020 

Source: Canadian Centre on Substance Use and 

Addiction 

 

Figure 2: Cannabis retail outlet structure in Canada 

as of October 2020 

Source: Canadian Centre on Substance Use and 

Addiction 

 

 Total retail sales of cannabis in 2020 and sales per 

capita for provinces and territories provide a 

snapshot of cannabis sales and distribution among 

regions in Canada (Table 1). 

 

 

 

Table 1: Total sales at cannabis stores and per 

capita sales in the year 2020, Canada, provinces 

and territories.  

 

Source: Statistics Canada 

 

In 2020, Ontario led the nation in sales at the 

regional level followed by Alberta and Quebec, while 

the Northwest Territories recorded the lowest sales. 

However, Yukon, one of the least populated regions 

in the country, reported the highest per capita sales. 

 

Differences between regions in total and per capita 

cannabis store sales may be explained, in part, by 

access to cannabis stores. A variety of factors may 

influence access in a given region including: 

 Administrative and operational steps required to 
establish a cannabis retail store (which may 
affect the pace at which new outlets are able to 
open for business),  

 Immediate or staggered entry of retail operations 
over the course of the year,  

 Competition from illegal markets,  

 Density and distribution of the population and of 
stores in a given region,  

 Demographic and income factors,  

 Disruptions in the supply chain, and  

 Differences in the regulatory approaches 
pursued by regional governments.  

 

To gain an understanding of the type of cannabis 

products sold in Canada, data from Health Canada’s 

Region

Total Retail 

sales at 

cannabis 

stores 2020 

(in thousands)

Population 

estimates       

Q4- 2020

Sales 

per 

capita

Canada $2,625,176 38,008,005 $69.07

Newfoundland and Labrador $43,324 520,961      $83.16

Prince Edward Island $15,864 159,747      $99.31

Nova Scotia $80,757 979,089      $82.48

New Brunswick $68,221 781,282      $87.32

Quebec $495,680 8,575,812   $57.80

Ontario $727,568 14,733,506 $49.38

Manitoba $100,027 1,379,469   $72.51

Saskatchewan $136,281 1,177,782   $115.71

Alberta $574,899 4,428,082   $129.83

British Columbia $370,330 5,145,785   $71.97

Yukon $7,521 42,165        $178.37

Northwest Territories $4,704 45,037        $104.45

Nunavut n/a 39,288        n/a
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cannabis tracking system3 for November 2020 is 

illustrated in Figure 3.  

 

Figure 3: Type of cannabis sold in Canada in 

November 2020 

Source: Statistics Canada  

 

Alberta retail market 

Alberta has the highest number of legal cannabis 

stores in Canada. By the end of March 2021, Alberta 

Gaming, Liquor and Cannabis had approved 600 

stores4. 

 

Retail store cannabis sales for Alberta reported 

significant growth. As illustrated in Figure 4, monthly 

retail store sales from October 2018 to October 2020 

show that total sales grew from $5.7 million to $56.6 

million, indicating a significant 893 per cent growth 

within the two-year period. 

 

Figure 4: Retail store sales of cannabis, Alberta 

 
Source: Statistics Canada 

                                                   
3 Government of Canada. Cannabis market data: 
overview 

In addition to the launch of cannabis 2.0 products in 

late 2019, a comparatively larger number of licensed 

retail cannabis outlets in Alberta than in other 

regions may have contributed to this significant 

growth in sales. 

Key takeaways 

There is increasing recognition that cannabis may 

have a range of legitimate medicinal benefits and 

therapeutic applications. While the medical use of 

cannabis is not a recent development, recreational 

use has become a transformational development. 

Given the increasing retail store sales and the 

unique aspects of Canadian legalization, notably a 

national strategy, including packaging, product and 

advertising restrictions focused on the protection of 

public health and keeping cannabis out of the hands 

of children, Alberta entrepreneurs may pursue 

business opportunities in the cannabis supply chain; 

from growing, processing to wholesaling and 

retailing.  

 

Alberta has opportunities in the cannabis industry:  

1. Product diversification, which includes 

cannabis wellness products and expansion 

of non-smoking products and  

2. Market diversification, which may include 

cannabis dining and tourism cafes, 

restaurants or hotel stays that permit 

cannabis use. 

Data highlights 

This section provides an update on retail and food 

service sales trend data in Alberta. Table 1 provides 

data for retail food and beverage sales in Alberta. 

Table 2 provides data for foodservice and drinking 

places sales in Alberta. 

 

Food and beverage stores, essential services that 

were allowed to remain open, reported a record level 

of sales during the first wave of the COVID-19 

lockdown due to panic buying, consumer stockpiling 

4 Alberta Gaming, Liquor and Cannabis (AGLC), 
Cannabis licence search. 
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and many full service restaurants being closed for 

indoor dining. Similar record level of sales were 

reported in Q4 2020 probably because of seasonal 

buying and uncertainties around the second wave of 

COVID-19 restrictions. 

 

Overall, retail food and beverage quarterly sales in 

Alberta showed an increase of five per cent from 

Q3-2020 to Q4-2020. Despite the lower total 

sales value, specialty stores recorded a significant 

23 per cent increase while convenience stores 

recorded a 10 percent sales decrease. The annual 

quarterly sales from Q4-2019 to Q4-2020 also 

recorded a noteworthy increase of eight per cent.  

 

Not surprisingly, lockdown measures and social 

distancing during the first and second wave of 

COVID-19 significantly affected food service sector 

sales. The easing of lockdown measures after the 

first wave helped to improve sales of all sub-sectors 

in Q3 2020. However, with second wave restrictions, 

Q3-2020 to Q4-2020 sales and annual Q4 sales in 

Alberta declined significantly by 13 per cent and 27 

per cent respectively. In terms of total value, drinking 

places (alcoholic beverages), full service restaurants 

and limited-service restaurants recorded significantly 

lower sales with 22 per cent, 19 per cent and nine 

per cent respectively.   

Contact 

Jeewni Fernando, provincial consumer market 

analyst 

Competitiveness and Market Analysis Section  

Economics and Competitiveness  

780-415-9773 

jeewani.fernando@gov.ab.ca  

 
The views and opinions expressed in this article are those of the 

Economics and Competitiveness Branch and do not necessarily 

reflect the official policy or position of the Ministry of Agriculture 

and Forestry or the Government of Alberta. Analysis performed 

within this article is based on limited and open source information. 

Assumptions made within the analysis are not reflective of the 

position of the Ministry of Agriculture and Forestry nor the 

Government of Alberta. 

Table 2: Retail food and beverage sales in Alberta (in thousand dollars) 

 

 

 

Table 3: Food service and drinking places sales in Alberta (in thousand dollars) 

Source: Statistics Canada 

Categories Q4 2019 Q1 2020 Q2 2020 Q3 2020 Q4 2020
Q3 2020 to 

Q4 2020

Annual Q4 

change 

Food and beverage stores  4,014,206       3,875,774       4,301,586       4,135,870       4,332,937       5% 8%

Grocery stores 3,033,581       3,112,214       3,285,608       3,092,832       3,207,357       4% 6%

Supermarkets and other grocery stores  2,842,388       2,931,996       3,048,594       2,867,738       3,003,908       5% 6%

Convenience stores  191,193          180,218          237,015          225,095          203,449          -10% 6%

Specialty food stores  220,499          166,675          163,844          198,040          244,498          23% 11%

Beer, wine and liquor stores 760,126          596,885          852,136          845,000          881,083          4% 16%

Categories Q4 2019 Q1 2020 Q2 2020 Q3 2020 Q4 2020
Q3 2020 to 

Q4 2020

Annual Q4 

change 

Total, food services and drinking places 2,509,588 2,023,934 1,493,346 2,111,927 1,842,547 -13% -27%

Special food services  170,688 138,102 66,008 83,408 85,160 2% -50%

Drinking places (alcoholic beverages)  79,279 43,243 17,248 46,193 35,875 -22% -55%

Full-service restaurants 1,094,275 662,157 493,480 855,619 693,594 -19% -37%

Limited-service eating places 1,165,345 974,618 915,114 1,126,708 1,027,918 -9% -12%
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