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Dear friends and Promise Partners,

hat a whirlwind year it’s been. During 
2015-16, our team at Alberta’s Promise 

has been busy forging new partner 
connections, renewing relationships with 
existing partners, and helping businesses 
give back creatively. Alberta’s Promise is 
becoming a leading community investment 
resource and facilitator for hundreds of business, community and non-
profit partners, and it feels great to do so much good.

Bound by their commitment to helping youth succeed in school, work 
and community, partners are working with Alberta’s Promise to find new 
ways to give back in this time of economic uncertainty. In a time when 
community investment dollars are difficult to come by, we are helping 
businesses discover creative ways to support kids in their community. 
For instance, computer donations are helping children and 
parents connect to new educational opportunities; 
in-kind videogame and furniture donations are 
enhancing youth club programming; and gifts of 
time and expertise are helping youth-serving non-
profits spruce up their web presence.

Whether we have helped partners define their 
giving goals, make new connections, build their 
brand, or tell their stories, Alberta’s Promise is 

ultimately working with partners to increase 
community supports for children and youth. 
That is the driver behind the Alberta’s Promise 
movement: making the connections and 
building the partnerships that serve both the 
needs of our partners and Alberta’s kids. 

We pride ourselves on making the community 
investment process easy and meaningful 

for both business and agency partners. Our no-fee partnership and 
marketing services help businesses choose the right mix of causes and 
giving that makes good business sense, while non-profits benefit from 
added exposure and donor connections. Through creative partnerships 
and mutually-beneficial connections, we are committed to making 
community investment a competitive advantage for donors of all sizes, 
sectors and regions of the province. 

As we continue to forge and strengthen our relationships 
with caring organizations across the province, we 

are positioning Alberta’s Promise as the leading 
connection point for partner organizations to give         

  back and make a difference for young people  
    and their families. 

     Sincerely,

Judy Eng-Hum
Executive Director, Alberta’s Promise

Dear friends and Promise Partners,

t is often said that success in business and 
in life is all about making connections. 

At Alberta’s Promise, our ability to foster great 
connections is our defining success. Our work 
is built on bridging meaningful partnerships 
between our business, agency and community 
partners to support a shared vision: to make Alberta a better place 
for kids. We believe that all sectors benefit when givers and doers 
partner up in support of Alberta’s youth, especially in these challenging 
economic times.

Making Alberta a better place for children and families has always been 
the cornerstone of Alberta’s Promise. We work with businesses across 
Alberta to direct more financial, volunteer, and in-kind resources to 
local non-profits that serve children and youth. Thanks to our volunteer 
board and Premier’s Council members, we are able to connect our 
partner organizations and create successful cross-sector partnerships 
that increase community supports for 
children and youth. 

We recognize that many families, non-profits and 
businesses in Alberta are under economic pressure. 
While businesses hold down expenses, many non-
profits struggle to balance growing demand for 
services with declining donations. Fortunately, the 
connections forged by Alberta’s Promise are helping 
many non-profits weather the storm while giving 

corporate donors opportunities to give back creatively through non-
financial means. 

Thanks to members of the Premier’s Council who connect us to 
organizations and communities across Alberta, to the continued 
generosity of our donor partners who invest in our communities, and 
to the ongoing work of our non-profit agencies who deliver valuable 
services to children and families, Alberta’s Promise is the connection 
point where all sectors of the economy come together and create 
amazing partnerships for kids. 

We believe that caring communities are the sum of relationships forged 
between people and organizations committed to doing good. We are 
proud to create connections amongst our more than 1800 partners 
across the province who share our vision for a better Alberta.

Bernie Kollman
Vice Chair, Northern Alberta,  

Premier’s Council on Alberta’s Promise
Vice President, Public Sector AB,  

IBM Canada Ltd.

Susan (Sue) Riddell Rose
Vice Chair, Southern Alberta,  
Premier’s Council on Alberta’s Promise
President & CEO, Perpetual Energy Inc.
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We are growing the Alberta’s Promise network. 
When a business, non-profit or community takes 
the Promise Partner pledge to become an Alberta’s 
Promise partner, they proudly display the Little 
Red Wagon as a symbol of their commitment to 
building a better Alberta for children and their 
families.

54
Our partners make a difference. Alberta’s 
Promise makes community investment 
easy. The connections we facilitate between 
businesses, agencies and communities 
lead to great partnerships for kids. Whether 
donors provide financial gifts, in-kind goods 
and services, or volunteer hours, we help 
donors give creatively and strike the right 
balance between making an impact in the 
community and making sense for business. 

The Premier’s Council is our community 
connection. Members of the Premier’s Council 
on Alberta’s Promise volunteer their time 
to help us connect to organizations and 
opportunities in the community. Thanks to 
these business, non-profit and regional leaders, 
we can build partnerships across Alberta.

1800
Partners

+

Premier’s 
Council 

members8

Small team, big results. Our team is committed 
to the success of our partners. We offer no-fee 
partnership and marketing services to make 
it easy for partners to give back creatively and 
to make a meaningful difference in the lives of 
children and youth.

Committed to 
Partners’ Success

1 %

We help partners build their brand. Whether 
we promote community investment 
opportunities, share partnership stories 
and lessons, or profile partners and their 
community impact, Alberta’s Promise helps 
partners build their brand by doing good. 
Our #9to5forKids Twitter campaign let our 
partners shine.

oneSOCIAL 
MEDIA 
CAMPAIGN(very successful)

We also build great relationships with partners. 
Alberta’s Promise is active in the community, 
meeting with partners to understand their 
needs, share partnership opportunities, and 
profile their organization. 

+countless partner visits

New 
Partners
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2 31
Co-brand as champions for kids 

and display their Little Red Wagon
Make the connections that lead 

to great partnerships for kids
Celebrate and promote partnership 
stories through media and events

Alberta’s Promise is becoming a leading community investment 
resource for partners, helping facilitate great partnerships between 
givers and doers for more than a decade. What started with a Little 
Red Wagon and just 100 partners in 2003 has grown into a movement 
hundreds of partners strong.

Our partners know the value of giving back. As families cope with 
a difficult economy, caring organizations are looking for creative 
ways to support key community resources for kids and their parents. 
Our Alberta’s Promise team works with businesses to direct gifts of 
time, money and in-kind donations to non-profits that serve children 
and youth. We do not raise funds but rather inspire all sectors of 
the economy to support programs and services for kids. Our no-fee 
partnership and marketing services help our partners tailor their giving 
and give back creatively.

Businesses and non-profits from across the province work with 
Alberta’s Promise to reach their community investment goals. Together, 
we build great brands while our partners build better communities 
for children and youth.

iving back is the new competitive 
advantage. Customers favour businesses 
that make the world a better place. 
Employees take pride in working for 
organizations that give back. And smart 
companies make community investment 
part of their marketing strategy. Alberta’s 
Promise is the connector that brings 
businesses, non-profits and communities 
together to build meaningful partnerships 
for kids.

We help our partners:

Creating and supporting positive 
outcomes for children and youth in 
Alberta has always been a priority of 
Alberta's Promise. Since 2003, the Little 
Red Wagon has symbolized our collective 
commitment to children and youth. 

The Little Red Wagon is a symbol of 

childhood, a place to keep dreams 

and a helpful means for pulling the 

occasionally heavy load of life, with 

a handle so an adult can help out 

from time to time. 

Alberta’s Promise  
makes COMMUNITY  
INVESTMENT EASY

Pulling the Little Red Wagon for
kids

G
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Members of the Premier’s 
Council connect Alberta’s 
Promise to organizations 
and communities across 
the province. As business and community leaders passionate 
about increasing opportunities for children and youth to reach their 
best, Premier’s Council members are active in their communities to 
help us make Alberta a better place for children and youth. 

The Premier’s Council serves an 
integral function for Alberta’s 
Promise. Members nominate 
organizations and lead new partners 
through the Promise Partner pledge; 

they lead by example and encourage organizations to give back; they lend 
their personal brand to the movement and meet with Promise Partners to 
share their passion for strengthening Alberta; and they help us better define 
our collective role in making Alberta a better place for children and youth. 

See the full listing of Premier’s Council members on the inside back cover.

Premier’s Council member Wilf Brooks, a 
board member of Sport Central, welcomed 
Calling Lake as a new Promise Partner 
and led council members through the 
Promise Partner pledge as they proudly 

accepted their very own Little Red Wagon. 

Premier’s Council member Ken Barry, 
president and CEO of RGO Office Products 
Edmonton, led by example and tailored 
his office furniture donation to the needs 
of an Edmonton arts-based youth shelter. 

Recognizing a local restaurant’s commitment to 
the community, Premier’s Council member Carol 
Ryder nominated Boston Pizza Richmond Calgary 
to become a Promise Partner. The introduction 

inspired another restaurant to come aboard the 
Little Red Wagon for kids. 

Premier’s Council members Strater Crowfoot, Brian 
Felesky, Steve Marshman, and Bryan Walton 
attended the Alberta’s Promise Open House in 
December and shared their passion for Alberta’s 

kids with our Promise Partners. 

Premier’s Council Vice-Chair Sue Riddell Rose, 
President and CEO of Perpetual Energy, was 
recognized for her tireless efforts with the non-
profit sector with the Doc Seaman Individual 
Philanthropist Award, presented to her by the 

Association of Fundraising Professionals, Calgary 
and area chapter. 

Premier’s Council members in Red Deer — James (Jim) McPherson, 
Noreen Odell, and Sonia Sawyer-Schaab — helped strengthen 
the role of the Premier’s Council in growing the movement and 
inspiring partnerships for kids. 

A Healthy Start: 

“I promise to nurture the 
growth and well-being of 

children in their early years 
and to support parents.”

Caring Adults: 

“I promise to provide 
support and guidance to 

children and youth  
through mentoring, 

coaching and volunteering.”

Child & Youth 
Friendly 

Communities: 

“I promise to provide safe, 
caring communities  

in which children and  
youth can grow.”

Lifelong Learning: 

“I promise to inspire a  
passion for learning and  

skill development  
throughout life; in the 

classroom, in the workplace, 
in the community.”

Opportunities 
to Contribute: 

“I promise to support 
children and youth to 

become active citizens,  
innovators and leaders in 

their communities.”

THE Premier’s Council 

COMMUNITY 
CONNECTION 

is 
our

Making Good on Our  5 Promises
Together with our business, non-profit and community partners, Alberta’s Promise helps support five key developmental building 

blocks needed by children and youth to achieve their potential — in school, work and community. We believe that investing in 
these five areas can have a profound impact on the success of a child or youth. 
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Connecting
PARTNERS and 
COMMUNITIES

with

We’ve Welcomed 54 New Partners this Year

What started with 100 partners in 2003 
is now a movement more than 1,800 
partners strong. Alberta’s Promise 
continues to welcome new partners 
into our cross-province network. While 
our non-profit partners work on the 

frontlines delivering valuable programs 
and services to children and their 
families, our business and community 
partners contribute volunteer time, in-
kind donations and financial gifts to 
support their work. 

onnecting with our partners and 
profiling their work is a core function of 
Alberta’s Promise. 

Meet the newest partners to grow the ALBERTA’S PROMISE network 

undreds of businesses, non-profits, and communities have joined 
Alberta’s Promise as proud partners. Together, they share the belief 

that Alberta’s next generation benefits most when all sectors work 
together to pull the Little Red Wagon for kids.

Promise Builders

Businesses, corporations and foundations that 
commit financial, time and in-kind resources to 

causes that help children and youth.

Promise Agencies

Non-profit and charitable organizations 
that deliver programs and services to kids.

Promise Communities

Municipalities and local governments 
that foster partnerships and support  

kids’ initiatives.
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t Alberta’s Promise, we find it important 
to understand the impact that our 

partners make in communities across Alberta. 
We meet with partners at community events, 
conferences and coffee houses across the 
province to better understand their needs 
and see how Alberta’s Promise can help build 
their brand and profile their work. 

Calgary Food Bank Children’s Cottage Crisis Nursery

Sport Central Grow Calgary

We’ve Helped 

PROFILE 
PARTNERS

our

hether we promote community 
investment opportunities, share 

partnership stories and lessons, or 
profile partners and their community 
impact, Alberta’s Promise helps 
partners build their brand by doing 
good. We raise awareness and tell 
our partners’ stories through feature 
articles, videos, and social media. 

A big thank you to all the partners 
who showed us their #9to5forKids 
on National Child Day 2015. Here is 
a sampling of the tweets from our 
Agency Partners as they shared with 
us a day-in-the-life of an Alberta’s 
Promise partner.

W

A

Alberta’s Promise is active in the community, meeting with 
partners across the province to share our expertise, understand 
their needs, and provide no-fee partnership and marketing 
services. Here are some of the highlights from 2015/16.

Demonstrating our leadership in the community investment field, 
Alberta’s Promise executive director Judy Eng-Hum introduced 
the panel discussion on corporate social responsibility and 
community investment at the annual Economic Developers 
Association conference on April 9, 2015.

Judy Eng-Hum, executive director of 
Alberta’s Promise and Leann Hackman-
Carty, Premier ’s Council member 
and executive director of Economic 
Developers Alberta.

Alberta’s Promise hosted a booth at the 2015 Small 
Business Week Calgary Expo on October 22, 2015 
to connect with Promise Partners, make new business 
connections, and promote our no-fee partnership and 
mar k et ing  se r v ices 
that make community 
investment easy.

Karen Whiteman, director for 
Alberta’s Promise (centre), 
makes new connections.

PRESENTATIONS       Conferencesand

During a panel discussion hosted by Alberta’s Promise, 
Premier’s Council members and community leaders 
shared their motivations for giving back at the Calgary 
Chamber of Voluntary Organizations 
Vitalize conference on June 29, 2015.
Left–Right Back: Connie Smart, community investment manager, EPCOR; 
Ken Barry, Premier’s Council member and president and CEO of RGO 
Office Products Edmonton; Ruth Kelly, Premier’s Council member 
and president and publisher of Venture Publishing Inc.; Front: Noreen 
Onofryszyn, community investment manager, Servus Credit Union; Wilf 
Brooks, Premier’s Council member and owner of United Cycle.

We are making our mark in the field of community 
giving. Karen Whiteman, director for Alberta’s 

Promise presented on the 
importance of relationships 
for social innovation at 
the Soul of the Next 
Economy conference 
on September 26, 2015.

Karen Whiteman, director of 
partnership and community 
engagement for Alberta’s Promise.

Alberta’s Promise hosted a booth at the Family 
and Community Support Services 
(FCSS) Power of Prevention conference 
on November 25, 2015 to connect with our many 
Agency Partners and learn more about their needs. 

Alberta’s Promise hosted a very successful Open 
House on December 17, 2015, welcoming Promise 
Partners and Premier’s Council members to network and 
celebrate the partnerships of the year past.
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areWhat Partners
SAYING ABOUT US
At Alberta’s Promise, we measure our success by 
the value we bring to our partners. Here’s what 
they’ve had to say about us this past year.

You [Alberta’s Promise] are doing such important and valuable 
work for the little charitable organizations of Alberta… A thank 
you is simply not enough.”  – Lisa Dixon-Wells, Dare to Care

THANK YOU!!! I am so excited to see that we are a partner.  
I don’t know if I told you this but this has been a desire to be an 
Alberta’s Promise partner for 10 years!! This truly is an honor we 
will respect and cherish and promote with pride!” 

– Janica Fisher, Humanity in Practice

The more people that know about the work that we are doing, 
the more support that we get. And that is really where Alberta’s 
Promise comes in.” 

– Rick McFerrin, founder of Two Wheel View (Oilweek, November 2015)

The partnership [with Alberta’s Promise] has really created more 
awareness, as well as an opportunity to have greater impact.” 

– Tanya Koshowski, executive director at Brown Bagging for Calgary’s Kids 
(BB4CK) (Oilweek, November 2015)

Bruce Kneuer @BKneuer • Nov 20
@ABPromise Social Listening at its best - Personal 
engagement and insight, with a dash of technology! :-)

Alberta’s Promise @ABPromise
Adison is command central for social media and your 
#9to5forKids tweets!

GIVING BACK  
     Making a 
DIFFERENCE

and

One organization’s need 
is another’s opportunity. 
Non-profit organizations across the province look to Alberta’s 
Promise to forge connections for good. Their needs, whether 
for financial gifts, volunteer hours or in-kind goods and 
services, are opportunities for businesses and donors to 
give back meaningfully, engage their people in making an 
impact, and build their community while building their brand. 
When organizations come together, the connection becomes 
something more… it becomes a partnership. 

The partnerships fostered by Alberta’s Promise connect non-
profits and businesses to support community programs 
and services for kids and their families. While our priority is 
increasing resources in smaller communities and supporting 
the work of small businesses, our team serves Promise Partners 
big and small across all of Alberta. 

Get inspired by the partnerships we have facilitated or 
supported this past year.
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RGO Office Products Edmonton supports  
unique arts haven for vulnerable youth

reeted by smiling volunteers, the Alberta’s Promise team stepped into a bright open building 
complete with large windows and colourful murals. Inside, a young mom was helping her baby take 
a few excited steps, a boy was enjoying a yogurt while seated near a window, and a group of youth 
gathered in the kitchen to harmonize Indigenous chants. 

This was the new home of Alberta’s Promise 
partner iHuman Youth Society, a non-profit 
that empowers Edmonton’s high-risk youth 
to see the potential within. Our Alberta’s 
Promise team was eager to tour the facility 
that community partnership built.

Founded in 1997 by two 
local artists, iHuman uses 
outreach support and 

arts-based programs to help Edmonton’s 
high-risk youth aged 12 to 24 become healthy, 
successful members of the community. Art 
allows youth to take pride in their creations, 
explore career potential, and express 
themselves safely among friends. It has also 
helped many youth heal from family trauma 
by exploring personal struggles through arts-
based mediums, including fashion, music and 
street art. iHuman takes pride in the fact that 
their youth – many of whom are Indigenous 

– have always influenced the non-profit’s 
program and service offerings; the staff are 
simply “stewards of the space.”

Having outgrown its previous 9,000 square-
foot facility and being at the mercy of 
Edmonton’s rental market for far too long, 
executive director Catherine Broomfield and 
fellow board members recognized iHuman’s 

need for a large, permanent space to properly 
nurture their more than 500 youth. They 
envisioned a facility that could house it all, 
from counselling and health assessments 
to drama programs and hip-hop music 
production. In April 2012, the right space was 
purchased – a 22,000 square-foot warehouse 
in Edmonton’s inner city – and the real hard 
work began: turning the vision into reality.

Knowing the job could not be tackled alone, 
iHuman reached out to the community for 
help. And Premier’s Council member Ken 
Barry responded. As president and CEO of 
RGO Office Products Edmonton Ltd. and as an 
active member of several non-profit boards 
and business associations, Ken is a widely 
respected businessman and community 
leader in Edmonton. He opened RGO Office 
Products in 1996 and has been proud to grow 
the company from four to over 50 employees.

Wanting to continue his commitment to 
giving back, he approached Alberta’s Promise 
in late 2014 with a gift: beautiful show floor 
furniture to be donated and delivered to 
a deserving non-profit agency. Luckily, 
iHuman project was underway in Edmonton 
and we connected Ken with Catherine. The 
partnership brought the facility to life. 

Taking a tour of iHuman in September 2015, 
Ken saw how his furniture brought form and 
function to the space. 

It’s amazing to see the 
potential come to life,”
 he said, remembering walking through the 
barren space a year earlier. Ken ultimately 
gifted $45,000 in furniture, with brand new 
products comprising about one third of the 
donation. Much of the show floor furniture 
was professionally reupholstered to meet the 
needs and colour scheme of the youth space, 
and RGO Office Products graciously stored 
and delivered the furniture to accommodate 
iHuman’s construction schedule.

Thanks to devoted Promise Partners like 
Ken, Alberta’s Promise was able to spark 
a connection that led to a meaningful 
partnership for kids.
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Alberta TechWorks helps non-profits  
put their best (digital) foot forward

etween managing client needs, delivering programs and services to children and their families, and 
raising the funds to make it all happen, Alberta non-profits juggle a lot of responsibility. Often, they don’t 
have the time or the budget to look at their online brand and make sure that clients can find them easily.

B

A 2016 partnership with Alberta TechWorks 
is helping four Promise Agency partners 
put their best foot forward online. The 
business has partnered with Alberta’s Promise to identify  Promise Agencies 
needing a little support with web redevelopment. The goal was to make 
the non-profit websites stand out and, with a little healthy competition 
thrown into the mix, look better than their competitors. 

C

The Electronic  
Recycling Association
Specializing in the management of retiring corporate IT assets and the 
recycling of unwanted computer equipment from individuals, longtime 
Promise Partner the Calgary-based Electronic Recycling Association (ERA) 
has partnered with Alberta’s Promise this past year to find non-profit 
homes for refurbished computers. The impact of the computer donations 
goes beyond the physical gift as non-profits from Calgary and Bashaw to 
Black Diamond use the computers to help newcomers and families access 
online resources, provide students and parents with new educational 
programming, and stay on top of administrative requirements.

Aquatera Utilities  
gives digital
When long-time Promise Partner Aquatera Utilities needed to 
retire computer equipment from an office consolidation, the 
company worked with Alberta’s Promise to identify and connect 
with local community organizations that needed a digital boost. 
Aquatera’s donation helped three Grande Prairie-area non-profits 
improve programming for clients and replace aging equipment 
in the office, while at the same time meeting the operational 
needs of the organization.

For agencies whose budgets are dedicated to providing services 
to children and their families, Aquatera’s donation of 10 high-end 
laptops was a big help. At Big Brothers Big Sisters of Grande Prairie 
& Area, the donation allowed them to upgrade a dying laptop 
used for program development. “The computer is of a much 
higher quality than anything the agency could have afforded,” 
commented executive director Amy Mohr, whose budget did not 
allow for new office equipment. At the Cool Aid Society, youth are 
using Aquatera’s laptops to access online training and resources 
while learning about personal safety on the web. Previously, staff 
had shared their office computers with students. And the Grande 
Prairie Volunteer Services Bureau is letting Wired2Hire students 
make use of the laptops to complete online training, removing a 
key barrier that held students back from completing their work-
readiness certifications.

By making it simple to give back, Alberta’s Promise and our 
connections with local community organizations helps partners  
make a difference in the community.

omputers have become essential in our daily lives. Whether we use them to connect with family 
and friends, apply for jobs, gain knowledge and skills, complete assignments and tasks, or access 
community resources, they serve an important  
function for students, job-seekers, community  
members and organizations. 

This in-kind donation has helped children-serving 
organizations — including Fort Calgary Preservation 
Society; Two Wheel View; Children’ Autism Services; and Peer 
Mediation and Skill Training (PMAST) — better reach their 
clients online while leaving more of their funds to support 
what really matters: programs and services for children and 
their families. More partnerships are underway.

Bashaw
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Lasting Connection between Sport Central, the  
RCMP and many Northern Alberta communities 

he summer of 2015 was very bright for the kids in Little Red River Cree Nation.

Thanks to an ongoing community partnership 
brokered by Alberta’s Promise between the RCMP 
and Sport Central, the remote community of Fox 
Lake welcomed over $10,000 in new and 
refurbished sports equipment for local children 
and youth — with everything from balls and nets, 
to bicycles and ball hockey equipment, and all 
the protective gear to keep kids safe.

High Level detachment commander Peter Pilgrim 
is a big champion of Sport Central – a charity 
which gathers and distributes recycled sports 
equipment to children in need. With over 23 
years at the RCMP, Peter knows the importance of 
getting young people involved in activities that 
build self-esteem and connection to community. 
The community outreach made possible by Sport 
Central was a valuable opportunity Peter and his 
team could not pass up: to reach out to kids and 
change lives through sport.

Peter encouraged his staff to get involved and 
become champions for the communities they 
served. “It’s your community wherever you are. 
Be part of it because it can only be better by 
you taking an active role,” says Peter. Constable 
Joel Turcotte responded by championing 

the donation in Fox Lake. In the true spirit of 
partnership, Little Red River Cree Nation and 
United Cycle contributed $1,000 apiece to 
purchase the new equipment worth well over 
$3,500, Sport Central donated the remaining 
$7,000-worth of refurbished equipment, and 
in-kind support was provided by the RCMP and 
Manitoulin Transport to move equipment from 
Edmonton to the Peace Region.

The Fox Lake partnership, and many others like 
it, was the brainchild of Wilf Brooks, co-owner of 
United Cycle and one of the many founders of 
Sport Central, and Marianne Ryan, commanding 
officer of RCMP K Division — both members 
of the Premier’s Council on Alberta’s Promise. 
When they met in late 2014 with the support 
of Alberta’s Promise, the question they asked 
one another was simple: how could the two 
organizations collaborate to support the needs 
of children and youth across Alberta? Building 
communities through sport seemed like a great 
place to start.

And what a meaningful initiative it has been! 
During the first half of 2015, the RCMP and 
Sport Central partnership resulted in over 

$250,000 worth of sports equipment 
flowing into the Peace Region, “and we’re still in 
the beginning stages,” says Peter. With the help 
of local sponsors and partners, including the 
Hockey Alberta Foundation, the hope is to create 
a community leadership group willing to partner 
with Sport Central and positively impact every 
child in the community.

RCMP, Sport Central and Alberta’s Promise help load up an 
RCMP truck with sports equipment for kids. (L-R) Nathan Cross, 
Alberta’s Promise; Sheldon Oleksyn, Sport Central; Wilf Brooks, 
Premier’s Council on Alberta’s Promise. 

Heart and Sole: Calgary teens host  
sneaker drive for Northern Alberta School

pon learning that many kids in the Indigenous community of Chateh played sports in socked feet, 
tenth-graders Breanne Bauer, Tanya Lui, and Savanna Jordan from William Aberhart High School in 
Calgary were inspired to make a difference.

The students had been challenged through the Empowering Minds™ ConneX 
program, a partner of Alberta’s Promise, to find innovative ways to do good 
for others. In response, the trio launched a wildly successful sneaker drive to 
help the kids in Chateh lace up and play safe, and Alberta’s Promise helped 
make the delivery.

Building on a previous student-led initiative that raised over $8,000 of 
sporting equipment for Chateh, The Shoe Drive for Chateh: For All the Places 
You’ll Go, collected over 5,000 pairs of new and gently used sneakers for 
kids at Dene Tha’ Community School. This impressive feat is what the ConneX 
program, sponsored by Tervita, is all about. By challenging young people like Breanna, Tanya, and Savanna to turn their passion into positive 
change, the program builds teens’ self-confidence and leadership abilities.

The sneakers were delivered to Chateh and several other communities through a partnership with Alberta’s Promise. Our staff led the inaugural 
delivery of donated sneakers from Calgary to Edmonton where the vice principal of Dene Tha’ Community School transported the donations 
the remaining 1000 kilometers north.
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ERA Donates arcade games 
to youth clubs

etro arcade games are still in vogue at the Youth Club 
of Strathmore and the Boys and Girls Clubs of Airdrie! On 
March 24, 2015, youth, parents and staff crowded around arcade games from 
yesteryear for some old fashioned fun – all thanks to the generous donation 
of the Electronic Recycling Association. 

For many of the kids, this was their first introduction to the self-standing 
consoles with built-in controls and low-resolution displays. And the games 
— Ms. Pac-Man and The Simpsons — were a definite throwback for the early 
80’s and 90’s. 

Both donations were facilitated by Alberta’s Promise.

IBM and partners team up to deliver  
change management session

lberta’s Promise connects agency partners to great training and educational resources. Working 
with long-time partner IBM Canada, we were able to provide complimentary leadership training to our 
agency partners in Grande Prairie. 

The Grande Prairie session was a great success. On 
November 18, 2015, Big Brothers Big Sisters of Grande 
Prairie & Area, the Community Foundation of Grande 
Prairie, Alberta’s Promise, and IBM Canada presented a 
change management session for local youth-serving 
agency leaders. 

The workshop, called “Becoming a Leader of Change,” 
was made possible through an IBM Impact Grant 
provided to Big Brothers Big Sisters of Grande Prairie 
& Area and was valued at $10,000. 

Impact Grants are part of IBM’s commitment to 
giving back to the educational and non-profit sectors, 
providing consulting expertise and specialized 
software to support the organizations serving 
communities. 

The workshop helped 27 non-profit leaders improve 
their leadership skills, share their experiences, and 
return to their organizations energized to take on new 
challenges.

RiverWatch

Breakfast Clubs of Canada

SkiFit North
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GE Canada donates to three  
children’s agencies in Alberta

usinesses like GE Canada are giving back and making a big  
difference for kids across Alberta. 

GE Canada became a Promise Builder in 2014 and 
pledged a commitment to children and youth in 
Alberta. After a generous initial donation to the 
RiverWatch Institute of Alberta upon signing up 
as a partner, GE worked with Alberta’s Promise to 
donate an additional $49,000 to three 
agencies that make a profound difference for 
the youth they serve: RiverWatch, Ski Fit North 
Alberta, and Breakfast Club of Canada.

GE is in the business of finding innovative 
solutions in energy, health and home, 
transportation, and finance. Their community 
investment strategy therefore reflects these 
values by investing in the young minds that 
may one day drive their work. “We are pleased to 
support the work of organizations that build the 

self-esteem of young people and that give youth 
the opportunities to become curious about 
their world,” says James Cleland, global general 
manager of heavy oil solutions at GE Canada.

When it came to selecting the right youth-
based non-profits for partnership, GE looked to 
Alberta’s Promise to provide a comprehensive 
list of agency partners whose work aligned with 
their community investment priorities. From that 
list, GE selected three amazing organizations to 
support. The investment will help kids explore 
river ecosystems, get active through cross-
country skiing, and start the school day with a 
nutritious breakfast. 

E

B

Shaw Charity Classic’s Birdies for Kids 
program helps local non-profits

ven tough economic times could not dampen the mood – and the incredible 
financial impact – of the Shaw Charity Classic Birdies for Kids fundraiser last August. 

As excited fans took to the Canyon Meadows Golf & Country Club in 
Calgary to be wowed by some of the greatest names in golf, business 
and individual donors opened their checkbooks to support charities 
while making their donations stretch further though tiered matching.

Building on two record-setting years of charitable giving, the 2015 
Shaw Charity Classic set out to help children’s charities amplify their 
own fundraising abilities through an innovative new program: Birdies 
for Kids. Thanks in part to connections forged by Alberta’s Promise, 
the support of program sponsor AltaLink and tournament title 
sponsor Shaw Communications, and the unwavering determination 
of children’s charities in Alberta, Birdies for Kids enjoyed tremendous 

success. While the Shaw Charity Classic raised over $3.9 million for 
Alberta charities, the 89 Birdies for Kids charities raise a total of $2.3 
million, including $1.5 million for Promise Agencies. 

The funds helped one agency pay the registration fees for 350 children 
so they can enjoy the gift of sport. Another used the donations to 
create 2,500 youth volunteer positions and 900 team-based 
youth volunteer projects. Farm safety booklets were distributed to 
25,000 children across the province by yet another participating 
non-profit. Clearly, the program has yielded tangible, meaningful 
results for children and youth in Alberta.
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OUR TEAM is Here for You
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Our Alberta’s Promise team* includes 
partnership and communications 
professionals that help partners reach 
their community investment goals.

Judy Eng-Hum
Executive Director

Karen Whiteman
Director, Strategic Partnerships 
and Community Engagement

Laura Burton-Kopustas
Coordinator, Strategic 
Partnerships and Community 
Engagement

Cristina Cernucan
Marketing Communications 
Strategist

Adison Wiberg
Marketing Communications 
Coordinator

Barbara Morrison
Executive Coordinator

Ashlee Moyen
Administrative Assistant

*As of March 31, 2016

uring 2015/16, the focus of Alberta’s Promise has been on forging new partner connections, 
renewing our relationships with existing partners, and helping businesses give back creatively. We 
plan to deepen our work in these areas as we continue to listen to our partners and connect them to 
the right opportunities. We have determined three priorities for 2016/17.

Helping businesses give back meaningfully, and easily, is the core of 
our business. As many of our partners have been adversely affected 
by the economy, our services have had to adapt to our partners’ 
changing circumstances –and we have become better for it. Over the 
coming year, we want to become a leading resource for businesses 
who want to find new ways to support their community and form 
lasting partnerships with Alberta non-profits that serve kids. That 
means simplifying the way community investments are made to 
ensure partnerships align giving priorities and business goals with 
community needs. We look forward to unveiling our work in 2016.

Connecting partners to opportunities and one another is also an 
important function for Alberta’s Promise. We know that our partners 
enjoy coming together to see the amazing programs and services 
happening across Alberta. Alberta’s Promise is focused on creating 
more opportunities for our partners to grow their network and to 

connect with our Premier’s Council ambassadors in their community. 
Look for more events to take place in 2016/17.

And lastly, profiling our partners and the amazing work they do for 
children and youth will remain an important role for Alberta’s Promise. 
Our marketing and communication services are growing to meet the 
needs of our partners. With our continued expansion into social media, 
video production and pitch-ready feature articles, we are increasing 
our capacity to profile partners in exciting new ways. 

As we continue to build relationships with Promise Partners and pull 
the Little Red Wagon across Alberta, we are proud to grow the Alberta’s 
Promise movement and help our partners make Alberta a better place 
for children and their families. Together, we will craft creative solutions 
to give back and make a difference. 

D
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remier’s Council members are business and community leaders 
appointed by the Premier of Alberta as ambassadors for Alberta’s 
Promise. They welcome Alberta’s Promise into the community, share 
the benefits of partnership with local organizations, and help identify 
partnership opportunities that benefit children and their families.

As of March 31, 2016, the following members served as members of 
the Premier’s Council for Alberta’s Promise, chaired by the Honourable 
Rachel Notley, Premier of Alberta. 

Bernadette (Bernie) Kollman
Northern Alberta Vice-Chair

Susan (Sue) Riddell Rose
Southern Alberta Vice-Chair

Board Committee
M. Carol Ryder

Keith Seel, PhD

Paula Tyler

Dustin Walker

Michele Kirchner, ex officio

Judy Eng-Hum, ex officio

Patricia Nelson

Elizabeth (Liz) O’Neill

Nancy Reynolds

Members
Kenneth Barry
RGO Office Products Edmonton Ltd.

Naseem Bashir 
Williams Group of Companies

Lyle Best
Quikcard Solutions Inc.

Diane Brickner
Peace Hills General Insurance

Wilf Brooks

Karen Burnand
Red Deer County

Gary Campbell, Q.C.
Miller Thomson LLP

Dennis Chinner
RBC Dominion Securities Inc.

Gary Creasser 
Alberta Serious Incident Response Team

Strater Crowfoot
Indian Oil & Gas Canada

Regan Davis 
STEP Energy Services

Dr. Marie Delorme
The Imagination Group of Compaies

John (Jack) Donahue, Q.C. 
Donahue Wells

Dr. Darwin Eckstrom

N. Murray Edwards
Edco Financial Holdings

Brian Felesky, Q.C.

Bunny Ferguson
Princeton Developments 

Shane Fildes
BMO Capital Markets 

Gerald (Gerry) Gionet
Aqua Industrial Ltd. 

Robert Gomes 
Stantec Inc.

Leann Hackman-Carty 
Concrete Global Ventures Ltd./ Aventa

Theresa Hardiker 
Economic Development Alliance of 
Southeast Alberta

Joan Hertz, Q.C., LLP

Barbara (Barb) Higgins

Jim Hole 
Hole’s Greenhouse & Gardens/ 
Enjoy Centre

Lisa Holmes
Town of Morinville 

Linda Hughes

Mike Jackson
Scotiabank

Ken Johnston
City of Red Deer

Ruth Kelly
Venture Publishing Inc.

Gordon Kerr

Bernadette (Bernie) Kollman
IBM Canada Ltd.

Lianna Krook
Aesthetic DentaCare

Patrick LaForge 

Melaney Langenhahn
Safe Homes Assessments 

Dr. Raymond Lee
E2E Lighting Solutions Ltd. 

Mary Lou Leins

David Majeski
RBC Royal Bank of Canada

Steve Marshman
Rocking Horse Energy Services Inc.

Ashif Mawji

Pat McDougall

James (Jim) McPherson
MLA Benefits Inc.

Timothy (Tim) Melton
Melcor Development Ltd.

Dr. Lucille (Lucy) Miller 
United Way of Calgary and Area

Joey Mouallem
Mouallem Holdings Ltd.

Charles (Chuck) Mulvenna
Canada Safeway Ltd.

Linda Munroe  
Slave Lake Campus 

Patricia Nelson 
In Situ Oil Sands Alliance 

Eric Newell

Roger Nippard 
Foundations for the Future Charter 
Academy

Noreen Odell

Elizabeth (Liz) O’Neill 
Boys and Girls Club Big Brothers  
Big Sisters of Edmonton and Area

Nancy Reynolds 
Sterling Lifestyle Solutions (Canada) Inc.

Susan (Sue) Riddell Rose 
Perpetual Energy Inc.

Marianne Ryan 
“K” Division, Royal Canadian Mounted 
Police

M. Carol Ryder

The Honourable Judge Rosanna 
Saccomani 
Provincial Court of Alberta

Sonia Sawyer-Schaab 

Lori Schmidt
Productivity Alberta

Felix Schroder 
Schroder Oilfield Services

Chris Seasons 
ARC Financial Group

Dr. Keith Seel 
Bow Valley College 

Gary Severtson

Linda Side 
Northern Metalic Group of Companies

Danny Smaiel 
The Brick

Nancy Southern 
ATCO Group

Lori Topp 

David Tuccaro 
Tuccaro Inc.

Jon Tupper 
Canadian Cancer Society 

Paula Tyler 

Peter Valentine 
Consult P2 Inc.

Alice Wainwright-Stewart 
Lakeland College 

Dustin Walker 
Cold Lake High School

Robert Walker 
Ledcor Construction Northern Alberta 

Bryan Walton 
Alberta Cattle Feeders’ Association

C. Gail Watt 
Town of Daysland

Deanna Werklund 
Emergenetics Canada Inc.

Dr. Robert Westbury 
TELUS Relations and Innovations

Kathryn Wiebe

P

Premier’s
COUNCIL
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