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Introduction 
Whether it was to see friends and relatives, for business or for pleasure, 34.1 million total person-
visits were made in 2015 to destinations in Alberta by residents of Alberta, other parts of Canada, 
the United States and overseas countries.  

To better understand these visitors, Alberta Culture and Tourism has prepared special analyses of 
the 2015 Travel Survey of Residents of Canada (TSRC) and the 2015 International Travel Survey 
(ITS), which are both conducted by Statistics Canada. These consumer surveys provide tourism 
information for travel in Alberta by Canadians and trips to the province made by visitors from the 
U.S. and overseas. Data in this publication includes same-day and overnight trips for Albertans and 
residents from other parts of Canada, and overnight trips only for U.S. and overseas visitors. 

Readers are cautioned that estimates for 2015 are not comparable with previous years (2014 and 
earlier), as Statistics Canada made major file structure changes in 2013 and 2014. In addition, data 
was suppressed so that the 2015 data has considerably less detail than what was available in 2014 
and earlier. As a result limited data is available for international visitors to Alberta in 2015, and 
international visitor data is not available at a tourism region level. 

This summary highlights key findings only. For more information on tourism in Alberta, please 
contact Alberta Culture and Tourism or visit culture.alberta.ca/tourism/. 

Who Travels in Alberta and how much do they spend? 
 
All trips  
 
More visits in Alberta are made by residents of Alberta than by other Canadians, U.S. and overseas 
visitors combined. Of the 34.1 million total visits in the province, 28.9 million (84.7%) were by 
Albertans. Another 3.4 million (9.9%) were by residents of other parts of Canada. The remaining 1.8 
million visits (5.4%) came from the U.S. (2.6%) and overseas (2.8%).  

In 2015, 34.1 million total person-visits were made to Alberta. Direct tourism expenditures by these 
visitors amounted to approximately $8.1 billion. 

 
Residents of Alberta accounted for 58.1% of direct visitor spending in Alberta, while visitors from 
other parts of Canada accounted for 19.1%. Visitors from the U.S. accounted for 9.9% of direct 
tourism expenditure in the province and overseas visitors accounted for 12.9%. 

 
Total Visitation and Tourism Expenditures in Alberta - 2015 

 Alberta Other 
Canada 

United 
States Overseas Total 

(’000s) 
Person-Visits 28,924 3,377 829 927 34,057 
Tourism Expenditures $4,695,383 $1,541,813 $804,549 $1,045,960 $8,087,704 
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Overnight trips 

Approximately 38.7% of all visits in the province included at least one overnight stop, yielding 13.2 
million overnight visits in 2015. Approximately 25.4% of all visits in the province by Albertans 
included spending one or more nights away from home (8.7 million). 

Residents of British Columbia accounted for 7.9% of all overnight travel, residents of Saskatchewan 
6.6% and residents of Ontario 4.0%. 

 
Major inbound overnight markets  

Key sources of overnight inbound travel to Alberta include neighbouring provinces, the U.S. and 
major European and Asian markets. 

British Columbia is a substantive source of inbound, overnight travel to Alberta (1,043,000), followed 
by Saskatchewan (875,000) and the U.S. (829,000). 

With 152,000 overnight person-visits in 2015, the United Kingdom generated more overnight travel 
in Alberta than any other foreign country, except the U.S.  
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*Small sample size, please use caution. 

For more information, please contact Alberta Culture and Tourism: 

Tourism.research@gov.ab.ca 
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Key Inbound Markets - 2015 

 Overnight Person-Visits 
British Columbia 1,043,000 
Saskatchewan 875,000 
U.S. 829,000 
Ontario 526,000 
Manitoba 213,000 
United Kingdom 152,000 
Germany 117,000 
Australia 92,000 
China* 85,000 
Japan 60,000 
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