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A Look at Leisure

Participation Among Older Adults

Introduction

The aging of the population in Alberta has implications for recreational preferences
and delivery of recreation services. As Albertans get older their recreational needs
and interests will change and demand will increase for activities and services specific
to older adults. Driven by the arrival of the first Baby-Boomers at their senior years,
it can be expected that demand pressures from older adults will continue for the
next two decades. This bulletin examines the current participation patterns of
Albertans aged 55 and over. The bulletin focuses only on household participation
rates as recorded in the 2004 Alberta Recreation Survey.

Overview of Participation

Nine out of 10 respondents over the age of 55 take part in walking (Chart 1). This
is followed by gardening at 73.3%, crafts/hobbies, and attending live theatre, both
of which are taken part in by over half of adults over the age of 55. Of the
remaining 10 leading activities for older adults most are fairly passive activities -
attending a sports event as a spectator, attending a fair or festival, visiting a
museum/art gallery, and picnicking in the countryside - with only golf and
bicycling being activities that might be classed as ‘active’.

Chart 1
Most Popular Recreational Activities Among Albertans 55 and Older
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Participation by Age Group

The highest percentage of walkers is found in the 55 to 64 age group (94.3%), with 89.9% of the 65 to 74
group also taking part (Chart 2). The participation rates for walking declines as age increases, with 80.2%
of those 75 and over reporting to have taken part, leaving approximately 20% who have not.

For each of the top 10 activities, participation rates decline with age. The participation rate for gardening
remains constant for the 55 to 64 group and the 65 to 74 group before declining among those who are 75
or older, and for walking the rate is fairly consistent for the 55 to 64 and 65 to 74 groups before dropping
off for the 75 and over group.

For those 75 and over, participation rates for each of the remaining eight activities are below 50%. This is
quite different to those in the 55 to 64 group where participation rates do not fall below the 50% level
until the eighth ranked activity (bicycling) is reached. Such differences raise a question about the access to
suitable opportunities for those 75 and over and their own motivations to want to continue to take part in
recreation as they get older.

Trends Between Older Age Groups

Of further interest is the relative shift in participation levels and rank order among the top five activities
associated with each group of older adults. Gardening, taking part in crafts and hobbies, and attending
live theatre are activities that are the second, third and fourth most popular activities among respondents
over the age of 55. However, among those in the 55 to 64 age group, attending a sports event as a
spectator ranks fifth, then sixth for those 65 to 74 and eighth for those 75 and over. By contrast, visiting a
museum/art gallery is ranked seventh for those in the 55 to 64 group but becomes the fifth ranking activity
for those in the 65 to 74 and 75 and over groups. These changes suggest that the oldest Albertans look for
different types of fulfillment from their recreational time than others.

Among the many activities that the Alberta Recreation Survey asks about, some activities experience notable
changes in participation as age increases:

e picnicking in the countryside increases from ninth rank for the 55 to 64 group to eighth for those
65 to 74 before declining to 10™ for those over 75,

e golf increases from 11th for those in the 55 to 64 group to ninth for those 65 to 74 and to seventh
for those 75 and over,

e swimming in pools increases from 14™ for the 55 to 64 group to 10" for those aged between 65
and 74, and is ninth for those 75 and over,

e bingo ranks 24™ for those 55 to 64 but increases significantly to 13th for those in the 65 to 74
group and moves to 11" for the 75 and over group,

e fishing also increases significantly from 22™ for the 55 to 64 group to 14™ for the 65 to 74 before
falling back to 18™ for the 75 and over group,

e camping also increases from 15% rank for those 55 to 64 to 11 for the 65 to 74 group before
decreasing to 21* rank among those 75 and over.
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Other activities become less popular as age increases and include:

e Dbicycling, ranked eighth for those 55 to 64 but drops to17th for those 75 and over,

o playing video, computer or electronic games drops from 10™ among those 55 to 64, to 17™ for

those 65 to 74 but increases tol4th for those 75 and over,

o aerobics/fitness/aquasize/yoga moves from 12% rank for those 55 to 64 to 15" for those in the 65

to 74 and 75 and over groups,

o attending educational courses ranks 13™ for the 55 to 64 group but is 20™ for those in the 65 to

74 and 75 and over groups,

e day hiking falls from 17™ among those 55 to 64 to 21* for those 65 to74 and 22™ for those 75 or

older.

These changes reflect the changing needs and interests of different groups of older adults and may also be

reflecting the range and type of opportunities available to these different age groups.

Favourites Among Older Adults

In addition to asking respondents about the activities they take part in, the Alberta Recreation Survey also
asks respondents to name their favourite activities. From the 968 responses provided by respondents

over the age of 55, walking ranked first, followed by golf and camping (Chart 3).

Chart 3
Top 10 Favourite Recreation Activities Among Albertans 55 and Older
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Overall, the top 10 activities associated with the 55 to 64 and 65 to 74 age groups are largely the same,
and include a number of activities that are relatively strenuous. This is illustrated in Chart 4. Walking
ranks as the first favourite activity for those in each of the 55 to 64, 65 to 74, and 75 and over age
groups. Golf also holds its second place ranking across these groups. Camping ranks third for the 55 to
64 group and fourth for the 65 to 74 group but is outside of the top 10 favourite activities for those 75
and over.

Similarly, bicycling which ranks fourth for the 55 to 64 age group, drops to 11" rank for those in the 65
to 74 and 75 and over groups. For those 75 and over, more passive activities become popular, including
playing cards, watching television, playing bingo, writing, sewing, and doing puzzles, all of which are also
among the leading favourite activities for this oldest age group.

These findings show that there is a change in activity preferences as we get older. However, the change
need not always be from relative active pastimes to those that are more passive. Swimming, for example
is the favourite of more adults aged 75 and over (5.7%) than adults in either of the two other age groups.
There appears, then, to be a continued interest in physically demanding activities among the oldest
members of the population just as there is interest in more passive activities such as playing cards or
bingo, or reading.
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Motivations

The Alberta Recreation Survey includes a question about the affect that a set of 20 possible reasons have on
participation in recreation by respondents. The results from this question can be examined by age group

to identify similarities and differences.

Among all respondents to the survey, regardless of age, five reasons were selected by more than three-

quarters of respondents. These were:

I

The three highest ranked reasons consistently make-up the three leading reasons among respondents
under the age of 55 years as well as those over the age of 55 (Chart 5). There is also little difference

for pleasure (87.2%),
for physical health or exercise (82.3%),
to relax (77.8%),

to enjoy nature (70.4%),
to do something different from work (63.3%).

between the age groups that comprise the over 55 category.

Percent

Chart 5
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Of further note is the relative percentage of respondents from each age group who select each reason and
the trends that emerge across age groups. Chart 6 shows that five of the reasons investigated in the

Alberta Recreation Survey increase in importance with age.

Keeping busy is important to a higher percentage of older respondents. This reason is important or very
important to 60.9% of those respondents from the 75 and over age group compared to 54.2% of the 55
to 64 group and 52.9% of the under 55 group. A similar trend, although among relatively smaller
percentages of respondents in each age group, affects the reasons ‘to meet new people’, ‘to show others
can do it’, ‘to help the community’, and interestingly, ‘to compete’. From these results it appears that the
oldest members of society take part in recreation in order to satisfy both their own desire to be active and
also to give something back to their communities.

Chart 6
Increasing Importance of Motivations with Age
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Further consideration of the rank order of this group of motivations shows that there are differences
between the age groups (Table 1). Respondents from the 75 and over age group (47.6%) are more likely
to consider meeting new people to be important or very important than respondents in the 55 to 64 age
group (42.3%). Those over the age of 75 rank this reason eighth whereas those in the 55 to 64 group
rank it 13", and those in the 65 to 74 group rank it as 12




Table 1
Rank Order of Motivating Factors By Older Age Group

Ranking For Older Age Groups

Motivation 55 to 64 65 to 74 75 and over
T . 1 1 1
To relax 2 3 3
For physical health or exercise 3 2 2
To enjoy nature 4 4 7
To be with family 5 6 5
To do something different from work 6 11 13
To improve skills or knowledge 7 8 9
To do things with friends 8 5 4
To learn new skills and abilities 9 10 11
For a challenge 10 9 10
To keep busy 11 7 6
For excitement 12 13 14
To meet new people 13 12 8
To be creative 14 14 12
Being good at it 15 16 16
To be alone 16 17 19
To help community 17 15 15
To show others can do it 18 19 17
To compete with others 19 18 18
To be away from family 20 20 20

There are some noteworthy differences between age groups for some of the other reasons that the Alberta
Recreation Survey investigates. Four potential motivating factors have about the same level of importance
across all of the older age groups (Chart 7). Of these, ‘to do things with friends’ and ‘to be with family’
are important to up to two-thirds of each age group. However, a comparison of the rank order of these
two reasons shown in Table 1 reveals, for example, that the reason ‘to be with family’, ranks fifth among
those in the 55 to 64 group and the 75 and over group, while it ranks at sixth among the 65 to 74 group.




By comparison, the reason ‘to do things with friends’ ranks eighth among survey respondents in the 55
to 64 group, but becomes more important as age increases, rising to fifth rank for the 65 to 74 group and
fourth for those in the 75 and over group. So, while the value placed on family maintains its high
importance as we age, the value on friends and the broader social circle becomes more important as age

increases.

Chart7
Motivations That Maintain Stable Importance with Age
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Nine of the 20 motivations tested on the Alberta Recreation Survey show a downward trend with regard to
the percentage of respondents across the older age groups rating them as important or very important
(Chart 8). Among those in the 55 to 64 group, 95.2% reported that the reason ‘for pleasure’ was
important or very important. This rate decreased to 91.9% among those in the 65 to 74 group and to
82% for those in the 75 and over group. It seems that pleasure becomes somewhat less important as age
increases.

A similar trend is evident for the second ranked reason of ‘for physical health or exercise’. Of those aged
between 55 and 64, 86.2% indicated this to be important or very important and an almost identical
percentage (86.8%) of the 65 to 74 group gave the same response. Among those 75 and over, 77.5%
provided an important or very important rating.

For most of the motivations shown in Chart 8, the rank order shown in Table 1 remains at about the
same level for each. There are, however, two reasons that experience notable changes. The reason ‘to
enjoy nature’ ranks fourth for those in the 55 to 64 and 65 to 74 age groups but falls to seventh for
those 75 and over. This may reflect an increasing difficulty for those from the oldest age group to access
nature-related opportunities.

More consistent is that the reason ‘to do something different from work’ ranks 11™ for those in the 65




to 74 group and 13™ for those 75 and over but is sixth for those in the 55 to 64
group. Clearly this trend reflects the continuing participation in the workforce of
those 55 to 64. For future survey analysis, it will be interesting to see if the current
rank of 11™ for the 65 to 74 group, changes as members of this group continue to
work past standard retirement age.

Chart 8
Decreasing Importance of Motivations with Age
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Implications

Activity preferences and reasons for taking part do change as we get older. From the
Alberta Recreation Survey data there is evidence of a shift from more energetic pursuits
to more passive ones as age increases. However, there is also evidence that activities
such as swimming, golf and curling remain popular among those who have reached

the age of 65.

The reasons for taking part in recreation also exhibit a relationship with age of
respondents. Those under 65 tend to take part because they still value the physical
health benefits and because they want a diversion from their everyday work and
family commitments. Those over 65 who don’t have the distraction of work are
looking to keep busy and to spend time with family and friends. The shift in
motivational factors can determine the type of recreational opportunities made
available to older adults. While in general, activities should focus on meeting the
social needs of older people, there is still an interest in more energetic activities such
as swimming and curling, and these might be the focus for social recreation
programming.

Further
Information:

Sport and Recreation Branch
Alberta Tourism, Parks,
Recreation and Culture

9th Floor,
Standard Life Centre

10405 Jasper Avenue
Edmonton, Alberta

T5] 4R7

Phone: (780) 427-6549

Fax: (780) 427-5140
Website: www.tprc.alberta.ca



http://www.trpc.gov.ab.ca/�

	Participation Among Older Adults

	Introduction

	Overview of Participation

	No. 56

	A Look at Leisure

	Inside this issue:

	Participation by Age Group

	Trends Between Older Age Groups

	Page #

	A Look at Leisure

	Page #

	No. 56

	Favourites Among Older Adults

	Page #

	A Look at Leisure

	Page #

	No. 56

	Page #

	A Look at Leisure

	Motivations

	Page #

	No. 56

	Page #

	A Look at Leisure

	Page #

	No. 56

	Page #

	A Look at Leisure

	Implications

	Page #

	No. 56

	Further 
Information:



<<

  /ASCII85EncodePages false

  /AllowTransparency false

  /AutoPositionEPSFiles true

  /AutoRotatePages /None

  /Binding /Left

  /CalGrayProfile (Dot Gain 20%)

  /CalRGBProfile (sRGB IEC61966-2.1)

  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)

  /sRGBProfile (sRGB IEC61966-2.1)

  /CannotEmbedFontPolicy /Error

  /CompatibilityLevel 1.4

  /CompressObjects /Tags

  /CompressPages true

  /ConvertImagesToIndexed true

  /PassThroughJPEGImages true

  /CreateJobTicket false

  /DefaultRenderingIntent /Default

  /DetectBlends true

  /DetectCurves 0.0000

  /ColorConversionStrategy /CMYK

  /DoThumbnails false

  /EmbedAllFonts true

  /EmbedOpenType false

  /ParseICCProfilesInComments true

  /EmbedJobOptions true

  /DSCReportingLevel 0

  /EmitDSCWarnings false

  /EndPage -1

  /ImageMemory 1048576

  /LockDistillerParams false

  /MaxSubsetPct 100

  /Optimize true

  /OPM 1

  /ParseDSCComments true

  /ParseDSCCommentsForDocInfo true

  /PreserveCopyPage true

  /PreserveDICMYKValues true

  /PreserveEPSInfo true

  /PreserveFlatness true

  /PreserveHalftoneInfo false

  /PreserveOPIComments true

  /PreserveOverprintSettings true

  /StartPage 1

  /SubsetFonts true

  /TransferFunctionInfo /Apply

  /UCRandBGInfo /Preserve

  /UsePrologue false

  /ColorSettingsFile ()

  /AlwaysEmbed [ true

  ]

  /NeverEmbed [ true

  ]

  /AntiAliasColorImages false

  /CropColorImages true

  /ColorImageMinResolution 300

  /ColorImageMinResolutionPolicy /OK

  /DownsampleColorImages true

  /ColorImageDownsampleType /Bicubic

  /ColorImageResolution 300

  /ColorImageDepth -1

  /ColorImageMinDownsampleDepth 1

  /ColorImageDownsampleThreshold 1.50000

  /EncodeColorImages true

  /ColorImageFilter /DCTEncode

  /AutoFilterColorImages true

  /ColorImageAutoFilterStrategy /JPEG

  /ColorACSImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /ColorImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /JPEG2000ColorACSImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /JPEG2000ColorImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /AntiAliasGrayImages false

  /CropGrayImages true

  /GrayImageMinResolution 300

  /GrayImageMinResolutionPolicy /OK

  /DownsampleGrayImages true

  /GrayImageDownsampleType /Bicubic

  /GrayImageResolution 300

  /GrayImageDepth -1

  /GrayImageMinDownsampleDepth 2

  /GrayImageDownsampleThreshold 1.50000

  /EncodeGrayImages true

  /GrayImageFilter /DCTEncode

  /AutoFilterGrayImages true

  /GrayImageAutoFilterStrategy /JPEG

  /GrayACSImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /GrayImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /JPEG2000GrayACSImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /JPEG2000GrayImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /AntiAliasMonoImages false

  /CropMonoImages true

  /MonoImageMinResolution 1200

  /MonoImageMinResolutionPolicy /OK

  /DownsampleMonoImages true

  /MonoImageDownsampleType /Bicubic

  /MonoImageResolution 1200

  /MonoImageDepth -1

  /MonoImageDownsampleThreshold 1.50000

  /EncodeMonoImages true

  /MonoImageFilter /CCITTFaxEncode

  /MonoImageDict <<

    /K -1

  >>

  /AllowPSXObjects false

  /CheckCompliance [

    /None

  ]

  /PDFX1aCheck false

  /PDFX3Check false

  /PDFXCompliantPDFOnly false

  /PDFXNoTrimBoxError true

  /PDFXTrimBoxToMediaBoxOffset [

    0.00000

    0.00000

    0.00000

    0.00000

  ]

  /PDFXSetBleedBoxToMediaBox true

  /PDFXBleedBoxToTrimBoxOffset [

    0.00000

    0.00000

    0.00000

    0.00000

  ]

  /PDFXOutputIntentProfile ()

  /PDFXOutputConditionIdentifier ()

  /PDFXOutputCondition ()

  /PDFXRegistryName ()

  /PDFXTrapped /False



  /CreateJDFFile false

  /Description <<



    /BGR <>

    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>

    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>

    /CZE <>

    /DAN <>

    /DEU <>

    /ESP <>

    /ETI <>

    /FRA <>

    /GRE <>



    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)

    /HUN <>

    /ITA <>

    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>

    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>

    /LTH <>

    /LVI <>

    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)

    /NOR <>

    /POL <>

    /PTB <>

    /RUM <>

    /RUS <>

    /SKY <>

    /SLV <>

    /SUO <>

    /SVE <>

    /TUR <>

    /UKR <>

    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)

  >>

  /Namespace [

    (Adobe)

    (Common)

    (1.0)

  ]

  /OtherNamespaces [

    <<

      /AsReaderSpreads false

      /CropImagesToFrames true

      /ErrorControl /WarnAndContinue

      /FlattenerIgnoreSpreadOverrides false

      /IncludeGuidesGrids false

      /IncludeNonPrinting false

      /IncludeSlug false

      /Namespace [

        (Adobe)

        (InDesign)

        (4.0)

      ]

      /OmitPlacedBitmaps false

      /OmitPlacedEPS false

      /OmitPlacedPDF false

      /SimulateOverprint /Legacy

    >>

    <<

      /AddBleedMarks false

      /AddColorBars false

      /AddCropMarks false

      /AddPageInfo false

      /AddRegMarks false

      /ConvertColors /ConvertToCMYK

      /DestinationProfileName ()

      /DestinationProfileSelector /DocumentCMYK

      /Downsample16BitImages true

      /FlattenerPreset <<

        /PresetSelector /MediumResolution

      >>

      /FormElements false

      /GenerateStructure false

      /IncludeBookmarks false

      /IncludeHyperlinks false

      /IncludeInteractive false

      /IncludeLayers false

      /IncludeProfiles false

      /MultimediaHandling /UseObjectSettings

      /Namespace [

        (Adobe)

        (CreativeSuite)

        (2.0)

      ]

      /PDFXOutputIntentProfileSelector /DocumentCMYK

      /PreserveEditing true

      /UntaggedCMYKHandling /LeaveUntagged

      /UntaggedRGBHandling /UseDocumentProfile

      /UseDocumentBleed false

    >>

  ]

>> setdistillerparams

<<

  /HWResolution [2400 2400]

  /PageSize [612.000 792.000]

>> setpagedevice



