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Explained in Brief 

State of Alberta’s Agri-Food Industries 2021 – Value-added sector 

The State of the Industry 2021  

Every year, Alberta Agriculture, Forestry and Rural Economic Development analyses the competitiveness of Alberta’s 

agricultural industries. Findings do not represent government policy, but are trends based on latest available facts and 

information. We summarize our presentation in this series “Explained in Brief”.   

Value-added food and beverage industries in Alberta, Saskatchewan, Ontario 

Food and beverage (F&B) manufacturing industries are critical in developing robust agriculture industries. The expansion and 

diversification of these industries allows shifting towards higher valued economic activities, and harnessing economic growth, 

employment, technological innovation and qualified employees at home. It feeds back into the primary production sector as it 

allows producers to diversity and increase production. The figure below shows size and structure of the food and beverage 

manufacturing industries in selected provinces in 2020. 

In 2020, Alberta generated $3.5 billion in food and beverage manufacturing GDP. The sector is larger than in Saskatchewan 

and Manitoba, comparable in size to B.C., but significantly smaller than in Ontario and Quebec. With $14 billion in GDP, 

Ontario’s food and beverage manufacturing industries are almost four times the size of Alberta’s, while all of Ontario’s 

agriculture industries (primary plus value-added) are only two-and-a-half times as large as Alberta’s. Ontario has more 

successfully shifted from primary to value-added production, likely because of its market proximity and larger consumer base. 

In contrast, Saskatchewan’s food and beverage manufacturing industry is about one quarter of the size of Alberta’s. 

In addition to the size of selected food and beverage manufacturing sectors, the figure also shows industry structure and 

diversification using the top three industry segments for the three selected provinces.  

 

Source: Statistics Canada, Table 36-10-0402-01, 2020.  

https://www.alberta.ca/agricultural-economics-and-marketing-analytics.aspx#jumplinks-0
https://www.alberta.ca/agricultural-economics-and-marketing-analytics.aspx#jumplinks-0
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Alberta: Beef power house with room to diversify 

In Alberta, the top three segments capture more than half (51 per cent) of food and beverage manufacturing GDP. As 

Canada’s beef powerhouse and the largest beef producer in the country, meat processing is the largest player in Alberta’s 

food industry and accounts for more than one quarter (26 per cent) of all food and beverage manufacturing GDP1. Two large 

beef packers process almost all beef, and market it primary-processed as fresh or frozen items.   

In contrast, Ontario’s food and beverage manufacturing industries are not only larger, but also more diversified than in Alberta. 

Ontario’s three largest segments add up to less than half (47 per cent) of all food and beverage manufacturing industries, and 

are more evenly distributed. “Bakeries and tortillas”, Ontario’s largest segment, contributes less than 20 per cent to the 

industries’ GDP and is structurally diversified. The second largest food-processing segment is meat products, which 

contributes 16 per cent to sector GDP with a higher degree of diversification, and more secondary processing than in Alberta. 

Saskatchewan’s food and beverage manufacturing industry is much smaller and less diverse than Alberta’s. The top three 

industry segments cover almost three quarters (75 per cent) of the industries’ total GDP, with the largest segment, grain and 

oilseed milling, accounting for 45 per cent of the entire industry. 

Strong Alberta food sector with growth potential 

In the Canadian context, Alberta’s food and beverage manufacturing sector is medium in size and has a medium degree of 

structural diversification. While Alberta remains dominant in food manufacturing in Western Canada, Saskatchewan is keen to 

expand their industry and Ontario and Quebec continue to defend their market share.  

Alberta’s food manufacturing sector needs to be competitive in order to remain a contender in the global industry. Beef 

processing continues to be a vital part of Alberta’s food manufacturing industry. The segment alone generates almost one 

billion dollars in annual provincial GDP, and employs almost half of the food-processing work force in Alberta. However, the 

food manufacturing industry’s reliance on beef processing, given the size of its two largest companies, may leave the industry 

more vulnerable to shocks such as pandemics, natural disasters, or cyber attacks. There is room for growth and further 

diversification within the food manufacturing industry. Some recent examples of investments that have supported sector 

diversification and growth include Champion Pet Food, Cavendish potatoes, Cargill’s canola crushing plant in Camrose, plant-

based protein processing and the cannabis companies. Moreover, beef in packaged, frozen and canned food typically comes 

from the U.S., and Alberta may want to explore the potential to grow the packaged, processed and frozen food sector.  

Take home messages 

 Alberta’s food and beverage manufacturing industry contributes close to $4 billion to provincial GDP. Compared to other 

provinces, Alberta’s industry is mid-sized in GDP with a medium degree in structural diversification.  

 In comparison, the F&B manufacturing industry in Ontario is four times as large as in Alberta, while Saskatchewan is only 

one quarter of Alberta’s size.  

 Alberta remains Canada’s beef powerhouse with its large and strong beef processing industry. Examples of recent growth 

indicate that the industry is expanding and diversifying.  

 Current investments in industry diversification will ease external shocks and prepare the industry for new global trends. 

 

 

 

 

 

 

                                                           

1  2020 was a difficult year for beef processing as Covid-19 led to plant shutdowns and reduced production. Typically, the meat segment’s 

share of GDP is larger than recorded for 2020, around 30 per cent of all food and beverage manufacturing. 

State of the Industry is an annual presentation by the Intergovernmental and Trade Relations Branch of Alberta 

Agriculture, Forestry and Rural Economic Development (AFRED). Our findings do not represent government 

policy. They are a discussion of trends based on latest available facts and information as a snapshot in time.  

https://www.alberta.ca/agricultural-economics-and-marketing-analytics.aspx#jumplinks-0
https://www.alberta.ca/agricultural-economics-competitiveness-and-statistics.aspx

