Communications
Look Book

A companion guide to
the Government of Alberta
Visual Identity Manual

MARCH 2023



Contents

L0 101 g o] - 4 o [ 3
VISION ...ttt s
PrINCIPIES.c.vviiieeeieeieeieeee e 3
Standards ... ————— 4
SIGNATUIE ...ooiiei e 4
TYPOGIaPNY e s 5
COlOUN i e 6
ColoUr @CCENT......eiiiiiiieeeee e 8
1CONOGIraphY .....ceiiiiiiee s 9
lustration.........cccceiiiiin e, 10
Photography.......coocceeiieee e 11
Charts and graphs ........ccccceeieeeieiiee e 12
Print grid system ......coooiei e 13

Government of Alberta | Communications Look Book March 2023

Lo 10 Te T XoT1 4| £ 14
Collateral .......cooceeeeiiiiiiee e 14
.InDesign templates..........ooeeveieiiiiiiiiiiiieeeeees 14
.Microsoft Word templates.........cccoccevriiveniineenne 16
. Covers for document Word template................. 17
.Promotional material..........ccccoiviieniiieie 19
SIGNAGE ..eeeiee it 20
.Banners + lectern signs........cccccveiiiiieeee i 20
.Capital projects........oocoeeieiiiiieee i et 21
Wayfinding coooceeeeeee e et 22
Advertising deSign .........ceeeeiiieee it 23
LPrintads.. e, 23
. Digital display ads....cc...cocisiiimeeineeraniene e 24

SCreen deSigN ....veeeeiieeieeee e e 25
.Social media ......coooceereiiiieee e 25
Powerpoint. . 26

Websites and web applications........c..cccceveeeviineenn. 27

ReESOUICeS.....ccirummmmmmnnrrrr s 28

2



Our brand

Vision
The Government of Alberta is committed to making it easy for the public to understand,
recognize and use government information in all forms and formats.

Principles

Citizen-centred
Government should be accessible and easy-to-understand. We make that a priority in
both our written and visual communications.

Consistent
Design decisions should always be grounded in existing brand standards. Regardless of

the medium, government communications should be immediately recognizable.

Clear
Design elements that distract from the information being conveyed will be avoided.
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Standards

Signature

The Alberta signature identifies any and all messages that come from the Government
of Alberta including external, internal and, as requested, third-party communications.

The top row of examples is the primary version of our logo. We use it by default on all
communications and marketing materials. We add the word “Government” when our audience
is outside the province or when extra clarity is needed. We add the word “Canada” when our
audience is outside the country.

s

ONE COLOUR LOGO TWO COLOUR LOGO REVERSE LOGO
BLACK STONE + SKY WHITE ON BACKGROUND COLOUR OR IMAGE

AMberton Mberton

Government Canada i1
ALBERTA GOVERNMENT ALBERTA CANADA
OUT OF PROVINCE AUDIENCE OUT OF COUNTRY AUDIENCE
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Standards

Typography
Helvetica Neue
Helvetica Neue as our primary typeface. Chosen for its clarity, legibility and versatility. A variety Black 95
of weights are available, but we mainly keep to the type treatments you'll see in this Look Book.

Heavy 85
We mainly use the variations of Helvetica Neue shown to the right. ltalics may be applied as Bold 75
required. Condensed, extended, or outlined variations are used sparily and with justification.

Medium 65
Arial

Roman 55
Arial is the fallback typeface when Helvetica Neue is not available and is the default for the )
Word and PowerPoint templates you can download from the government identity website. L'th 45

Thin 35

HELVETICA NEUE LT STD
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https://standards.alberta.ca/standards/publication-templates.aspx

Standards

Colour

Our brand palette includes six colours, supported by their darker and lighter variations.

The default palette is our sky blue and black. Y Black

See the Visual Identity Manual for Pantone, CMYK, RGB and hexadecimal values.

DEFAULT PALETTE

See Design System for web safe colors on Alberta.ca.

Sunset Pasture

PRIMARY PALETTE

FULL PALETTE
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https://standards.alberta.ca/standards/standards-and-reference-documents.aspx#toc-0
https://standards.alberta.ca/standards/design-system.aspx

Standards

Colour

Advisory colours

The Government of Alberta sometimes needs to post social media content that advises B AR

the public about situations that require an elevated level of attention. Examples range Green // Alert level #2
from notifications about Alberta.ca being down for maintenance, to warnings about bear
or cougar activity in a provincial park, to updates about life-threatening natural disasters.

Orange // Alert level #4

We use a colour-coded advisory scale to indicate the level of seriousness. The colours
intentionally deviate from the standard government palette. They are based on colours Red 7/ Alerifisieliis
recommended by American National Standards Institute for safety signage and messaging,
with adjustments made to ensure that the contrast ratio meets accessibility standards.

Black // Alert level #6

. . ) ADVISORY PALETTE
Please refer to the GoA Advisory Colours document for more iNfOrMation.
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Standards

Colour accent

This simple visual cue creates consistency across our communications products. While we
use it wherever possible, you will note some products exclude it for practical reasons. The
use of the color accent can be showcased in a variety of ways such as the color bar or icon
color within a document.
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IDENTIFIER OPTION

COLOUR ACCENT

¥

Cover headline
videne veris

Gover subhead quam vidende
quid eruptint quibus.

Cover headline
videne veris.

Onessinisquat videne veris.

Solupture quibus magnat Onessinisquat aut dercia
doles et et eossitatent rem evero con es et dunt
exero veliciam ipsanda nimint harum enihill ignimus

Aberta caiminmumige

Aoerton




Standards

Ilconography

We use line-based icons rooted in universal symbols. They have a distinctive style,
but remain easy to recognize.

Browse our searchable library (Only works in Google Chrome).
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https://corporateidentity.alberta.ca/goaaccess/icongen/

Standards

Illustration

Our illustration style is based on our line icon style. Icons can be grouped to form a more
complex illustration as well as coloured using any colours from our palette. These can
range from simple and small illustrations to large and more complex depending on the
subject and medium.
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Standards

Photography
Our photography reflects the diversity of our province and its people.
Images should be thought-provoking and inspiring, with a distinct sense of place.

They should be professionally shot and edited, with attention paid to colour, contrast,
clarity, sharpness, and how they will resonate with the intended audience.

Where possible, photos should be of Albertans, shot in Alberta. If a photo depicts a
recognizable location, it must be shot in Alberta.

EXAMPLES
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Standards

Charts and graphs

Charts should adhere to GoA brand styles. While GoA brand styles can be mimicked
inside Excel and PowerPoint, a designer has more options and control over styles within
lllustrator, including the use of Helvetica Neue and it’s various weights, not to mention
kerning and leading, strokes, opacity, alignment and placement, and additional graphics
such as call-outs. It is more efficient to use lllustrator when placing a series of charts
inside an InDesign document (pasting directly from Excel to InDesign is possible, but not
recommended).

Place Excel charts directly into PowerPoint happens as last minute edits can be made to
the chart data directly in PowerPoint without affecting the chart styles.
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Audience: requires access to full set of complex data
Purpose: communicate full and accurate source data

SIMPLIFIED SOCIAL

Audience: social media, brief data
Purpose: to support concise messaging

MAY-2006 MAY-2008 MAY-2010 MAY-2012 MAY-2014 MAY2016 MAY-2018 MAY-2020

INTERPRETIVE

Audience: those who require visual stimulus to digest information
Purpose: engage audience in complex data
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SIMPLIFIED INFOGRAPHIC

Audience: document readers, require information overview
Purpose: visualize comparative data to support messaging

EXAMPLES
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Standards ' ==

Print grid system

Flexibility within a framework o :

An intuitive hierarchy and layout makes it easy to navigate visual communication. And since
we're in the business of communicating, a solid brand system is key. Proper order of

content including headers, subheads, body copy, images, blurbs, etc. needs to be developed.
This doesn’t have to mean a stale or strict layout, but more of a framework to design within.

Although a grid system may seem strict, conversely, it allows for a great deal of variety.
The flexibility within this grid allows the designer to have options when it comes to layout
while still maintaining a consistent design language throughout all Government of Alberta
products. Our universal grid system helps maintain our consistent design standards while
providing designers with a variety of layout styles.

DESIGN SYSTEM THUMBNAILS
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Touchpoints

Collateral

InDesign templates

User: Design professionals

Documents

The InDesign version of the document template is intended for professional graphic
designers to use. It includes a broader range of layout options than the Word templates.
Combined with the document grid, there is much more flexiblity to design within a simple
and organized framework.

Fact sheets

We have phased out theme-based fact sheet templates in favour of a cleaner, more
contemporary design. These templates can be used to create single-sided or
double-sided documents. The InDesign template is primarily for the use of our internal
design teams.
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Touchpoints

Collateral
InDesign templates

Brochures

You can use a brochure to highlight key information about a program or initiative and
promote the website where people can go to learn more. Use the examples on this page
to get a sense of your word limit before you start writing.

Template tips
Brochures should be laid out by a graphic designer and printed professionally.
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Basic Optical

For questions about your dental claim:

Includes: 3
including lenses and frames, dispensed by a
recognized optical provider.

‘The program wil pay up to and including the.
maximum amount, which is based on your
aligibiity at the time of purchase.

Basic Dental

Includes: checkups, cleanings, filings,
extractions, root canals and basic dentures

Itis important to understand the Dental
Assistance for Seniors plan pays dental expenses
‘according to the plan's fee schedule: Tomaximize
your dental benefits, you may wish {o compars the
fees of two or more dental providers.

ALBERTA DENTAL
Alberta Dental Servige Gorporation
17010 103 Averue NW.

200 Quikeard Centre

Edmonton, AB T5S 17

Tolifree: 1-800-232-1997
Edmonton: 780-426-7526
www albertadentalservicecorp.com

For questions about your optical claim:
ALBERTA BLUE CROSS

Malt Alberta Blue Cross.

Box 26000 Station Main

Edianton, AB T5,.2P4.

Tollfree: 1-800-661-6995
Edmonton: 780-498-8000
Calgary: 403-234-9666
www.ab blugcross.ca

For questions about your eligibiity:
ALBERTA SUPPORTS CONTACT CENTRE
Tollfroe: 1-877-644-9992
Edmonton: 780-644-9992

DEAF OR HARD OF HEARING WITH
TOD/TYY UNITS:

Tollfree: 1-800-232.7215

Edmonton: 780-427-9999
wwwhealth.alberta.ca

Dental and
Optical
Assistance
for Seniors
Programs

Information about who qualifies
and how to apply

To qualify

To be sigible you must

+ b 65 years of age or oider,

* reside n Alberta for at east e months
before applying,

+ b a Canadian ciizen or admitied to Canada for
permanent esidence (anded immigrant, and

+ have anincome level wihin the mits alowed by
the program.

Amount of benefit

“The Dental Assistance for Seriors program
provides basic dental coverage p to a maximum
f $5,000 every fve years.

“The Optical Assistance for Seniors program
provides financial assistance for the purchase of
prescription eyeglasses every three years.

To apply

If you have already appiied for the Seriors
Financial Assistance programs, you are
automatically envolied in the Dental and Optical
Assistance for Seniors programs and do not need
to apply again.

If you have not applied for the Seniors
Financial Assistance programs: please visit
wwwseniors-housing.alberta.ca to obtain a
‘Seniors Financial Assistance application form
o call 1-877-644-9992 or 780-644-9992 in the.
Edmonton area.

THE AMOUNT OF COVERAGE IS BASED ON
'YOUR ANNUAL INCOME:

Income  Dental _ Optical

Sngesenor $0t0 Maxmum  Up 108230
$27.690  Coverage
Srooito Pl Uplo$iis

31675 Coverage

Gver Not Eigile. Not Eigiie
831675

Sanlor couple 8010 Maxmum Up 108230
$55380  Coverage
Ss5361t0 Paral  Uplo$iis
63350 Coverage
Gver Not Eigible Mot Eigiie
63,350

EXAMPLES

Processing Your Dental
and Optical Claims

Alberta Health has contracted the Alberta Dental

How it works

Your claim will be paid in one of
two ways:

and Alberta Blus Cross to process optical daims.
Alberta Dental Senvice Corporation and Alberta
Blue Cross issue payments to the service provider
(dental provider or opical provider) o directly to
you, depending on how the claim is submitted.

provider bills Alberta Dental
Service Corporation or Alberta Blue
Cross directly:
‘The program wil pay the service provider for
the amount that you are eligible for under the.
program. If there s a difference between the
‘amount you are eligile for and your bil, you need
to pay the difference. For example, it your billis
$280 and the program covers $230, you pay $50
(5280 - $230 = $50)

If your service provider does not bill irectly:
You pay the full bil. Then, you can subrmit a Claim
Form (available from your service provider or
online at www.albertadentalservicecorp.com for
dental claims or www.ab.bluecross.ca for optical
claims) to get reimbursed for the eligile amount.
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Touchpoints

Collateral

Microsoft Word templates

User- GoA employees who create internal and external publications

Documents
The Word version of our document template includes text and layout styles to help you
align your publications with our visual identity.

Fact sheets

We have phased out theme-based fact sheet templates in favour of a cleaner, more
contemporary design. These templates can be used to create single-sided or
double-sided documents. You can customize them in Word, incorporating text boxes,
charts and photos to add visual interest.

Template tips
Download this template from alberta.ca/identity

It’s easiest to use the template from the beginning instead of copy / pasting into it later.

If you are copying text from a different Word document, paste into Notepad (Windows
users) or TextEdit (Mac users) first, then into our template. That way, you won'’t carry over
any unexpected formatting from the source.

The template is available in MS Word so that you can produce your own.government-
branded documents. CPE designers do not use these templates and cannot provide MS
Word assistance or guidance.

Word template or designer?

If your publication requires a professional graphic design approach (i.e. a lot of the
content is not straightforward text and tables), please submit a design request through
your communications advisor so that one of our designers can lay it out in InDesign.

Government of Alberta | Communications Look Book March 2023

DOCUMENTS

Section heading level one
Section heading level two ‘

Heading level one (Style: Heading 1)

Hoading level three (style: Hoading )

e con ro velendae volendest. i volupiat experum eatr

et st ks, (.St

FACTSHEETS

Septanber 10,2020

level two (Style: Heading 2)

Section heading level one
Section heading level two

Heading level one (Style: Heading 1)

serunt vid magnens s laborehend optaiscid ut st pcd

o (Style: Heading 2)

Fermentum iaculs eu ron diam phasalus vestbulum orem.

caito

(Ste: al o acton) Mberten

EXAMPLES



http://alberta.ca/identity

Touchpoints

Collateral

Covers for document Word template

Covers can be text-only or feature an image or an icon, depending on subject matter and
preference.

All covers are designed by a graphic designer as they are professionally trained to work
with typography, layout and the brand.

Request a cover

One of our designers will create a cover page for your publication once you have finalized
the cover text. To request a cover, visit Alberta.ca/goadesign and use your Government
of Alberta username and password to log in.

Timeline
Once a cover is requested turn around is within a few hours depending on work load.
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IDENTIFIER OPTION

Cover headline
dent eos aliquto
videne veris

Cover subhead quam vidende
quid eruptint quibus

Aberton

¢

Cover headline
videne veris

Cover subhead quam vidende
quid eruptint quibus

Aoerton

Cover headline
videne veris

Cover subhead quam vidende
quid eruptint quibus

n“ |

Aperton

EXAMPLES



http://Alberta.ca/goadesign

Touchpoints

Collateral

Promotional material

Postcards

You can use a postcard to highlight key information about a program or initiative and
promote the website where people can go to learn more. Use the examples on this page

to get a sense of your word limit before you start writing.

Template tips

Postcards should be laid out by a graphic designer and printed professionally.

Visit our design request page to get help creating one.

Postcards should be concise and to-the-point. Use these character limits to make sure

your postcard looks as good as these templates:

e Heading: up to 30 characters

e Subtitle: up to 30 characters

e Body: up to 300 characters

e Call to action: up to 40 characters

Government of Alberta | Communications Look Book March 2023

quia que et

b A

Volor aces eaqui ullicto verurmjs
rehenimpores niam, optat hillatur, omnist

|\_o &+
niam, optat niam, optat omnistRo
Apidebis hillatur, omnist omnis eniscie

Volor aces eaqui ullicto veruntus rehenimpores niam, optat
hillatur, omnistUsapicita dolor a ius, sitatestrum nis
essuntur sequi odit quis doluptur? Qui te inctatur sant ea

Volor aces eaqui ullicto A{W
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Touchpoints

Collateral
Promotional material

Posters
Use the templates on this page as a reference if your communications plan includes
distributing posters. 8.5” x 117 as well as 117 x 17” examples are shown.

If you have a good photo to work with, that’s great. If you don’t, we have a nice,
icon-based option too.

Template tips
Posters should be laid out by a graphic designer and printed professionally. Visit our
design request page to get our help creating one.

You should be able to get all the information you need from a poster at a quick glance.

Use these character limits as a guide:

e Heading: up to 30 characters
e Body: up to 120 characters
e (Call to action: up to 45 characters
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Seniors’ Week

Please enjoy
responsibly.

Alberta's

Consumer
Investigations
Team

Y [~ i
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Touchpoints

Signage

Banners + lectern signs

These signs create visual consistency across various announcements and events. The
communications team that serves each ministry has been equipped with at least two
lectern signs and two pop-up banners.

Care and handling
You are responsible for ensuring that your banners and lectern signs are not damaged.

Here are some general guidelines to help you do that:

¢ Keep lectern signs in their protective folders as they are easily bent and scratched.

¢ Avoid shipping banners as checked luggage or by courier as the hardware, base, and
the banner material can be easily damaged in transit.

¢ Do not use these banners outside. Wind can cause a tear and debris can get into the
hardware and scratch the material.

¢ Unroll and retract the banner slowly, taking care to avoid pinching on either side as this
can cause a tear.

If one of your banners or podium signs is lost or badly damaged, please contact
visual@gov.ab.ca to request a replacement.
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dmdnn

Aladna

Open for Busines
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Touchpoints

Signage

Capital projects

On-site signage informs Albertans about government-funded capital projects currently
underway in our province.

Template tips

Check out the Capital Project Signage Guidelines available at alberta.ca/identity for
detailed information on determining signage requirements based on the value, location,
and type of project.

Once you've identified the projects for which you need signage, the Government Identity
team will take care of the design for you. The process you should follow is detailed in the
Capital Project Signage Guidelines.

Government of Alberta | Communications Look Book March 2023

EXAMPLES

96X48-STANDARD

New John Doe
Immunology Wing

Budget: $450 million
Supporting: 175 jobs

Y
Investing in Albertans Canadi Leduc A{b&rﬁkﬂ

77X48-FEDERAL

New John Doe
Immunology Wing

Budget: $450 million
Supporting: 175 jobs

e
Investing in Albertans Canadi L&duc _Albertan

120X72-HIGHWAY

New John Doe
Immunology Wing

Budget: $450 million
Supporting: 175 jobs

" avor I
Investing in Albertans Canadi  Leduc _Albertan



http://alberta.ca/identity

Touchpoints

Signage
Wayfinding

Signs that identify Government of Alberta buildings, and the various offices within them,
should follow this set of templates. The design is intentionally simple to make wayfinding

as easy as possible. This template applies to both exterior and interior wayfinding signage.

Template tips
If you need wayfinding signage email visual@gov.ab.ca with your details and we'll take
care of the design.

While the examples on this page show the ideal dimensions, each situation will need to
be examined on a case-by-case basis as available space for the sign and a convenient
location will be different at each site.
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Agriculture and Forestry
Information Technology

Treasury Board and Finance
Statistical Review Office

' J.G. O’Donoghue Building

7000 - 113 Street

Aberton

Agriculture and Forestry
Information Technology

Treasury Board and Finance
‘ Statistical Review Office

Fort Saskatchewan
Provincial Building

Agriculture and Forestry
Information Technology

Treasury Board and Finance
Statistical Review Office

A/(be/rbkn

EXTERIOR WAYFINDING

EXAMPLES

Municipal Affairs

Investment & Trade Division = 308

Policy Secretariat 2> 310
Infrastructure

Service Delivery & Operations A 300

Municipal Affairs Aoerton
Investment & Trade Division = 308
Policy Secretariat > 310
Service Delivery & Operations A 300

INTERIOR WAYFINDING
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Touchpoints

Advertising design

Print ads

Use the templates on this page as a reference point for your print advertising projects.
We use a heavier text weight than in our other print products to ensure legibility on varied
paper types such as newsprint. The horizontal separator that appears underneath the
headline in these examples is a useful design element but, unlike the colour accent and
logo, it isn’t a mandatory feature of all ads.

Template tips

Any paid advertising should be grounded in a well-developed marketing plan and created
by a professional graphic designer. If you're working on a project that involves advertising,
please contact Communications and Public Engagement’s Marketing Services team.

These templates are designed to work for the majority of advertising undertaken by the
Alberta Government. We understand that, in special cases, there may be good reasons
to deviate from the brand standards illustrated here. Examples of a project where
deviations might be necessary include marketing campaigns aimed at promoting public
safety or spurring behavioural change around a societal issue. If this applies to a project
you’re working on, please contact Communications and Public Engagement’s Marketing
Services team for support.
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Bighorn Country Public
Information Sessions

b hevarrr il o Al ts I N R O prieh 0 8 Emsoeounl Ko

wred crvgied rar il iy ca pe wtiw
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Wil sl micvrs . sl Gt o7t S 8 500r Do ftrah

Disaster
recovery
funding

available

incurred as the resuit of a naturl disaster,

Pl sAGITR =i b e bl Oredrra
g M m—
[ g -+ Go onlne 1o alberta.ca/DRP o download and submit
e i o e
iy, B 13 18
e b o Deadline to apply is August 5, 2020,
Wamday, St 1 FT
/i'[bﬂ‘{'ﬁ!' FOR MORIE INFORMATION M
1558 ' |
EXAMPLES
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Touchpoints
Advertising design DAYLONT S T

Should Alberta keep changl
Digital display ads clocks twice a year?

Display ads use the same approach to type and colour as social media graphics.
They come in a variety of dimensions, so it’s difficult to create a template for every
circumstance, but they will follow the general pattern shown on this page.

LEADERBOARD

NORTHERN LIGHTS AWARDS
Template tips Nominate an
If you're planning to use paid advertising as part of a project, please engage with outstanding
CPE’s Marketing Services first. We'll help you come up with a marketing plan and volunteer
creative approach.

FIND OUT MORE

BIG BOX

SKYSCRAPER

EXAMPLES
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Touchpoints

Screen design
Winterize your
Social media emergency kit

Our social media graphics share key elements in common with our print products, but =,
with a bolder text treatment and approach to colour. The goal is to grab the viewer’s
attention and maximize readability on mobile devices. For the purposes of this guide,
we’ve shown examples for multiplatform, Facebook/LinkedIn and Twitter, but the
templates also include Instagram as well as a hero banner.

Template tips
Social graphics should be created by a graphic designer. Visit our design request page to e
get help from one of our designers. Mbertan =L _/,_‘ldm_,,t;.,_,,

Social graphics should be very concise. Your headline should be no more than 35 MULTIPLATFORM
characters. Remember, you can include the rest of what you want to say in the post itself.

If you're just sharing a photo, with no overlaid text or icons, you don’t need to apply the
logo or colour bar. On some of our channels, like the @YourAlberta Instagram account,
we almost exclusively post photos.

agnrnal F_? 5t Week

r

__,fii"t berten

TWITTER

EXAMPLES
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Touchpoints

Screen design

Powerpoint

As with the Fact sheets, we have phased out the PowerPoint templates featuring the
textures and patterns that were introduced in 2008. Instead, we now offer a single
template, containing a variety of slide layouts, available in our default colour palette.

Template tips
Download this template at alberta.ca/identity

e |imit text and bullets so your audience focuses on you, not on reading each slide.
e Stick to one idea per slide.

¢ Use high-quality images and try to avoid clip art.

¢ Avoid flashy transitions and animations.

¢ Avoid overly detailed charts and graphs.

¢ Display key points, not your entire text.
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Sky template

Topic two

Agenda
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Gampars ..and contrast Sample bar chart
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“The main II'ung 15 10 keap the main
thing the main thing.”
Sinphin Coray
_ibtan
EXAMPLES
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Touchpoints

Websites and web applications

The GoA Design System is the official specification of how the GoA Visual Identity
Policy should be applied to all public facing websites and applications unless otherwise
indicated by legislation, regulation, or formal agreement.
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Resources

Alberta.ca/identity

¢ Downloadable templates

e The complete Alberta Government Visual Identity Manual

¢ Quick reference documents like a one-pager on our brand colour palette

e Additional Government Identity information like our Capital Project Signage Guidelines

Request design support

CPE Service Request

We provide professional graphic design services to clients across the Alberta Government.

If you would like to work with us on a project, please contact the communications team in
your ministry and they will submit a request through the CPE Service Desk.

Templates and covers

All templates can be downloaded from Alberta.ca/identity. Instructions on placing cover
images in your document are provided with the template. Go to Alberta.ca/goadesign
to request a cover if you are not with CPE.

Contact us

visual@gov.ab.ca
If you have a quick question about using the logo or applying other elements
of our visual identity.
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