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Context
conducts annual surveys to understand Albertans’ perceptions on various topics related to arts and 
culture, sport & recreation, heritage, cultural industries, and gender-based violence. The survey 
provides insight into emerging trends, monitors the effectiveness of programs and services, and 
informs decisions by enhancing the department’s understanding of the needs of Albertans.

Objectives
The objectives of the 2023 survey are to provide input to the Ministry’s performance measures through 
an understanding of Albertans’ perceptions and behavior related to culture and gender-based violence, 
on topics such as:

Visitation, attendance, participation, and/or importance of:
• Organized sport
• Recreation
• Arts and culture events and activities
• Heritage sites
• Volunteering

Awareness and perceptions of:
• Cultural industries
• Gender-based violence supports and 

events

Context and objectives
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Target respondents
Albertans, 18 years or older.

Data collection and sampling
• 1,564 random online surveys were conducted between February 16th and March 12th, 2023.
• Statistics Canada estimates were used to generate a demographically representative sample. 

Soft quotas for age, gender and region were used.

Weighting
Weighting factors (range of 0.57 to 1.61) were applied to the data to adjust any imbalances from soft quota targets 
for age, gender, and region. Results are weighted to align with Census Profile, 2021 Census of Population.

Statistical reliability
Respondents were randomly recruited using probability sampling. 
The margin of error for a sample of n=1,564 is ± 2.48 percentage points, 19 times out of 20.

Trending
Historically, surveys have been conducted by telephone interview. Due to significant changes in the questionnaire 
and sampling methodology in 2023, comparisons to previous years are not included in this report.

Methodology

Advanis is a member of the Canadian Research Insights Council (CRIC) and confirms that this research fully complies with all CRIC Standards including the CRIC Public Opinion 
Research Standards and Disclosure Requirements. This research was sponsored by and conducted by Advanis. For information about data collection, please contact Matthijs Visser 
(mvisser@advanis.net / 780.229.1141). 

http://www.advanis.net/
https://canadianresearchinsightscouncil.ca/standards/


Performance Measures

7



Performance Measures
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Participation in organized sport (adults) 
Percentage of Albertans who participate in organized sport (adults) 

Participation in organized sport (children)
Percentage of Albertans who participate in organized sport (children) 

Arts Attendance
Percentage of adult Albertans who attended arts activities or events 

Visitation to heritage facilities
Percentage of adult Albertans who visited a heritage facility in Alberta

21.6%

60.6%

70.3%

55.7%



Key Measures
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Participation in recreation activities (adults) 
Percentage of Albertans who participate in recreation activities (adults) 

Participation in recreation activities (children under 18) 
Percentage of Albertans who participate in recreation activities (children under 18) 

Participation in formal volunteering
Percentage of adult Albertans who participated in formal volunteering

Participation in informal volunteering
Percentage of adult Albertans who participated in informal volunteering

Key Metrics
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81.9%

80.4%

38.6%

47.7%
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S1: In the past 12 months, have you participated in any organized sport activities? Base: Albertans aged 18+ excluding “Prefer not to answer” (n=1,561). 
S2: Which organized sport activities have you participated in during the past 12 months? Base: Participated in any activity in past 12 months excluding “Prefer not to answer” (n=324)

22% of adult Albertans participated in at least one organized sport in the past 12 months.
• Among those who participated, hockey (20%) and soccer (15%) were the most common sports.
• Participation levels were lower among women (17%) and those with a household income less than $80,000/year (17%).

21.6%

Adults: Participated in any 
organized sport activities (Past 12 
months) 20.2%

14.6%
13.9%

11.3%
11.2%

8.6%
7.5%
7.2%
7.0%

6.2%

Hockey
Soccer

Swimming
Curling

Baseball
Pickleball

Basketball
Volleyball

Softball
Badminton

Adults: Top 10 organized sport activities
Base: Participated in any activity in past 12 months

Organized Sport: Adult Participation

Participation is lower among: 
▼ Women (16.5%) n=809

▼ Household income less 
than $80K (16.8%)

n=567
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S3: In the past 12 months, has your child or children participated in an organized activity? Base: Parents of children under 18 + excluding “Prefer not to answer” (n=359) 
S4: Which organized sport activities has your child or children participated in during the past 12 months? Base: Participated in any activity in past 12 months + excluding “Prefer 
not to answer” (n=214) 

The majority of children under 18 participated in at least one organized sport in the past 12 months (61%). 
• Among those who participated, swimming (33%) and soccer (28%) were the most common sports.

60.6%

33.3%
27.9%

18.9%
18.3%

17.1%
16.2%

15.1%
11.4%

9.0%
8.4%

Swimming
Soccer

Basketball
Hockey

Gymnastics
Dance

Volleyball
Baseball

Martial Arts
Badminton

Children: Top 10 organized sport activities
Base: Participated in any activity in past 12 months

Children: Participated in any 
organized sport activities (Past 12 
months)

Note: No significant differences by age, 
gender, region, income, or place of birth

Organized Sport: Child Participation
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R1: In the past 12 months, have you participated in any active recreation activities? Base: Albertans aged 18+ excluding “Prefer not to answer” (n=1,560) R2: Select up 
to 3 active recreation activities that you participated in the past 12 months. Please select the ones you spent the most time doing. Base: Participated in recreation 
activities in past 12 months excluding “Prefer not to answer”(n=1,269) 

82% of adult Albertans participated in at least one recreation activity in the past 12 months.
• Among those who participated, walking (56%), hiking (35%), and swimming (23%) were the most common activities.
• Those less likely to participate include those aged 55+ (77%) and those with a household income less than $80K/year 

(78%).

81.9%

Adults: Participated in any 
recreation activities (Past 12 
months) 55.8%

35.1%
23.5%

18.0%
15.4%

14.1%
14.1%

10.8%
7.5%

5.6%

Walking
Hiking

Swimming
Biking

Golfing
Playing at a park

Yoga
Weight lifting

Gardening
Dancing

Adults: Top 10 recreation activities
Base: Participated in any activity in past 12 months

Recreation: Adult Participation

Participation is lower among: 
▼ Age 55+ (77.2%) n=643

▼ Household income less than 
$80K (78.0%)

n=567



Top 3 recreation activities

Adults: Recreation organizations and venues
Base: Participated in any activity in past 12 months

All activities Walking
(n=724)

Hiking
(n=439)

Swimming
(n=296)

Public spaces 76.8% 79.6% 26.4%

At home 32.1% 8.6% 8.1%

Outdoor facilities 22.7% 32.5% 14.2%

Municipal/ community recreation/ leisure facilities 8.8% 7.3% 63.5%

Recreation club or association 1.3% 1.4% 14.5%

Gym/ Fitness club 6.4% 0.7% 9.2%

Private studio/gym 2.0% 0.3% 4.0%

Work 11.8% 1.7% 0.4%

Events 4.1% 1.0% 0.4%

Education institution 1.4% 0.2% 1.7%

Other 0.5% 0.0% 1.3%

17
R3: Where did you do the following active recreation activity? Base: Participated in recreation activities in past 12 months excluding “Prefer not to answer” (n=1266)

Just over two-thirds of Albertans (70%) who participated in recreation activities did so in public spaces.
• At home (48%), outdoor facilities (44%), and municipal/community facilities (34%) were also used by at least 1 in 3.
• 17% of Albertans participated in activities at recreation clubs or associations. 

69.7%
47.9%

44.0%
33.8%

17.2%
17.1%

13.3%
9.1%

5.4%
3.2%

16.3%

Most common organization/venue for activity

Recreation: Adult Organizations / Venues
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R9: In the past 12 months, did your child or children participate in any active recreation activities outside of school hours? Base: parent or legal guardian of child under 18 
excluding “Prefer not to answer” (n=359); R10: Select up to 3 active recreation activities that that your child(ren) participated in the past 12 months. Please select the ones that 
your child(ren) spent the most time doing. Base: Child participated in recreation activities in past 12 months excluding “Prefer not to answer” (n=290) 

80% of children participated in at least one recreation activity in the past 12 months.
• Among those who participated, swimming (49%) and playing in the park (45%) were the most common activities.

80.4%

Children: Participated in any 
recreation activities (Past 12 
months) 49.2%

45.4%
25.3%

18.8%
15.2%

10.3%
9.1%

7.5%
7.3%
6.8%

Swimming
Playing at a park

Walking
Biking
Hiking

Basketball
Soccer

Skating
Skiing

Golfing

Children: Top 10 recreation activities
Base: Participated in any activity in past 12 months

Note: No significant differences by age, 
gender, region, income, or place of birth

Recreation: Child Participation



Most common activities

Children: Recreation organizations and venues
Base: Participated in any activity in past 12 months

All activities Swimming
(n=142)

Playing at a park
(n=133)

Walking
(n=74)

Public spaces 22.1% 73.3% 77.6%

Municipal/ community recreation/ leisure facilities 69.3% 37.0% 9.6%

Outdoor facilities 16.1% 53.8% 34.3%

Recreation club or association 21.8% 7.3% 2.3%

At home 5.8% 10.4% 26.8%

Education institution 0.6% 11.9% 3.9%

Private studio/gym 6.0% 1.6% 0.9%

Gym/ Fitness club 4.7% 2.2% 0.9%

Events 0.6% 0.0% 4.8%

Work 0.6% 0.0% 0.0%

Other 0.6% 0.0% 0.0%
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R11: Where did your child(ren) do the following active recreation activity?
Base: Child(ren) participated in recreation activities in past 12 months excluding “Prefer not to answer” (n=290)

66.2%
56.8%

53.6%
28.6%
27.9%

15.8%
14.5%
11.7%

2.2%
0.6%

9.5%

Two-thirds of children (66%) who participated in recreation activities did so in public spaces.
• Municipal/community facilities (57%) and outdoor facilities (54%) were also used by at least half.
• 29% of children participated in activities at recreation clubs or associations. 

Recreation: Child Organizations / Venues

Most common organization/venue for activity
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Contribution to Quality of Life
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51.5%

26.0%

12.1%

8.7%

1.6%

Large impact

Moderate impact

Minor impact

No impact

Don't know

Impact of having access to recreation facilities 
and services on overall quality of life 

21

SR1: How would you rate the impact of having access to recreation facilities and services (e.g., drop-in classes, day camps, recreation centres, playgrounds, trails, 
parks) on your overall quality of life? Base: Albertans aged 18+ excluding “Prefer not to answer”(n=1,559) 

74% of Albertans without children and 87% of Albertans with children stated that of having access to 
recreation facilities and services had a moderate or large impact on their overall quality of life.

77.5% Large or 
moderate impact

Recreation Facilities: Impact on Quality of Life

More likely to say ‘Large/moderate’ impact:
▲ Have children under 18 at home (87.2%) n=359

▲ Age 18-34 (84.4%) n=403

▲ Household income $80K+ (80.5%) n=775

Less likely to say ‘Large/moderate’ impact:
▼ Age 55+ (69.7%) n=644

▼ Rural North (66.5%) n=165



48.7%

27.3%

12.2%

8.3%

3.4%

Large contribution

Moderate contribution

Minor contribution

No contribution

Don't know

Extent to which organized sport activities / 
events contribute to making the community a 
better place to live
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SR2: To what extent do opportunities to participate in or attend organized sport activities / events in your community contribute to making your community a better 
place to live? Base: Albertans aged 18+ excluding “Prefer not to answer” (n=1,556) 

Three-quarters of Albertans (76%) stated that organized sport activities/ events make a large or 
moderate contribution toward making their community a better place to live.

• Compared to those without children, a greater proportion of parents/guardians of children under 18 (85%) say they 
feel organized sport activities/events contribute to making their community a better place to live.

76.0% Large or 
moderate impact

Organized Sport: Contribution to Community

More likely to say ‘Large/moderate’ impact:
▲ Have children under 18 at home (84.8%) n=358

Less likely to say ‘Large/moderate’ impact:
▼ Household income less than $80K/year (70.7%) n=565
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SR3a: Are you aware of the various resources available from organizations such as Respect in Sport or the Sport Information Resource Centre, for victims or witnesses of abuse, bullying, 
harassment, or discrimination for those that participate in any sport, physical activity, or recreational activity? Base: Albertans aged 18+ excluding “Prefer not to answer” (n=1,548); SR4: How 
familiar are you with the resources available for victims or witnesses of abuse, bullying, harassment, or discrimination for those that participate in any sport, physical activity, or recreational 
activity? Base: Aware of resources excluding “Prefer not to answer” (n=472); SR3b: Have you accessed any resources available for victims or witnesses of abuse, bullying, harassment, or 
discrimination for those that participate in any sport, physical activity, or recreational activity? Base: Familiar with resources excluding “Prefer not to answer” (n=403)

Just under one-third of Albertans (31%) said they were aware of resources available for victims or witnesses 
of abuse, bullying, harassment, or discrimination in sport, physical activity, or recreation.

• Among those who are aware of these resources, 46% are very to moderately familiar with them, and 1 in 10 of those familiar 
with the resources say they have accessed them. 

• Awareness is lower among those aged under 35 (24%), and women (28%).

Aware of resources available for victims or 
witnesses of abuse, bullying, harassment, 
or discrimination

3.3%
6.2%

89.3%
1.2%

Yes: in past 12 months
Yes: more than 12 months ago

No
Don't know

Accessed resources
Base: Familiar with resources

Awareness of Bullying & Harassment Resources in 
Sport & Recreation

15.0%
30.9%

38.0%
14.3%

1.8%

Very familiar
Moderately familiar

A little bit familiar
Not at all familiar

Don't know

Familiarity with resources
Base: Aware of resources

45.9% Very or 
moderately 
familiar 

9.6% Have 
accessed resources

Awareness is higher among: 
▲ Rural south (41.6%) n=141

▲ Have children under 
18 at home (37.7%)

n=355

Awareness is lower among: 
▼ Ages 18-34 (23.5%) n=400

▼ Women (27.6%) n=806

30.7%
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SR5a: Are you aware of the Canadian Guidelines on Concussion in Sport resource that helps recognize, care for and manage concussions in in sport, physical activity and recreation 
participants? Base: Albertans aged 18+ excluding “Prefer not to answer” (n=1557); SR6: How familiar are you with the Canadian Guidelines on Concussion in Sport resource? Base: Aware of 
resource excluding “Prefer not to answer” (n=634); SR5b: Have you accessed the Canadian Guidelines on Concussion in Sport resource? Base: Familiar with resource excluding “Prefer not to 
answer” (n=559)

Awareness of the Canadian Guidelines on Concussion in Sport sits at 40%.
• Among those who were aware of the guidelines, 41% are very to moderately familiar with them, and 31% of those 

familiar with the guidelines say they have accessed them. 
• Awareness is lower among those who were not born in Canada (31%).

40.3%

Aware of Canadian Guidelines on 
Concussion in Sport 

7.8%
23.1%

68.9%
0.2%

Yes - in past 12 months
Yes - more than 12…

No
Don't know

Accessed resource
Base: Familiar with resource

Concussion in Sport and Recreation

14.3%
27.0%

47.3%
11.3%

0.2%

Very familiar
Moderately familiar

A little bit familiar
Not at all familiar

Don't know

Familiarity with resource
Base: Aware of resource

41.2% Very or 
moderately 
familiar 

30.9% Have 
accessed resource

Awareness is higher among: 
▲ Age 55+ (47.7%) n=645

Awareness is lower among: 
▼ Not born in Canada (30.6%) n=225

▼ Household income < $80K (35.6%) n=565



Volunteering
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V1: Which, if any, type(s) of volunteering have you done in the past 12 months? Albertans aged 18+ excluding “Prefer not to answer” (n=1543); V2: Was the formal volunteering that you did in 
the past 12 months your first time formally volunteering in Alberta? Formally volunteered in Alberta in past 12 months excluding “Prefer not to answer” (n=588); V3: In the past 12 months, on 
average, about how many hours per month did you spend formally volunteering? Formally volunteered in Alberta in past 12 months excluding “Prefer not to answer” (n=567)

38.6%

Participated in formal 
volunteering (Past 12 months) 5.6%

10.2%

23.5%

20.4%

16.5%

9.4%

2.4%

11.9%

1 or less

2

3-5

6-10

11-20

21-40

40+

Don't know

Hours spent volunteering (per month)
Base: Formally volunteered in Alberta in past 12 months

Average 12 hours per month
First time formally volunteering in Alberta
Base: Formally volunteered in Alberta in past 12 months 21.1%

39% of Albertans participated in formal volunteering activities in the past 12 months.
• Those who formally volunteered spent an average of 12 hours per month doing so.
• Compared to other regions, a higher proportion of Albertans in the Rural South region (48%) formally volunteered 

in the past 12 months.

Formal Volunteering Participation

Participation is higher among: 
▲ Rural South (47.9%) n=144

▲ Women (40.9%) n=804

▲ Born in Alberta (41.6%) n=849

Participation is lower among: 
▼ Household income 

< $80K (33.0%) n=560



26.6%
23.4%

22.5%
20.5%

16.3%
14.4%
14.2%

12.3%
9.1%

8.0%
6.9%

4.8%
4.2%

0.3%

Sports & Recreation
Community Development

Faith-based Groups
Fundraising/Philanthropic Organizations

Social Services
Education & Research

Arts & Culture
Youth Development

Law, Advocacy, & Politics
Environment

Unions & Professional Associations
Hospitals or Health

Other volunteer area
Don't know

Areas of formal volunteering
Base: Formally volunteered in Alberta in past 12 months

27
V4: Which areas did you formally volunteer in over the past 12 months? Base: Formally volunteered in Alberta in past 12 months excluding “Prefer not to answer” (n=586)

Sports and recreation (27%), community development (23%), faith-based groups (23%), and 
fundraising/philanthropic organizations (21%) were among the most common areas for formal 
volunteering in the past 12 months. 

Areas Formally Volunteered In

▲ Have children under 18 (41.7%) n=150

▲ Rural North (40.7%) n=51



48.3%

26.2%

16.9%

9.5%

25.6%

4.0%

Group Volunteering

Micro Volunteering

Virtual/ Online Volunteering

Employer Supported Volunteering

None of the above

Don't know

Type of formal volunteering
Base: Formally volunteered in Alberta in past 12 months
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V5: Was any of the formal volunteer work you did in the past 12 months …? Base: Formally volunteered in Alberta in past 12 months excluding “Prefer not to answer” (n=584)

▲ Rural North (63.5%) n=52

▲ Age 18-34 (36.1%) n=152

48% of those who formally volunteered, participated in group volunteering.
• Compared to older age groups, micro volunteering was more common among volunteers under 35 years of age 

(36%).

▼ Born outside of Canada (10.1%) n=71

Type of Formal Volunteering



42.2%

31.0%

20.1%

14.4%

13.3%

12.9%

11.6%

9.6%

8.8%

3.4%

0.8%

3.6%

0.5%

Friends, family members, or neighbours

Past experience

Church / Religious group

Sports teams / Sports organizations

Social Media

Colleagues

School / College / University

Employers

Online / General web search

Volunteer Centers

Alberta Cares Connector, or the Volunteer Connector

Other

Don't know

Where formal volunteering opportunities where learned from
Base: Formally volunteered in Alberta in past 12 months

▼ Edmonton (11.8%) n=158
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V6: How did you find out about the formal volunteering opportunities you participated in? Base: Formally volunteered in Alberta in past 12 months excluding “Prefer not to answer” (n=587)

▼ Have children under 18 (32.2%) n=150

▲ Age 55+ (39.7% ) n=239
▼ Not born in Canada (20.3%) n=74

42% of Albertans who formally volunteered learned about those opportunities through friends, family 
members, or neighbours.

• Past experience (31%) and church / religious groups (20%) were also common ways in which Albertans learned about formal 
volunteering opportunities.

Source Formal Volunteering of Opportunities
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V1: Which, if any, type(s) of volunteering have you done in the past 12 months? Base: Albertans aged 18+ excluding “Prefer not to answer” (n=1,543); V8: Was the informal volunteering 
that you did in the past 12 months your first time informally volunteered in Alberta? Base: Informally volunteered in Alberta in past 12 months excluding “Prefer not to answer” (n=735); V7: In 
the past 12 months, on average, about how many hours per month did you spend formally volunteering? Base: Formally volunteered in Alberta in past 12 months, excluding “Prefer not to 
answer” (n=707)

47.7%

Participated in informal 
volunteering (Past 12 months) 7.9%

11.7%

24.1%

19.1%

12.0%

4.8%

1.9%

18.4%

1 or less

2

3-5

6-10

11-20

21-40

40+

Don't know

Hours spent volunteering (per month)
Base: Informally volunteered in Alberta in past 12 months

Average 9 hours per month

First time informally volunteering in Alberta
Base: Informally volunteered in Alberta in past 12 months 21.5%

48% of Albertans informally volunteered in the past 12 months.
• Those who informally volunteered spent an average of 9 hours per month doing so.
• Compared to other Albertans, participation in informal volunteering activities was lower among men (44%) and those not born in 

Canada (36%).

Informal Volunteering Participation

Participation is lower among: 
▼ Not born in Canada (35.5%) n=220

▼ Men (44.0%) n=685



Personal challenges
63.2%

Organizational 
challenges 37.1%

37.8%
11.3%
11.0%
11.0%
11.0%

9.9%
6.7%

5.5%
18.0%

12.5%
9.9%

6.4%
21.4%

7.7%

Lack of available time

No one asked

Cost/Financial

Personal Health

Location of volunteering

Finding Volunteer opportunities

Opportunities did not match or improve my skill set

Unhappy with previous volunteer experience(s)

Required too much or too little of my time

Lack of flexible scheduling

Unclear or unreasonable expectations

Volunteer recruitment or interview processes

None of the above

I have never volunteered

Challenges faced when volunteering

31

Individual challenge categories less than 5% not shown.
V9: Which, if any, challenges have you ever been faced with when volunteering? Base: Albertans aged 18+ excluding “Prefer not to answer” (n=1,564)

38% of Albertans listed lack of available time as the main challenge they faced when volunteering.

▲ Age 18-34 (45.0%) n=403
▲ Age 35-54 (44.4%) n=515

▲ Age 18-34 (24.8%) n=403

Volunteering Challenges

▲ Age 18-34 (17.6%) n=403



Offer flexible schedules 60.0%

Match and help improve my skill set 50.0%

Offer training with current technology 
(e.g., computers, software, etc.)

42.8%

32.2%

21.1%

19.5%

27.8%

28.9%

23.3%

19.6%

23.2%

23.2%

14.5%

18.6%

28.2%

5.8%

8.2%

5.8%

A lot more
appealing

Moderately
more appealing

A little bit
more appealing

Not at all Don't know

32
V10: To what extent would each of the following make formal volunteering more appealing for you? Base: Albertans aged 18+ excluding “Prefer not to answer” (n=1,515-1,529)

Factors that would make formal volunteering more appealing
Access to volunteer opportunities that… Total Appeal

(A lot, Moderately)

60% of respondents would find formal volunteering more appealing if they were offered flexible schedules.
• Formal volunteer opportunities that match and help improve their skill set would also help make formal volunteering 

more appealing for half (50%) of Albertans.

Making Formal Volunteering More Appealing



Are welcoming and inclusive to all Albertans 50.6%

Understand and work to meet the needs of my community 58.2%
Support different ways of volunteering (virtual/online, 

workplace, short-term volunteering to support a specific 
project)

53.1%

Regularly recognize the contributions of volunteers 39.1%

Support group or family volunteering opportunities 41.9%

31.6%

29.8%

25.6%

18.2%

17.8%

19.1%

28.4%

27.6%

21.0%

24.1%

19.5%

23.7%

22.7%

26.3%

26.0%

22.9%

13.1%

19.0%

29.1%

25.6%

7.0%

5.0%

5.1%

5.4%

6.6%

A lot more appealing Moderately more appealing

A little bit more appealing Not at all

Don't know
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V11: To what extent would each of the following make formal volunteering more appealing for you? Base: Albertans aged 18+ excluding “Prefer not to answer” (n=1,519-1,539)

Factors that would make formal volunteering more appealing
Organizations that… Total Appeal

(A lot, Moderately)

More than half of Albertans would find formal volunteering more appealing if organizations understood 
and worked to meet the needs of their community (58%), supported different ways of volunteering 
(53%), and demonstrated that they were welcoming and inclusivity to all Albertans (51%).

Formal Volunteering



Volunteering is for people of all ages 90.6%

Whether large or small, all contributions by volunteers 
make a positive difference in the community

89.6%

Volunteers are important contributors to 
Alberta’s economy

79.8%

69.0%

66.5%

53.7%

21.5%

23.1%

26.0%

6.7%

7.4%

12.3%

Strongly agree Moderately agree Agree a little bit

Do not agree at all Don't know

34

Values less than 5% not shown
V12: To what extent do you agree with the following statements? Base: Albertans aged 18+ excluding “Prefer not to answer” (n=1,556-1,561) 

Agreement with statements about volunteering Total Agree
(Strongly, 

Moderately)

The majority of Albertans agreed that volunteering is for people of all ages (91%) and that volunteers 
make a positive difference in the community (90%). 

• 4 in 5 respondents (80%) agreed that volunteers are important contributors to Alberta’s economy.

Volunteering Attitudes



Provides an opportunity to give back to the 
community/make the community a better place to live

89.7%

Provides an opportunity to make meaningful 
connections with people

85.6%

Supports your own physical and/or mental health and 
wellness

78.7%

52.2%

52.2%

46.4%

33.0%

33.0%

32.3%

11.2%

11.2%

14.9%

Strongly agree Moderately agree Agree a little bit

Do not agree at all Don't know
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Values less than 5% not shown
V13: To what extent do you agree that each of the following are benefits of volunteering? Base: Albertans aged 18+ excluding “Prefer not to answer” (n=1,556 -1,557)

Agreement with statements about the benefits of volunteering Total Agree
(Strongly, 

Moderately)

Most Albertans agreed that volunteering provides and opportunity to give back/make communities 
better places to live (90%), provide opportunities to make meaningful connection with people (86%), 
and support physical and/or mental health and wellness (79%).

Benefits of Volunteering



Cultural Industries
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Movies & television shows featuring or set in Alberta 62.3%

Books & magazines featuring or set in Alberta 59.6%

28.6%

23.0%

33.7%

36.6%

22.9%

25.6%

12.4%

11.9%

Very important Moderately important
A little bit important Not at all important
Don't know
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CI1: How would you rate the importance of accessing the following types of Alberta-related content? Base: Albertans aged 18+ excluding “Prefer not to answer” (n=1,557-1,560) 

Importance of accessing Alberta-related content
Total Importance
(Very, Moderately)

More than half of Albertans rated accessing movies and television shows (62%) and books and 
magazines (60%) featuring or set in Alberta as important. 

Importance of Alberta-Related Content



Movies & television shows 63.0%

Music & sound recordings 63.0%

Books & magazines 61.3%

Interactive digital media (e.g., video games) 47.5%
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CI2: How would you rate the importance of accessing the following types of content created by or featuring Albertans? 
Base: Albertans aged 18+ excluding “Prefer not to answer” (n=1,558-1,561)

Importance of accessing content created by or featuring Albertans

Accessing music and sound recordings (63%), movies and television shows (63%), and books and 
magazines (61%) created by or featuring Albertans is important to Albertans.

Importance of Alberta-Created Content

Total Importance
(Very, Moderately)

27.9%

27.8%

24.2%

18.3%

35.1%

35.2%

37.1%

29.2%

23.5%

22.8%

25.4%

25.5%

11.5%

12.1%

11.0%

23.7%
Very important Moderately important
A little bit important Not at all important
Don't know



Movies & television shows 57.3%

Music & sound recordings 56.5%

Books & magazines 51.7%

Interactive digital media (e.g., video games) 39.9%

23.5%

23.2%

17.5%

13.8%

33.8%

33.4%

34.2%

26.1%

21.8%

24.2%

27.2%

27.7%

14.1%

12.7%

14.3%

23.4%

6.7%

6.5%

6.8%

9.1%

Large impact Moderate impact Minor impact

No impact Don't know
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CI3: Rate the level of impact that content creation, whether about Alberta or by Albertans, occurring within your community has on making your community a better place to live. 
Base: Albertans aged 18+ excluding “Prefer not to answer” (n=1,556-1,560) 

Impact of content creation occurring within the 
community on making the community a better place to 
live

Total Impact
(Large, Moderate)

More than half of Albertans indicated that the creation of movies and television shows (57%), music 
and sound recordings (57%), and books and magazines (52%) in their communities had at least a 
moderate impact on making their community a better place to live.

Importance of Alberta-Created Content
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CI4: Do you feel a sense of pride when you see Alberta-related content or content created or performed by Albertans showcased on the world stage? Base: Albertans aged 18+ 
excluding “Prefer not to answer” (n=1,538) 

82.5%

11.8%

5.7%

Yes

No

Don't know

Feel a sense of pride when seeing content 
about Alberta or created by Albertans 
showcased on the world stage

83% of Albertans feel a sense of pride when they see Alberta-related content or content created or 
performed by Albertans showcased on the world stage.

• Compared to other Albertans, those aged 55+ (88%), women (86%), and those with a household income greater 
than $80,000/year (85%) are more likely to say this content gives them a sense of pride. 

Pride in Seeing Alberta Content

Sense of pride is higher among: 
▲ Age 55+ (87.5%) n=637

▲ Women (86.4%) n=800

▲ HH income >$80K (84.5%) n=769



Arts & Culture
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Values less than 5% not shown
A1: Which, if any, activities or events have you attended, either in-person or online, in the past 12 months? Base: Albertans aged 18+ (n=1,564)

70% of Albertans attended arts and culture activities or events in the past 12 months.
• Musical performances were the most common activity or event attended by 45% of Albertans. 

Visual Arts Events 
34.9%

45.1%

35.2%

14.1%

11.4%

11.9%

25.8%

18.3%

7.4%

5.5%

21.1%

16.7%

10.7%

29.7%

Musical performances

Theatrical performances

Dance performances

Artist talks and/or lectures

Other live performances

Visiting art galleries or studios

Visual art exhibitions

Author talks, lectures, and/or readings

Book launches and/or events

Cultural performances and events

Community arts

Film, video, or new media festivals

None of the above

Activity / event attendance in past 12 months

Live performances
61.7%

Literary Events 
11.8%
Arts & cultural festivals 
& fairs
33.9%

Activity and Event Attendance

70.3%

Overall attendance
Any activity or event



Visual art 36.9%

Written literary art 12.0%
Performance activity
24.9%

Film or video art 3.8%
Arts training
17.1%

16.3%
14.7%
14.3%

12.5%
5.1%
5.1%

12.9%
12.6%

10.6%
2.0%

8.9%
8.8%

6.4%
42.9%

3.1%

Painting
Craft

Photography
Drawing
Textiles
Poetry
Sang

Played a musical instrument
Danced

Other film or video art
Workshops

Classes
Training programs
None of the above

Don’t know
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Values less than 5% not shown (except for “Other film or video art”)
A2: Which, if any, arts activities or training have you participated in, whether in-person or online, in the past 12 months? Base: Albertans aged 18+ excluding “Prefer not to answer” (n=1,534)

54% of Albertans participated in arts activities or training in the past 12 months. 

54.0%

Overall participation
Any activity or training

Activity / training participation in past 12 months

Activity and Training Participation



76.3%

76% of Albertans found that arts and culture activities had at least a moderate impact on making 
communities a better place to live.

• Compared to men, women (83%) were more likely to say arts and culture activities positively impact communities.
• Compared to other regions, fewer people in Rural North (65%) and Rural South (65 %) said that arts and culture 

activities positively impact their communities.

41.3% 35.0% 15.3% 5.3%
Large impact Moderate impact Minor impact No impact Don't know
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Values less than 5% not shown
A3: How would you rate the impact that arts and culture activities have on making your community a better place to live?
Base: Albertans aged 18+ excluding “Prefer not to answer” (n=1,555) 

Impact of arts and culture activities on making the community a better place to live Total Impact
(Large, Moderate)

Impact Activities Have on Community

More likely to say ‘Large/moderate’ impact:
▲ Women (83.4%) n=806

Less likely to say ‘Large/moderate’ impact:
▼ Rural South (65.3%) n=145

▼ Rural North (64.8%) n=165



Heritage
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83.6%51.1% 32.5% 12.1% 2.6%
Very important Moderately important A little bit important Not at all important Don't know
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M1: When thinking about Alberta’s heritage, how important do you feel Alberta’s natural and cultural heritage resources are in contributing to the overall quality of life in 
Alberta? Base: Albertans aged 18+ excluding “Prefer not to answer” (n=1,557)

Importance of Alberta’s natural and cultural heritage resources in 
contributing to the overall quality of life in Alberta

Total Important
(Very, Moderately)

The majority of Albertans (84%) said that Alberta’s natural and cultural heritage resources are at least 
moderately important in contributing to overall quality of life in Alberta.

• Compared to other Albertans, women (86%) and those without children under 18 (86%) are more likely to say 
cultural heritage resources are at least moderately important in contributing to overall quality of life in Alberta.

Importance of Heritage Resources

More likely to say ‘Important’ :
▲ Women (85.7%) n=808

▲ No children under 18 (85.5%) n=1185
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M2: Have you visited a museum, historic site, interpretive centre, or archive in Alberta in the past 12 months? Base: Albertans aged 18+ excluding “Prefer not to answer” (n=1,557) 

55.7%

Visited a museum, historic site, interpretive centre, or archive in Alberta (Past 12 months)

56% of Albertans visited a museum, historic site, interpretive centre, or archive in Alberta in the past 
12 months.

Heritage Visitation

Participation is higher among: 
▲ Rural South (66.1%) n=145

▲ Have children under 18 at home (60.5%) n=360

Participation is lower among: 
▼ Rural North (48.2%) n=165



Gender-Based Violence
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68.7%
68.5%

62.2%
57.4%

49.2%
41.9%
41.2%

38.6%
19.9%

0.3%
7.8%

5.4%

Shelters
Emergency Services

Counselling
Sexual Assault Services

Family Violence Programs
Phone Line to navigate services

Education & Awareness Campaigns
Legal Advice

Training Programs
Other

None of the above
Don't know

Resource awareness

Resource Awareness
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GBV1: Which, if any, of the supports or resources available to prevent or address gender-based violence in Alberta below are you aware of? 
Base: Total answering (n=1,301) [Respondents were given the option to skip gender-based violence questions if they felt uncomfortable answering] 

86.8%

Overall awareness
of at least one resource

87% of Albertans were aware of at least one support or resource available to prevent or address 
gender-based violence in Alberta. 

• Compared to men, a greater proportion of women (90%) were aware of at least some supports or resources.

Awareness (of at least one support or 
resource) is higher among: 
▲ Women (90.5%) n=695



24.2%
21.2%

17.0%
19.7%

13.8%
16.8%

12.7%
16.3%

12.6%

32.5%
30.5%

33.4%
26.1%

27.5%
23.8%

27.2%
22.8%

25.9%

32.2%
35.0%
38.6%

38.1%
42.8%
42.7%

40.8%
43.5%

40.2%

10.8%
13.3%
10.6%

15.7%
15.7%
16.2%

19.1%
17.2%

20.9%

Emergency Services (n=907)
Counselling (n=815)

Education & Awareness Campaigns…
Training Programs (n=256)

Shelters (n=907)
Phone Line to navigate services (n=548)

Sexual Assault Services (n=765)
Legal Advice (n=510)

Family Violence Programs (n=652)

Very
familiar

Moderately
familiar

A little bit
familiar

Not at all
familiar

Don't know

50

GBV2: How familiar would you say you are with each of the following resources available to prevent or address gender-based violence in Alberta? 
Base: Aware of resources excluding “Prefer not to answer” (n shown in chart) 

Familiarity with resources available to prevent or address gender-based violence 
in Alberta
Base: Aware of specific resource

Total Familiar
(A lot, Moderately)

56.7%
51.7%
50.4%
45.8%
41.3%
40.7%
39.9%
39.1%
38.5%

Just over half of those who were aware of specific supports or resources available to prevent or 
address gender-based violence in Alberta, said that were at least moderately familiar with emergency 
services (57%), counselling (52%), and education & awareness campaigns (50%).

Familiarity with Resources
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Albertans

Gender Weighted % Weighted N Unweighted N
Woman 48.7% 762 810
Man 47.7% 747 699
Prefer to self-describe 1.6% 25 25
Prefer not to answer 1.9% 30 30
Age
18-34 29.5% 461 403
35-54 36.0% 563 515
55+ 34.5% 540 646
Region
Calgary 31.4% 490 507
Edmonton 24.8% 387 434
Small Cities - North 11.5% 181 159
Small Cities – South 8.8% 138 154
Rural - North 12.4% 194 165
Rural - South 11.1% 174 145

Q1: What age range do you fall into?; Q2: Region (based on FSA/community); Q3: How do you describe your gender identity or expression? (n=1564)



Respondent Profile
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Q4: Do you have any children, living at home or that you are a legal guardian for, who are under 18 years old?; D4: How many adults live in your household, including you?; 
D1: What is the highest level of education you have completed?; D2: What is your employment status?; D3: In the past year, your total household income before taxes was…; (n=1564)

Albertans

Children under 18 years old
Yes 25.1%
No 74.0%
Prefer not to answer 0.9%
Adults in house
One 23.0%
Two 60.7%
Three or more 13.4%
Prefer not to answer 2.9%
Highest level of education
Not graduated from high school 2.2%
Graduated from high school 8.8%
Some college, apprenticeship or trades 14.3%
Graduated college, apprenticeship or trades 23.5%
Some university 5.9%
Graduated university 43.7%
Prefer not to answer 1.7%

Albertans

Employment status
Working full-time 50.5%
Working part-time 8.9%
Self-employed 10.2%
Unemployed 5.8%
Student 2.7%
Retired 18.0%
Other 2.2%
Prefer not to answer 1.7%
Household Income
Less than $40,000 13.2%
$40,000 to less than $80,000 23.1%
$80,000 to less than $120,000 21.5%
$120,000 to less than $160,000 12.3%
$160,000 or more 16.6%
Don’t know 1.5%
Prefer not to answer 11.8%
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D10: What is your sexual orientation?; D5a: Were you born in Alberta?; D5b: How many year have you lived in Alberta? Base: Not born in Alberta; 
D6: Were you born in Canada? Base: Not born in Alberta (n shown in chart)

Albertans

Born in Alberta n=1564

Yes 55.6%

No 43.9%

Prefer not to answer 0.5%

Years lived in Alberta (Not born in 
Alberta)

n=699

Less than 1 year 1.5%

1 to 5 years 5.1%

More than 5 years 92.9%

Prefer not to answer 0.4%

Born in Canada (Not born in Alberta) n=707

Yes 67.4%

No 32.0%

Prefer not to answer 0.7%

Albertans

Sexual Orientation n=1564

Straight/heterosexual 81.3%

Gay 2.1%

Lesbian 1.1%

Bisexual 5.3%

Asexual 1.1%

Pansexual 1.9%

Two-Spirit 0.2%

Prefer to self-describe 0.7%

Prefer not to answer 6.3%
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Albertans

Identify as indigenous 
Yes 4.3%

No 93.1%

Prefer not to answer 2.7%

Family origins
North American Indigenous 4.6%

North American 35.7%

European 63.0%

Caribbean 1.2%

Latin, Central & South American 2.0%

African 2.1%

Asian 7.1%

Oceania 0.7%

Another family origin 0.3%

Don’t know 1.6%

Prefer not to answer 3.4%

D7: Are you an Indigenous person (First Nations, Inuit, or Metis)? (n=1564); D8: What region(s) or country/ies would you say best describes your or your family’s origins? (n=1564); 
D9: How would you describe your racial identity? (n=1564)

Albertans

Racial identity
White 82.8%

Chinese 1.8%

South Asian 1.7%

Indigenous 2.9%

Filipino 1.5%

Black 2.0%

Southeast Asian 0.9%

Latin American 1.3%

Arab 1.0%

Japanese 0.3%

West Asian 0.3%

Korean 0.4%

Multiple racial identities 3.2%

Prefer to self-describe 0.9%

Prefer not to answer 4.6%
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Sampling Methodology
Advanis’ General Population Random Sample (GPRS) is a pre-profiled database of more than 95,000 Albertans, randomly recruited 
to participate in public opinion surveys using a probability sampling approach.
Albertans aged 18+ were randomly draw from this sample source and invited to participate in an online survey via telephone (live
operator) or SMS.

Quotas and Weighting
Statistics Canada estimates were used to generate a demographically representative sample from the source described above. Soft 
quotas for age, gender and region were used to avoid collecting surveys wildly out of line with population proportions which would 
lead to unreasonably high (or low) weights. Weighting factors (range of 0.57 to 1.61) were applied to the data to adjust any 
imbalances from soft quota targets for age, gender, and region.

Pre-testing
The survey was pre-tested with a random sample of 50 respondents on February 16, 2023 , including gathering feedback on the 
survey instrument. No changes were required as a result of the pre-test and responses from the 50 participants are included in the 
final results. 

Statistical differences
Any statistical differences between subgroups of the population (at 95% confidence interval) have been highlighted throughout the 
report using the following arrows:
▲ Statistically higher than other groups 
▼ Statistically lower than other groups

Detailed Methodology
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