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What i1 s Economic | mpact Analysis?
Economic i mpact analysis is used to determine the i
empl oyment , iandcdoemde) (avnad ugecover nment tax revenues in
of the economy at a particular point in time based
initial or direct impacts alone are poor measures
the case that indirect and induced i mpacts are just
frequently involve sectors and activities distantly
Letds suppose a tourist travels to Al berta and sper
analysis, the focus is not on the amount of sales (
the provincial/regional economy.

I f you consider:

9 Direct Thmepagasoline station owner must take part
more gasoline from a wholesale distributor, and p
T I'ndirectlnd mpmetsecond round, the wholesale gasol.

pays salaries/ wages with part of the $100.

empl oyees and the em

T I'nduced Tmpagasoline station
their salaries on groce

di stributor spend part of

This ripple effect based on the initial amount of t
creates a fimultiplier effect?". I'n this analysis, ttF
tourism spending in each tourism region and under st
region of the province

Al | economic impacts include direct, i ndirect, and
Sour ces:

Statistics Canadads 2012 International Travel Sur ve
Econometric Research Limited

For more information, pl ease contact:

Tourism Research and I nnovation Branch

Al berta Touri s m, Parks and Recreati on
research.innovation. gov. ab. ca

www. t pr. al berta.ca/tourism
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Travel to Alberta by Visitor Origin, 2012

I'n 28320l | i on tot al visits were made to Al berta by
visitors from the United States and ot her i nternat.
vi sitors$weldigl loivem.
Ot her United Ot her
Al bertfa Canada Stateqg I nternat|i onTadt al
(6000s)

Per s\oinsi t s 28, 469 3, 3130 81V 67P 33,092
Tourism Expegnd$i4,usr%®egs, B35 479, 569$619,/527 $723,]136%7, 412,15

Persvoinsits for domesti-dawiamd oowern micghutde whimee i nt e
overnight wvisitors only.

Per sWWinsi t s, 2012

Residents of Al berta accounted for 85% of al | visit
accounted for 10 %, visitors from the United States
accounted for 2% of the visits to Al berta.
Other International 676
United States 817
Other Canada 3,330
Alberta 28,269
Person -Visits T 1 1 T 1 t
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Overni ghtViPeirtsont o Al bert a

I n 2012, approximately 41% of all wvisits to tllBe 4@®r c
million overnight visits. Of those 13.49 million o\
Al bertans. Another 21% were made by visitors from c
United States and 5% were made by other internatior
Main Purpose of Overnight Travel to Al berta

t $3 imi9lAll ibcerr tvai giottsalied 2012. Across al
|l atives segment represented 43% of al
t accounted for 37%, business travel
% were for other purposes.

Overnight vis
friends and r
pl easure marKk

[
e
e
province and 7

Travelling to Al berta for the main purpose of pl eas
States and 49% for other international visitors. Vi
overnight travel by visitors from the United State:s
accounted for 9% of overnight travel by Al bertans
St ates.

Main Purpose of Overnight Travel in 2012
(Overnight Person-Visits in '000s)

Alberta

Other Canada

United States

Other International

Total

B Business O VFR
O Pleasure O Other
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Direct Tourism Expenditures in Al berta by Cat ec(
Residents of Al berta ranked number one for spendincg
Approxi mately 38% of all visitor spending made by
accommodati on, food and beverage, whil e an additior
Ot her Uni ted Ot her
Al bertfla Canad 3§ Stated I nternat|li onTadt al
($000s)
Public/ Local

Transportatijon $438,/503282,/585 $37,[140 $55,346 $813,/|574
Private / Renta$1l A3td, 7%5256,/481 $71,1[703 $52,[769%$1, 755%, 70

Accommodati gn, Fo
1

0
and Bever ags $1,74%,9%335,/891$202,/]885 $423,/668%3, 247, 21

Recreation/
Entertai nment $342,]788%$80,P9P31 $55,866 $64,1699 $544,284

Retail / Ot her $696,/896178,[782 $49,1049 $126,/]654%$1, 051, 38

Tot al $4,594, B35 479, 56H619,/527 $723,/136%7,412,15

Distribution of Tourism Expenditures in Alberta by Type of Expenditures, 2012

Retail/Other !’

Recreation/Entertainment .
Accommodation, Food and Beverage _

Private/Rental Auto

Public/Local Transportation -
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Economic I mpact of Tourism in Al berta, 2012

In 2012, the net e-addeth) c whdnpdill el ri(ovnanpudee vi AtEdt hd46 o
f utlilme equi valent jobs-wwvere dJhet yiaheed pfowamees and
tourrieslmkat ed empl oyrbe IRi7|l Wa®snover

Ot her United Ot her
Al bertfa Canad 3§ Stateqd I nternat|i onTadt al
($000s)

I nitial Expend$4,us®4§, $315 4709, 56H619,/]527 $723,/]136%$7,412, 15

Val-aeded $5, 064, $99 68Q, 42%6728,/[284 $837,/]474%$8, 311, 18

Gross Output| $11, 662, 984680, 486, 563,84%1,80¢, 9858, 715, 29

Wages & Sal ari®3, 093, 355 0964, 456505,/]973 $578,/866%5, 274, 65

Taxes* $2,044,6%%594,/]700%$311,/]196 $353,/]708%3,408, 30

Empl oy (mremitme

Equivalent) 65, 377 23,450 11,9009 13,410 114,146
Tax I mpacts of Tourism Expenditures in Alberta
In 2012, approximately $3.41 billion in total tax
included $1.88 billion (55%) to the federal governr
government, and $452 million (-wWBd&&.to | ocal governr
Federal
Provincial
32%
Local
13%
* Taxes accrue to all 3 |l evels of government (feder
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Empl oyment | mpacts of Tourism Expenditures in /
In 2012, the accommodati on and meal sector account e
tourism industry. The trade sector accounted for 11

Employment Impacts in Alberta by Origin of Visitor,

2012
Other

International
Alberta 19%
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S57% = Other Canada
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