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ALBERTA VISITOR INFORMATION PROVIDERS PROGRAM 

Looking to deliver high quality, professional travel counselling services at your 

community or regional visitor information centre? The Alberta Visitor Information 

Providers program provides travel counsellor training, support, tools and access to 

official Travel Alberta publications. Learn more at industry.travelalberta.com 

▲

  

Programs 

▲

 Visitor Information Centres

ATTRACTING AND PROMOTING INVESTMENT 

Showcase your market-ready, land-based tourism development opportunity 

(e.g., hotel, resort, golf course) to potential investors, developers and franchisors 

at the annual Tourism Investment Forum. 

BUSINESS DEVELOPMENT 

Looking for information to start or expand your tourism business? We provide 

resources, facilitate access to capital, and provide advice on Economic Impact 

Analysis for tourism. Our three Tourism Business Guides will assist you with 

land-based tourism development, writing business plans, and identifying 

potential sources of funding. 

DESTINATION DEVELOPMENT 

Are you a tourism organization, industry group or municipality looking to grow your 

destination? We can work with you to assess your community or region, identify 

opportunities and set clear strategies and actions to grow your destination.

FESTIVALS AND EVENTS 

Grow tourism with festivals and events. We offer a planning manual and event 

tourism workshop to help you increase the tourism impact of festivals and events.  

HIGHWAY SIGNAGE PROGRAM

Looking to direct highway traffic to your services or attractions? Check out the 

Tourism Highway Signage Program administered on behalf of the Government  

of Alberta by Guide Signs Industries. For more information visit  

signupalberta.com

INVESTMENT OPPORTUNITIES

Are you an investor or developer looking for tourism business opportunities 

in Alberta? Do you have an investment opportunity and want to connect with 

investors? Tap into our Investment Services to help meet your goals. 

TRAVEL ALBERTA is the tourism marketing organization of 

the Province of Alberta. It is governed by the Travel Alberta 

Act and Board of Directors, and accountable to the Minister of 

Tourism, Parks and Recreation.

MISSION To grow tourism revenues with compelling invitations 

to experience Alberta. 

STRATEGY To grow tourism revenue $1 billion by 2017  

by directing consumer-driven brand and marketing at youthfully 

spirited travellers in high-yield markets. We will lead with 

breathtaking experiences that differentiate Alberta and drive 

visitation throughout the province.

RemindeR: 
you can  
go fuRtheR
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Industry.travelalberta.com

The Travel Alberta industry website was created for you. consider it your online portal  

and first stop for information related to news, events, opportunities, resources and services 

provided by Travel Alberta. 

Here are some of the highlights and where to find them.

NEWS 

This page presents tourism-related stories generated by Travel Alberta and our partners  

to keep you informed on recent events and happenings in the tourism industry. if you have 

news to share, it can be uploaded to the news page when you log on to your ATiS account 

(see page 4). 

Buzz Weekly and Best of Buzz Monthly compilations of the top news stories of the 

week and month are emailed to subscribers and posted to the news page.  

You can sign up for our e-newsletters on this page: industry.travelalberta.com 

▲

 News

CORPORATE PUBLICATIONS 

This is where you can access information about our corporate strategy, objectives and 

success measurements.

Annual Report Review our annual performance and accomplishments for each fiscal year 

ending March 31.

Business Plan We annually update Travel Alberta’s three year business strategy, which 

details our plan to fulfill our mission to grow tourism revenues, in accordance with the  

Travel Alberta Act.

Corporate Scorecard The Balanced corporate Scorecard tracks our progress in 

achieving year-end objectives established to measure performance of the strategic initiatives 

of our business plan.

Directions Magazine Directions magazine is published semi-annually to provide you with 

information about Travel Alberta programs and services and features articles and interviews 

with industry thought leaders. industry.travelalberta.com 

▲

 About Us 

▲

  

Corporate Publications
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alberta tourIsm  
InFormatIon servIce (atIs)

The Alberta Tourism information Service (ATiS) is a free service 

provided by Travel Alberta to help you grow your business. Via this 

self-service platform housed on industry.travelalberta.com, you 

can promote your business to travellers through a number of online 

and offline marketing channels, including travelalberta.com, our 

primary consumer channel.

TOURISM OPERATOR BENEfITS

•	Promote your businesses to millions of potential Alberta 

travellers – free of charge

•	Have full control over the information that is displayed about 

your business

•	Work with dedicated Travel Alberta team members who  

are here to help strengthen your business through your  

ATiS membership

GET ATIS WORKING fOR YOU 

ATiS is your gateway to travelalberta.com. Your travel deals, 

events and festivals are integral to the content on our consumer 

website. When you create an account and upload your information, 

we use it not only to populate the website, but for campaign 

activities, newsletter content and social media conversations, as 

well as offline advertising and marketing initiatives. 

TRAVEL DEALS 

We continue to hold front and centre our strong commitment 

to assist you in your marketing efforts. As part of our overall 

strategy, we look to promote experience-focused travel deals  

or packages throughout our seasonal campaigns. Once 

uploaded through ATiS, your travel deals are easy for  

consumers to find on travelalberta.com and can be  

featured in our marketing e-newsletters.



EVENTS & fESTIVALS 

Whether big or small, we want to help promote your event  

or festival through our marketing and communication channels. 

Through ATiS, you can enter information useful to industry as  

well as consumers. 

Industry Events uploaded in ATiS populate  

industry.travelalberta.com where they can be easily  

accessed by your peers. keep them informed and up  

to date on networking and learning events, just as we do. 

Consumer Events can be uploaded in ATiS where the  

information is automatically sent to the calendar of events  

section on travelalberta.com. This is one of the most  

effective ways to promote your events on a page heavily  

used by consumers looking for event and festival listings.  

And it doesn’t cost you a cent.  

industry.travelalberta.com 

▲

 Events

CAREERS 

finding qualified employees with experience in the tourism industry 

is not always an easy chore. The same can be said about finding the 

right job. The careers section of the industry website presents job 

opportunities posted by both Travel Alberta and by you. Positions 

available within your organization can be uploaded to the careers 

section through your ATiS account.  

industry.travelalberta.com 

▲

 Careers

GET STARTED – CREATE AN ACCOUNT 

Each tourism operator requires an ATIS account. This ensures 

that you always have complete control over how information 

about your business is presented to potential travellers.  

To generate your own account, visit industry.travelalberta.com 

and follow the simple steps to create a unique username  

and password.

MANAGE YOUR INfORMATION 

Once your account has been created, you will have the 

opportunity to log in and update your business information,  

add a business description and add travel deals to promote  

your product or service offering. As this is a self-service system, 

you have full control over the information displayed.

BUSINESS LISTING 

Each account holder can submit one business listing and any 

number of travel deals, events and festival listings, news items and 

job postings. If you are the owner of multiple businesses, you will 

need to create a separate account for each business. The email 

associated with each business can be the same; however, each 

account username must be unique.

Since its launch  

in November 2011, 

ATIS has generated 

more than 300,000 

leads for Alberta 

tourism operators.

industry.travelalberta.com    5



Industry relatIons key contacts

LEGEND AND CONTACTS

 director northern alberta
 Brook carpenter
 403-648-1091
 brook.carpenter@travelalberta.com

1) northwest
 Don Wilson
 780-983-7424
 don.wilson@travelalberta.com

2) northeast
 Marianne Mckee
 780-689-7172
 marianne.mckee@travelalberta.com

3) edmonton/north central
 Judi Best
 780-986-1418
 judi.best@travelalberta.com

4) calgary/West central
 Lisa Lima
 403-475-8710
 lisa.lima@travelalberta.com

5) east central/southeast
 Anastasia Martin-Stilwell
 403-648-1014
 anastasia.martin-stilwell@travelalberta.com

6) canadian rockies
 cameron Spence
 403-612-8397
 cameron.spence@travelalberta.com

 cathie Orchin
 403-760-1915
 cathie.orchin@travelalberta.com

7) south
 director southern alberta
 Marty eberth
 403-820-1700
 marty.eberth@travelalberta.com
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industry relations

Think of our Industry Relations team as your foremost resource for 

marketing intelligence, education and information. We keep you up to date 

on industry best practices and leading edge marketing programs, including 

our newly streamlined Cooperative Marketing Program, and offer workshops 

we believe will be of value to you. 

COMPLIMENTARY COACHING & CONSULTATION SERVICES 

Industry Relations team members work with you to create innovative 

marketing programs based on research, sound marketing principles and 

the needs of the tourism industry regions. We do this through consensus 

building, networking opportunities, decision making, problem solving, 

marketing and partnership development. 

Through one-on-one and group consultation, each Industry Relations team 

member works toward enhancing marketing efforts and improving business 

outcomes by providing community assessments and cooperative funding.  

We are also here to help you build marketing plans for your business, 

community or tourism consortium. industry.travelalberta.com 

▲

 

Marketing Toolbox 

▲

 Working with Travel Alberta

COOPERATIVE MARKETING PROGRAM 

Travel Alberta’s Cooperative Marketing Program is designed to assist marketing 

partnerships in extending their marketing activities. The program provides 

support for new or enhanced activities led by Alberta based private sector 

tourism operators, non-profit or public sector organizations working together 

to market tourism experiences. Talk to your Industry Relations team member 

about your proposed marketing activities for advice on which activities are 

eligible, setting achievable objectives and measuring your return on investment. 

Application forms and guidelines for Travel Alberta’s Cooperative Marketing 

Program are available at industry.travelalberta.com 

▲

 Programs 

▲

 

Cooperative Programs 

For assistance, email cooperativemarketing@travelalberta.com

industry.travelalberta.com    7



CONNECTING WITH ALBERTA’S TOURISM LEADERS 

An invitation to a Regional Round Table is an opportunity  

to interact with Alberta’s rural tourism leaders and influencers.  

This event provides a platform that encourages collaboration 

and communication with Travel Alberta. The one day affair 

is hosted annually and includes a half day of presentations, 

facilitation or education with open round table discussion  

on current and upcoming rural/regional topics. 

contact your industry Relations team member to discuss your  

region or business needs. industry.travelalberta.com 

▲

 

Marketing Toolbox 

▲

 Working with Travel Alberta



Industry relatIons

fREE WORKSHOPS 

Tourism Marketing Learning Series These interactive workshops are 

dedicated to providing you with the tools to enrich your tourism marketing  

skills, knowledge and abilities. Workshops are scheduled annually throughout 

the province, October through May. To book workshops for your community  

or region, contact your industry Relations team member.

Current Modules

•	cooperative Marketing funding

•	Marketing communications 

•	Marketing on a Shoestring 

•	Media Relations 101: We Are Storytellers

•	Online Marketing 

•	Partnering, Packaging & Programming 

•	Pricing, Principles & Strategies

•	Segmentation, Targeting & Positioning

•	Tourism Marketing: Travel Alberta Model Software

•	understanding Branding

for detailed course descriptions: industry.travelalberta.com 

▲

  

Marketing Toolbox 

▲

 Workshops

for detailed course locations, schedules and updates:  

industry.travelalberta.com 

▲

 Events 

▲

 Workshops 

To book a workshop for your community or region, contact your  

industry Relations team member. industry.travelalberta.com 
▲

  

Marketing Toolbox 

▲

 Working with Travel Alberta

SEMINARS 

Speakers Series Leading edge keynote speakers and industry experts  

deliver informative seminars on topics relevant to you and your business. 

Seminars provide you with an opportunity to share learning and network  

with your colleagues. cost for these sessions is a modest $25 per person.  

To be added to our email list for upcoming seminars, email  

industryevents@travelalberta.com

Social Media Summit This summit is for those of you with an advanced  

level of understanding of applying social media practices. for more information,  

contact your industry Relations team member or our Manager, Social Media, 

email socialmedia@travelalberta.com

Social Media Webinar Wednesdays Travel Alberta is pleased to introduce  

a series of six webinars for the 2012-2013 season. These two-hour webinars 

run the second Wednesday of every month, October through March.

•	facebook Strategy and Design

•	facebook engagement and insights

•	Twitter

•	Pinterest

•	Google+/Places and YouTube

•	Linkedin and location based networks foursquare and Yelp

check the industry site regularly for updated and new event information. 

industry.travelalberta.com 

▲

 Events 

▲

 Speaker Series

industry.travelalberta.com    9



open Houses and conFerences

Travel Alberta hosts a number of events where we can connect with our peers  

and stakeholders to discuss trends, needs and ideas, and learn from each other.  

We also come together to celebrate our successes. 

2012-2013 OPEN HOUSES 

Don’t miss this complimentary opportunity to connect with us face-to-face in 

round-table unit discussions and hear abbreviated presentations of our three year 

business and marketing strategies. Visit the industry site for details on this year’s 

schedule. industry.travelalberta.com 

▲

 Events 

▲

 Open Houses

ALTO AWARDS – SUBMISSIONS 

The Alto Awards recognize individuals and organizations committed 

to enriching Alberta’s tourism industry and who by their actions inspire 

others and demonstrate what can be achieved by working together. You are all 

encouraged to nominate your organizations in the various categories offered.  

for Alto applications and details: industry.travelalberta.com 

▲

 Events 

▲

  

Alto Awards

CONfERENCES

Travel Alberta Industry Conference October 26-29, 2013

The Travel Alberta industry conference is a key component of Travel 

Alberta’s strategy to become the pre-eminent tourism marketing agency  

in canada. it provides the Alberta tourism industry with an opportunity to 

network, learn and celebrate individuals and organizations excelling in and 

enhancing our tourism industry together. This conference is the premier 

professional and personal development opportunity available anywhere  

in Alberta tourism. for detailed information and registration:  

industry.travelalberta.com/conference

Growing Rural Tourism April 8-10, 2013, camrose 

This Alto Award winner for tourism excellence is a “must attend” for  

rural tourism operators, municipal councillors, economic development 

officers, administrators and agricultural society representatives wanting to 

inspire and innovate. This conference delivers take-home information that  

you will find both valuable and applicable to your own rural tourism initiatives. 

for detailed information and registration: growingruraltourism.ca
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brand

The Brand team is dedicated to assisting your business by providing 

suggestions, tools and tips to help you align your marketing initiatives with 

Travel Alberta’s brand. We are the stewards of brand-aligned images, video, 

graphics and text. We have developed some new resources, which are  

at your disposal.

BRAND WORKBOOK 

This resource helps to illustrate the connection points between the  

canada brand, the Travel Alberta brand and the experiences that you provide.  

it includes tools and worksheets that will allow you to audit the decision-making 

process for your business. This book will prove to be an invaluable tool to help 

your business grow. industry.travelalberta.com 

▲

 Marketing Toolbox 

▲

 

Brand Workbook

MULTIMEDIA LIBRARY 

Travel Alberta’s new multimedia library is designed to share brand-aligned 

resources including photography, video, maps and stories with our marketing 

partners, free of charge. This library is a key resource for DMOs, travel media, 

tourism operators and other industry looking to promote Alberta’s authentic 

experiences in breathtaking landscapes.  

To access, visit industry.travelalberta.com/multimedia

ALBERTA STORIES 

Our Alberta Stories video initiative aims to deepen the emotional connection 

with our audiences by highlighting the variety and diversity of Alberta 

experiences and sharing them with the world. These stories help answer  

the question “what are the unique experiences i can have in Alberta?” 

following the enthusiastic response to our initial request for story ideas,  

we will once again be asking you to submit suggestions for a new series of 

Alberta Stories videos to be shot this winter. find out how to submit your story 

idea at the Travel Alberta industry conference and watch the industry site  

for further details. 

When you have brand questions, email brand@travelalberta.com

industry.travelalberta.com    11



canada marketInG opportunItIes

We’ve all seen the benefits of working together on our marketing initiatives. Travel 

Alberta values its industry partnerships and is always striving to help leverage 

your marketing dollars. Take advantage of the success of our brand campaign 

using any of the unique marketing opportunities outlined in the following pages.

REGISTRATION 

The open registration date allows all industry members an equal opportunity to 

participate in these marketing programs. Opening date for 2013-14 registration will 

be November 13, 2012. no registration forms will be accepted before this date.

Registration is on a first come, first served basis, and space is limited. Please 

send in your registration forms on or shortly after this date to guarantee your 

spot in our programs.

Registration forms should be emailed or faxed to: 

email: canadamarketing@travelalberta.com 

fax: 780-784-0065

2013-14 CANADA MARKETING OPPORTUNITIES APR MAY jUN jUL AUG SEP OCT NOV DEC jAN fEB MAR

SUMMER MAGAzINE

WINTER MAGAzINE

WESTWORLD MAGAzINE

AVENUE MAGAzINE

CANADIAN GEOGRAPHIC TRAVEL MAGAzINE

DAILY NEWSPAPER ADVERTORIALS

THEMED NEWSPAPER ADVERTORIALS

COMMUNITY NEWSLETTERS

CUSTOM eBLASTS

ONLINE ADVERTISING

fACEBOOK

* in-market schedule



Summer 
magazine
Participating in our Summer Magazine program can help 
your business reach 500,000 potential visitors in Alberta, 
Saskatchewan and British Columbia. It is delivered primarily 
as a daily newspaper insert in urban centres. A full version will 
also be available to download online as a flip-book, complete 
with hyperlinks. We also run reminder ads in the Calgary 
Herald and Edmonton Journal to let readers know they can 
access the Summer Magazine online at travelalberta.com  
or request their own copy.

Booking deadline: January 14, 2013 
Material deadline: February 5, 2013 
Scheduled distribution date: Week of May 13, 2013

Finished size: 8.25" x 10.75" 
Quantity: 500,000 printed

SUMMER MAgAzInE BookIng InFoRMAtIon*

Quantity

Back Cover Ad $ 6,000  = $   

Full Page Ad  x $ 4,500 = $  

1/2 Page Ad  x $ 2,300 = $  

1/3 Page Ad  x $ 1,550 = $   

1/4 Page Ad  x $ 1,150 = $  

Package  x $    875 = $  

total Cost       $  

gSt @ 5%   $  

GRAND TOTAL       $  

Ads: Artwork must be supplied as a high resolution PDF.  
Specification sheet will be emailed out upon receipt of registration form.

Packages: Design included based on package template.
* Please note that programs are subject to change.

BIllIng InFoRMAtIon (all fields must be completed)

Company name:

Contact name:

Mailing Address:

City: Postal Code:

Phone number: Fax:

Email:

Signature:

SUBMIt to  Email: canadamarketing@travelalberta.com 

Phone: 780-784-0069 

Fax: 780-784-0065
40    travelalberta.com  
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Be a bull rider for a day
Settle yourself onto a live bull in a chute at 
Fantasy Adventure Bull Riding. It takes 
some nerve, sure, but think of the bragging 
rights! With Bull Riding 101, you learn 
everything from how to use the right gear  
to positioning yourself with the proper grip  
– all under the watchful direction of bull rider 
Joe Messina. Graduate to Get Bucked and 
you can attempt to ride a live bull. The fun 
happens at the renowned Girletz Rodeo 
Ranch in Balzac just north of Calgary.  
Yee haw! 
fantasyadventurebullriding.com 
403-681-3577

Savour award-winning cheeses
Sink your teeth into award-winning Gouda 
cheese in the heart of Alberta. You’ll swoon 
over mouth-watering champion cheeses – 
including their Gouda Spice Herbs and Garlic 
– at Sylvan Star Cheese near Red Deer and 

By Mike Fisher 

You grit your teeth and lower yourself onto 
the bull’s back, feeling it shift like a mountain 
of dynamite. You bite into a gourmet grilled 
cheese sandwich. You ride a prairie steam 
train, hearing gunshots fired by an infamous 
old gang of train robbers. You silently weave 
grass strands into a survival rope. 

Try each of these urban and rural 
adventures and you haven’t even scratched 
the surface of discovering bold experiences 
in Alberta. 

Take a biplane ride
Try a memorable journey into the past when 
riding in an authentic vintage open cockpit 
biplane operating from the Reynolds-
Alberta Museum in Wetaskiwin. You’ll  
have a unique sightseeing experience that 
you can share with others when you  
get your feet back on the ground. 
centralaviation.ca  |  780-352-9689

heY, daredevils!  
have You tried this?

With something big always going on, Northlands can easily turn any trip to Edmonton into a major event. Enjoy blockbuster concerts and the adrenalin rush of the Canadian Finals Rodeo at Rexall Place,  big family fun at the fair and major trade shows at the Edmonton EXPO Centre and the galloping thrills of horse racing at Northlands Park. 

Discover the big things planned for your trip to Edmonton by  visiting northlands.com.

Turn your next visit to Edmonton into a major event

Edmonton EXPO Centre  |  Rexall Place  |  Northlands Park

Stay Magazine Tourism Ad6.indd   1

12-02-09   12:55 PM

Sylvan Lake. Smoky Valley Goat Cheese, 
a small producer on a farm north of Smoky 
Lake, has a luxuriously creamy Chevre. For 
a tasty treat, sit at the Grilled Cheese Bar in 
Janice Beaton Fine Cheese in Calgary. 
sylvanstarcheesefarm.ca
smokyvalleygoatcheese.com
jbfinecheese.com

Continued on page 42

SUMMER
travelalberta.com

A CEntURy 
of BRonCS, 
BUllS And 
BAShES

lEt thE 
fEStivitiES 
BEgin
Find out why AlbertA’s cApitAl 

is Also cAnAdA’s FestivAl city

the cAlgAry stAmpede 

celebrAtes 100 yeArs oF history
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WInter 
maGazIne
Participating in our Winter Magazine can help your business 
reach 500,000 potential visitors in Alberta, Saskatchewan and 
Ontario. it is delivered primarily as a daily newspaper insert in 
urban centres. A full version will also be available to download 
online as a flip-book, complete with hyperlinks. We run ads 
in the calgary Herald and edmonton Journal to let readers 
know that they can access the Winter Magazine online at 
travelalberta.com or request their own copy.

Booking deadline: July 15, 2013 
Material deadline: August 6, 2013 
Scheduled distribution date: Week of november 12, 2013

finished size: 8.25" x 10.75" 
Quantity: 500,000 printed

14    travelalberta.com  
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Slip away for a relaxing retreat to the Rocky Mountains this winter at Charlton’s Cedar Court. Enjoy the 

classic comforts of an alpine style hotel in the heart of Banff. Indulge in a delicious continental breakfast 

and soak your troubles away with a trip to the Banff Upper Hot Springs.

Take a getaway to the Rockies and stay at the Delta Banff Royal Canadian Lodge. Sip some sparkling 

wine while enjoying your own in-room gas fireplace. In the evening redeem your dinner credit at the 

Evergreen Restaurant offering regional ingredients embracing the best of Canada. Wake-up the following 

morning to a full Canadian breakfast before a day in winter wonderland.

Valid until Apr 30, 2013. Plus taxes, per night, based on double occupancy in a deluxe room. Guest room upgrades available 

for a minimal fee. Subject to availability. Price varies on seasonality. Please quote promotional code: TWR

Valid until Apr 30, 2013. Plus taxes, based on double occupancy. Subject to availability. Guestroom upgrades available for a minimal 

fee. Gratuities not included. Dinner credit has no cash value. Price varies on seasonality. Please quote promotional code: TWR

PAckAge includes
•	 One	night	accommodation	in	a	deluxe	guestroom

•	 Two	adult	passes	to	the	Banff	Upper	Hot	Springs

•	 Daily	continental	breakfast

PAckAge includes
•	 One	night	accommodation	in	a	Premier	Room	with	gas	fireplace

•	 A	bottle	of	sparkling	wine	upon	arrival

•	 Full	plated	Canadian	breakfast	(in	restaurant)

•	 $25	Evergreen	Restaurant	dinner	credit

•	 Complimentary	parking

Soak in the RockieS

WinteR indulgence 

sTARTing AT$109

sTARTing AT$199

513 Banff Avenue, Banff   
www.charltonresorts.com  
1-800-661-1225 or 403-762-4485 
res@charltonresorts.com

459 Banff Avenue, Banff  
www.deltabanff.com  1-800-661-1379 or 403-762-3307 

reservations@deltabanff.com
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Choose	the	package	that	best	suits	your	family!	Our	spacious	suites	offer	fully	equipped	kitchens,	

separate	living	rooms	with	dining	areas	and	private	balconies.	Our	amenities	include	indoor	pool	 

and fitness room, covered parking and Rutherford’s Restaurant and Lounge in the heart of  

downtown Edmonton.

Experience exceptional comfort and warm hospitality at the Banff International Hotel, located in 

downtown Banff, in the heart of Banff National Park. Enjoy all the comforts of a modern hotel including 

complimentary wireless internet access, flat screen televisions, a fitness facility, indoor whirlpool and  

dry cedar sauna.  

See everything that the Rockies have to offer at your own pace. This five night self drive holiday is packed 

with amazing activities, and offers a substantial amount of free time to discover the hidden jewels of the 

Rockies. The wide variety of activities will ensure there is never a dull moment during your trip!

Shop	Cross	Iron	Mills,	a	shopping	experience	that	offers	over	200	premium	brands	and	outlets.	

Then drop at the Coast Plaza Hotel where you can relax in a spacious guestroom, enjoy cocktails at 

Barrington’s Lounge and indulge in breakfast at Horizon’s Bistro.

Relax and enjoy the best of the Rockies at Banff’s finest family accommodation.

Valid until dec 30, 2012.	Plus	taxes,	based	on	single	or	double	occupancy.	Subject	to	availability.	Valid	Friday,	Saturday	 

and holiday weekends. 

Valid nov 1-dec 22, 2012. Based on double occupancy in a superior room. Subject to availability. 

Valid nov 2012-Mar 2013.	Plus	taxes,	per	person.	Blackout	periods	apply	Dec	24,	2012-Jan	2,	2013.

Valid nov 1, 2012-Jan 31, 2013.	Weekends	only	(Friday,	Saturday,	Sunday).

Valid nov 12-dec 19, 2012 and Jan 6-Feb 14, 2013. Plus taxes. Based on two adults in a studio suite. Subject to availability.

PAckAge includes
•	 One	night	accommodation
•	 Plus	your	choice	of	either	of	the	following:

	 •	 A	$20	Rutherford’s	food	voucher	per	day

	 •	 A	free	upgrade	to	the	next	room	category

	 •	 Free	parking	for	one	vehicle
	 •	 Passes	to	West	Edmonton	Mall	Waterpark

PAckAge includes
•	 Two	nights	accommodation	in	a	superior	room

•	 Two	adult	passes	to	Banff	Upper	Hot	Springs

•	 Two	adult	passes	to	Banff	Gondola

•	 All	taxes	and	fees

PAckAge includes
•	 Two	nights	of	accommodation	in	Banff

•	 Heli	snow	shoeing	adventure
•	 Johnston	Canyon	ice	walk
•	 Two	nights	of	accommodation	in	Jasper

•	 Dog	sledding	excursion	
•	 One	night	of	accommodation	in	Edmonton	

PAckAge includes
•	 One	night's	accommodation	in	a	Comfort	room

•	 $75	shopping	voucher	to	Cross	Iron	Mills	Shopping	Centre

•	 Breakfast	for	two•	 Complimentary	beverages	in	Barrington’s	Lounge

PAckAge includes
•	 Two	nights	accommodation
•	 One	“Cook	Your	Own”	breakfast	kit

•	 Two	adult	passes	to	the	Banff	Upper	Hot	Springs

•	 Two	adult	passes	to	the	Banff	Gondola

•	 One	$40	dinner	voucher	for	a	downtown	restaurant

Stay & Play

exPloRe the RockieS

RockieS WinteR eScaPe

ShoPaholicS getaWay

WinteR WondeRland

sTARTing AT$99

sTARTing AT$261
sTARTing AT$908

sTARTing AT$169

sTARTing AT$360

10205 – 100 Avenue, edmonton   
www.coasthotels.com 1-800-663-1144 info@coasthotels.com

333 Banff Avenue, Banff   
www.banffinternational.com  
1-800-665-5666 or 403-762-5666  
bih-res@brewster.ca

301, 1117 1 street sW, Calgary   
www.canadatravelsolution.com   
1-866-814-7378 or 403-245-6200 
fitres@andersonvacations.ca

1316 – 33 street ne, Calgary   
www.calgaryplaza.com 1-800-661-1464 or 403-248-8888 

info@calgaryplaza.com

525 tunnel Mountain road, Banff   
www.douglasfir.com 1-800-661-9267 stay@douglasfir.com
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TRAVEL PAckAgEs
Check out travelalberta.com for more great vacation ideas.

WinTeR MAGAzine BOOkinG infORMATiOn*

Quantity

Back Cover Ad $ 6,000  = $   

full Page Ad  x $ 4,500 = $  

1/2 Page Ad  x $ 2,300 = $  

1/3 Page Ad  x $ 1,550 = $   

1/4 Page Ad  x $ 1,150 = $  

Package  x $    875 = $  

Total cost       $  

GST @ 5%   $  

GRAND TOTAL       $  

Ads: Artwork must be supplied as a high resolution PDf. Specification sheet will be emailed out 
upon receipt of registration form.

Packages: Design included based on package template.
* Please note that programs are subject to change.

BiLLinG infORMATiOn (all fields must be completed)

company name:

contact name:

Mailing Address:

city: Postal code:

Phone number: fax:

email:

Signature:

SuBMiT TO  Email: canadamarketing@travelalberta.com 

Phone: 780-784-0069 

fax: 780-784-0065

WINTER
you’RE 

gETTINg 
WaRmER

bEyoNd ThE 
bouNdaRIEs

our top ten ways  

to warm up winter

why discovering alberta’s 

backcountry lodges 

should be on your list

24
winter holiday 

packages inside

49° 18' 42.67" N  114° 26' 24.57" W  remembertobreathe.com



westworld 
magazine insert
Travel Alberta’s Westworld Magazine Insert connects you 
with over half a million AMA members and almost as many 
BCAA members in British Columbia. Promote your event 
or unique Alberta experience to this affluent, travel savvy 
audience through a full-page advertorial. Writing and design 
are included. For the first time we are also featuring a package 
section in the insert that will allow you to present your own 
travel package to this opulent market. These features run in 
BC Westworld in May and Alberta Westworld in June.  

Reader Profiles:
•	 Circulation: Alberta 581,000, British Columbia 478,000
•	 Male-Female Split: 53/47
•	 Median Age: 53
•	 Average HHI: $75,000†

•	 Travelled in western Canada in past year: 65%
•	 Vacationed in Alberta in past year: 44%
†detailed breakdown of statistics available upon request.

BC May InseRt aB june InseRt 

Booking Deadline: 
December 10, 2012

Booking Deadline: 
January 7, 2013

story Direction Due:  
December 21, 2012 

story Direction Due:  
January 21, 2013 

ad Materials Due:  
January 7, 2013

ad Materials Due:  
February 4, 2013

While you are celebrating 
Calgary’s milestone year of 
centennial anniversaries, come 
down to Heritage Park Historical 
Village and discover how life  
really was 100 years ago. 

Heritage Park is celebrating 100 years of history with special 

programming and events designed to help you learn about and 

celebrate Calgary’s exciting centennials. 

The Park’s theatrical troupe is staging a play in the historic 

Canmore Opera House called A Dash for Cash – a story that 

follows Guy Weadick, his dream of a frontier and cowboy show 

and the founding of the Calgary Stampede. The troupe will also 

be performing Edge of Knowledge, a play about the creation of 

Alberta’s first library, on the streets of the 1910 village. 

The Park staff has been busy developing special scavenger 

hunts around the Park and compiling 100 fascinating did you 

know facts about our western Canadian history. Did you know, 

for example, that 100 years ago there were one million sod 

houses on the prairies? They were so popular because you 

could build one for an economical $6 and there were very few 

trees available to build wooden structures.

The festivities at Heritage Park aren’t limited to the centennial 

celebrations. There are special events and historical 

demonstrations happening all over the Park, all summer long.

Heritage Park’s Canada Day celebrations kick off with a free 

pancake breakfast for the first 2012 visitors and goes all day with 

a moving citizenship ceremony, three-legged and potato sack 

races, music and lots of entertainment. Visit the Park’s 1860s era 

Aboriginal Encampment on July 14 and 15 for Dance, Drum and 

Discover to experience traditional dancing, drumming, crafts and 

storytelling – and you’ll even get to make bannock over a fire.

1912 is an exciting year in Calgary. Men in bowler hats and 

women in flowing dresses parade the sidewalks. Horses pull 

wagons through the streets and children play kick the can in 

the schoolyard. The first public library in the province has just 

opened in a beautiful sandstone building downtown and Guy 

Weadick is putting the finishing touches on the first ever Calgary 

Stampede. Many significant events are taking place – events 

that will shape this city for the next 100 years – and you are 

right in the middle of the action in Heritage Park’s 1910 village.

Walking through the Historical Village – open May long  

weekend to October – is just like walking down the streets  

of Calgary a century ago. Blacksmiths and printers are busy at 

work; costumed interpreters tend to their gardens and bake 

bread in their homes while friendly townsfolk invite you to 

join them for a game of croquet. You can play on the antique 

midway, take a ride on the authentic steam train or enjoy  

a leisurely wagon tour of the Park.

Calgary is a 2012 Cultural Capital of Canada, and Heritage 

Park is celebrating with the return of the Music in the Plaza 

Summer Concert Series every Wednesday evening, starting 

July 18, throughout the summer. The concerts are free and 

will be held in the Heritage Town Square – just park your 

blanket and enjoy. Make a night of it – peruse the shops of the 

Haskayne Mercantile Block and grab some dinner in one of the 

restaurants on the square.

Join in Heritage Park’s celebration of 100 years of history this 

summer and discover How the West was Once. 

hERitagE paRk 
heritagepark.ca  |  403-268-8500

CalgaRy 100 yEaRS
of hiStoRy at hERitagE paRk

Romantic 
Rockies 
Road tRip
Cozy up close in Jasper (Days 1 – 3)

In the lounge at The Fairmont Jasper Park Lodge, you sip on a 
signature cocktail and make plans – maybe a walk down by Lac 
Beauvert as it catches the moon, an evening swim in the heated 
outdoor pool under about a million stars (Jasper National Park is 
the world’s largest dark sky preserve) or maybe it’s back to your 
cabin to snuggle in by the fireplace.

Tomorrow you’ll visit the hotel’s brand-new spa for an 
unforgettable experience in one of the new couple’s rooms. 
Choose a romantic spa treatment for two – side-by-side 
massages, wildflower-infused herbal baths and maple butter 
body wraps.

You’ll also want to hit the links on Canada’s #1 golf resort.  
With wide fairways that carve through the thick forest, the course 
integrates the natural contours of this spectacular landscape, 
creating a challenging and unforgettable 18 holes.  
(fairmont.com/jasper; 1-866-540-4454. Alberta resident’s rate 
starting from $279. Valid May 1 – June 30, 2012)

A breath-taking drive

It’s hard to leave the friendly charm of Jasper, but the trip along 
the Icefields Parkway will make it up to you. You’ll pass ancient 
glaciers, blue mountain lakes and deep valleys on your three 
hour drive to Lake Louise. Just before Peyto Lake, you’ll reach 
Bow Summit, the highest point of the parkway. Stretch your legs 
here for spectacular views of the glacial valley and lake below.

You both work very hard and you have 
one week this summer to relax and 
reconnect. Well, do we have a plan 
for you – seven days of incredible 
scenery, luxurious pampering and 
romance. Now picture this…

faiRMont jaSpER paRk lodgE  
fairmont.com

Sunrise over Lake Louise (Days 3 – 5)

You get up early, make your way down to the waterfront and 
gently glide out onto the lake in a canoe. As you watch, the sun 
breaks over the mountain and fills the valley with a sudden burst 
of bright pink, purple and orange. We guarantee you’ve never 
seen a sunrise like this. 

You could go back to bed, but a gourmet breakfast in the Poppy 
Restaurant is calling to you. The majestic Fairmont Chateau Lake 
Louise has lots to entertain you for the next two days – relaxing 
spa treatments, canoeing on the lake, hikes around the valley 
and a delightful afternoon tea in the lounge overlooking the 
emerald lake. (fairmont.com/lakelouise; 1-866-540-4413. Alberta 
resident’s rate starting from $279. Valid May 1 – June 30, 2012)

27 inspirational views in Banff (Days 5 – 7)

You look back at the stately Rundle stone castle in the distance and 
ahead to white-tipped peaks and towering pines. You take a deep 
breath of fresh mountain air and tee off. Your journey today will take 
you through an inspiring and challenging 27 holes by clear turquoise 
rivers, silent lakes mirroring the sky and maybe an elk or two. 

After all that exercise, you’ll deserve a trip to The Fairmont 
Banff Springs luxurious Willow Stream Spa. Arrive early to relax 
and unwind in the pulsating waterfall plunge pools and warm 
mineral pool. Then indulge in a signature treatment – try the Hip 
Honeymooners, Wild about Romance or playful Ritual of Two 
couples experience. (fairmont.com/banffsprings; 1-866-540-4406. 
Alberta resident’s rate starting from $269.  
Valid May 1 – June 30, 2012)

Well now, that’s a lot of romance  
for one week – what do you think?  
We know… see you in the rockies! 

SUMMER
Sand, SUn and  

SMaSh-UpS

hERE bE  

SEa dRagonS

From endless beaches to  

demolition derbies, lesser slave  

lake oFFers big summer Fun

the royal tyrrell museum 

unveils alberta’s last  

sea dragon

travelalberta.com

BIllIng InForMATIon (all fields must be completed)

Company name:

Contact name:

Mailing Address:

City: Postal Code:

Phone number: Fax:

Email:

signature:

SuBMIT To  email: canadamarketing@travelalberta.com 

Phone: 780-784-0069 

Fax: 780-784-0065

WESTWorlD MAgAzInE BookIng InForMATIon*

British ColumBia 8-page may insert
Quantity

Full Page advertorial  x $ 5,300 = $  

Package  x $ 1,000 = $  

Back Cover ad $ 6,000  = $   

alBerta 8-page June insert
Quantity

Full Page advertorial x $ 5,300 = $  

Package  x $ 1,000 = $  

Back Cover ad $ 6,000  = $   

Total Cost       $  

gST @ 5%   $  

GRanD tOtaL       $  

ads: Writing and design are included. Back Cover ad must be supplied as a high resolution PDF. 
Specification sheet will be emailed out upon receipt of registration form.  
*Please note that programs are subject to change.

industry.travelalberta.com    15



avenue 
maGazIne
With its pages filled with reviews and trendy guides, Avenue 
Magazine is where young and young-at-heart readers go 
to find the latest top picks. in keeping with this theme, our 
Avenue Magazine inserts present your experience as part 
of a list of must do Alberta experiences. full colour, double 
page spreads showcase the most distinctive and memorable 
tourism experiences across the province. create a compelling 
platform to promote your Alberta event, attraction or activity. 
Design is included. 

Reader Profile:
•	 circulation: 300,000 (calgary & edmonton)
•	 Male-female Split: 30/70
•	 Median Age: over 80% in 25-59 range
•	 Average HHi: $109,000
•	 Will recommend a featured product or service: 31%
•	 intend to travel for leisure in the next 12 months: 94%

CALAWAY PARK 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Etiam ac massa nunc, 

sit amet pretium tellus. Nunc congue, quam non adipiscing interdum, diam est 

sagittis nisl, ac aliquam lectus quam vel velit. Morbi nec sem et ante pulvinar 

porttitor. Class aptent taciti sociosqu ad litora torquent per conubia nostra, per 

inceptos himenaeos. Phasellus sollicitudin mi ac nulla rutrum sagittis. Etiam 

sollicitudin, lorem id aliquet ultrices, felis tellus facilisis nisi, vel sollicitudin nisl nisl 

sed sem. sheratoncavaliercalgary.com  |  403-291-0192

LOREM IPSUM DOLOR

Lorem ipsum dolor sit amet, consectetur adipiscing elit. 

Etiam ac massa nunc, sit amet pretium tellus. Nunc 

congue, quam non adipiscing interdum, diam est sagittis 

nisl, ac aliquam lectus quam vel velit. Morbi nec sem et 

ante pulvinar porttitor. Class aptent taciti sociosqu ad litora 

torquent per conubia nostra, per inceptos himenaeos. 

Phasellus sollicitudin mi ac nulla rutrum sagittis. Etiam 

sollicitudin, lorem id aliquet ultrices, felis tellus facilisis nisi, 

vel sollicitudin nisl nisl sed sem.   

sheratoncavaliercalgary.com  |  403-291-0192

PYRAMID LAKE RESORT 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Etiam ac massa nunc, sit amet pretium tellus. Nunc 

congue, quam non adipiscing interdum, diam est sagittis nisl, ac aliquam lectus quam vel velit. Morbi nec 

sem et ante pulvinar porttitor. Class aptent taciti sociosqu ad litora torquent per conubia nostra, per inceptos 

himenaeos. Phasellus sollicitudin mi ac nulla rutrum sagittis. Etiam sollicitudin, lorem id aliquet ultrices, felis 

tellus facilisis nisi, vel sollicitudin nisl nisl sed sem. mpljasper.com  |  1-888-852-7737 

CALAWAY PARK & SHERATON 

CAVALIER 
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Etiam ac  

massa nunc, sit amet pretium tellus. Nunc congue, quam non adipiscing interdum, 

diam est sagittis nisl, ac aliquam lectus quam vel velit. Morbi nec sem et ante 

pulvinar porttitor. Class aptent taciti sociosqu ad litora torquent per conubia nostra, 

per inceptos himenaeos. Phasellus sollicitudin mi ac nulla rutrum sagittis. Etiam 

sollicitudin, lorem id aliquet ultrices, felis tellus facilisis nisi, vel sollicitudin nisl nisl sed 

sem.  sheratoncavaliercalgary.com  |  403-291-0192

WARNER GUIDING & OUTFITTING 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Etiam ac massa nunc, sit amet pretium tellus. 

Nunc congue, quam non adipiscing interdum, diam est sagittis nisl, ac aliquam lectus quam vel velit. 

    Morbi nec sem et ante pulvinar porttitor. Class aptent taciti sociosqu ad litora torquent per  

       conubia nostra, per inceptos himenaeos. Phasellus sollicitudin mi ac nulla rutrum agittis. Etiam  

          sollicitudin, lorem id aliquet ultrices, felis tellus facilisis nisi, vel sollicitudin nisl nisl sed sem.  

           sheratoncavaliercalgary.com  |  403-291-0192

ALBERTA PRAIRIE RAILWAY EXCURSIONS  

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Etiam ac massa nunc, sit 

amet pretium tellus. Nunc congue, quam non adipiscing interdum, diam est sagittis 

nisl, ac aliquam lectus quam vel velit. Morbi nec sem et ante pulvinar porttitor. Class 

aptent taciti sociosqu ad litora torquent per conubia nostra, per inceptos himenaeos. 

Phasellus sollicitudin mi ac nulla rutrum sagittis. Etiam sollicitudin, lorem id aliquet 

ultrices, felis tellus facilisis nisi, vel sollicitudin nisl nisl sed sem.  

absteamtrain.com  |  1-800-282-3994

CHARLTON’S CEDAR COURT 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. 

Etiam ac massa nunc, sit amet pretium tellus. Nunc 

congue, quam non adipiscing interdum, diam est sagittis 

nisl, ac aliquam lectus quam vel velit. Morbi nec sem et 

ante pulvinar porttitor. Class aptent taciti sociosqu ad litora 

torquent per conubia nostra, per inceptos himenaeos. 

Phasellus sollicitudin mi ac nulla rutrum sagittis. Etiam 

sollicitudin.  leducnumber1.com  |  1-866-987-4323

STAMPEDE

Lorem ipsum dolor sit amet, consectetur 

adipiscing elit. Etiam ac massa nunc, sit 

amet pretium tellus. Nunc congue, quam 

non adipiscing interdum, diam est sagittis 

nisl, ac aliquam lectus quam vel velit. Morbi 

nec sem et ante pulvinar porttitor. Class 

aptent taciti sociosqu ad litora torquent per 

conubia nostra, per inceptos himenaeos. 

Phasellus sollicitudin mi ac nulla rutrum 

sagittis. Etiam sollicitudin, lorem id 

aliquet ultrices, felis tellus facilisis nisi, vel 

sollicitudin nisl nisl sed sem.  
  moc.1rebmuncudel
 

1-866-987-4323

DELTA BANFF LODGE  

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Etiam ac  

massa nunc, sit amet pretium tellus. Nunc congue, quam non 

adipiscing interdum, diam est sagittis nisl, ac aliquam lectus 

quam vel velit. Morbi nec sem et ante pulvinar porttitor. Class 

aptent taciti sociosqu ad litora torquent per conubia nostra, per 

inceptos himenaeos. Phasellus sollicitudin mi ac nulla rutrum 

sagittis. Etiam sollicitudin, lorem id aliquet ultrices, felis tellus 

facilisis nisi, vel sollicitudin nisl nisl sed sem.  

deltabanff.com  |  1-800-661-1379

CALGARY ZOO 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Etiam ac  

massa nunc, sit amet pretium tellus. Nunc congue, quam  

 non adipiscing interdum, diam est sagittis nisl, ac  

 aliquam lectus quam vel velit. Morbi nec sem et ante  

pulvinar porttitor. Class aptent taciti sociosqu ad litora  

torquent per conubia nostra, per inceptos himenaeos.  

Phasellus sollicitudin mi ac nulla rutrum sagittis. Etiam sollicitudin, lorem   

id aliquet ultrices, felis tellus facilisis nisi, vel sollicitudin nisl nisl sed sem.   

calgaryzoo.com  |  1-800-588-9993

TOP WAYS TO   

ENJOY YOUR 
SUMMER

For more winter deals, visit us today at travelalberta.com

facebook.com/travelalbertacanada

travelalberta.tumblr.com
youtube.com/travelalbertacanada

twitter.com/travelalberta

AVenue MAGAzine BOOkinG infORMATiOn*

Booking Deadline: Three months prior to your selected run date(s)

Material Deadline: Two months prior to your selected run date(s)

Cost: $450 per ad space, per run date. $800 for both publications in the same month.

Run Dates Requested: calgary edmonton Both Publications
May 	 ❏ ❏ ❏

June	 ❏ ❏ ❏

november ❏ ❏ ❏

Quantity

Ad Space Cost  x $ 450 = $  

Ad Space Cost – Both Publications  x $ 800 = $  

GST @ 5%   $  

GRAND TOTAL       $  

Ad space: Writing and page design costs are included. Specification sheet will be emailed  
out upon receipt of registration form.
* Please note that programs are subject to change.

BiLLinG infORMATiOn (all fields must be completed)

company name:

contact name:

Mailing Address:

city: Postal code:

Phone number: fax:

email:

Signature:

SuBMiT TO  Email: canadamarketing@travelalberta.com 

Phone: 780-784-0069 

fax: 780-784-0065



canadIan  
GeoGrapHIc  
travel maGazIne
This key publication attracts people who live for travel and 
rich, immersive experiences. By participating, you’ll be able 
to present your business to this valued niche audience across 
Western canada in a full colour, double page advertorial 
spread that showcases great experiences in Alberta. 

Reader Profile:
•	 circulation: 72,000
•	 Male-female Split: 55/45
•	 Average Age: 47
•	 Average HHi: $82,594
•	 Visited provincial/national park: 14.3%
•	 Hiking/adventure tours: 15.7%
•	 Skiing/snowboard vacation: 11.9%
•	 Attended cultural events: 15.6%

Come and enjoy our Royal Canoe 

Package. After a rejuvenating rest 

at the Delta Banff Royal Canadian 

Lodge, pick up your picnic lunch 

and begin your journey up the 

Bow River! The Blue Canoe  

docks are a short walk from the 

hotel where your own private 

canoe awaits. Starting at $299 

plus taxes.

Step back in time on a pack trip 

deep in the Rocky Mountains.  

Overnight in remote camps, 

reconnect in pristine wilderness 

and indulge with luscious home-

cooked meals.  Saddle up beside 

local experts and learn about 

wildlife, horsemanship, and 

photography.  Trail rides available 

from 1 hour to 6 days.

Have you ever wondered what it 

would be like to be travelling on 

board a 1920 vintage train and 

be abruptly halted by mounted 

gunmen? Passengers experience 

the scenery, history and wildlife of 

the Prairies. Tours range from 5 

to 6 hours and include on-board 

entertainment and a buffet meal  

at destination.

Discover How the West was 

Once as you explore 127 scenic 

acres, meet lively pioneers, ride 

an authentic steam train, enjoy 

the thrills of an antique midway, 

indulge in a fresh baked cheese 

bun or set sail on Calgary’s only 

paddlewheeler!

Nestled on a terraced hillside, 

overlooking Pyramid Lake and 

surrounded by the splendour of the 

Canadian Rockies, Pyramid Lake 

Resort provides a majestic setting 

for those seeking a getaway in 

the magnificent mountains.  After 

an adventurous day of exploring 

the area, join the talented culinary 

and service team at The Pines 

Restaurant and be captured by the 

exquisite beauty and tranquility of 

this spectacular location.

The more you see, the more you 

save! Gain access to Edmonton’s 

must-see attractions and save 

with one convenient Pass. Choose 

the Ultimate Pass for admission  

to all 15 participating attractions; 

or the U-Pick Pass for your choice 

of 4 favourite attractions. It’s easy 

to purchase online – just print  

and go!  

Meet some adorable new friends 

at the Calgary Zoo – Humboldt, 

gentoo, king and rockhopper 

penguins. 

Experience the new Penguin Plunge 

exhibit that houses four species 

of penguins in a new state-of-the-

art, $24.5 million enclosure. Daily 

programming teaches guests all 

about these adorable waddlers and 

the environmental challenges they 

face in their natural habitats.

Start your summer with a 

mountain getaway at Charlton’s 

Cedar Court. Enjoy a hearty 

continental breakfast before 

departing on your bus ride to the 

trailheads of Sunshine Meadows. 

Voted the #1 hike in Canada with 

a wide range of walking trails 

suitable for all abilities. Starting at 

$279 plus taxes. 

deltabanff.com  |  1-800-661-1379 

horseback.com  |  1-800-661-8352

absteamtrain.com  |  1-800-282-3994

heritagepark.ca  |  403-268-8500

780-852-4900

edmontonattractions.com  |  1-866-714-5903

calgaryzoo.com  |  1-800-588-9993

charltonresorts.com  |  1-800-661-1225

Delta Banff Royal CanaDian loDge   

Banff, alBerta

WaRneR guiDing & outfitting, ltD.   

Banff national Park, alBerta

alBeRta PRaiRie RailWay   

Stettler, alBerta

HeRitage PaRk HistoRiCal village   

Calgary, alBerta

PyRamiD lake ResoRt   

JaSPer, alBerta

attRaCtions Pass   

eDMonton, alBerta

CalgaRy Zoo   

Calgary, alBerta

CHaRlton’s CeDaR CouRt   

Banff, alBerta

reMinDer:  
you Can  
go further

travelalberta.com
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new larger stamp

Enjoy the wonders of Jasper 

National Park. With cozy guest 

cabins each featuring a balcony 

and stone fireplace, fully equipped 

kitchen, lush mountain views  

and pet friendly, Tekarra Lodge 

offers an unforgettable experience 

with the perfect setting for  

enjoying those famous Jasper 

star-filled nights.

tekarralodge.com  |  1-800-709-1827

tekaRRa loDge   

JaSPer, alBerta

cAnADiAn GeOGRAPHic TRAVeL MAGAzine 
BOOkinG infORMATiOn*

Booking Deadline: february 4, 2013

Material Deadline: february 19, 2013

Run Date: May

Cost: $1,000 per ad space

Quantity

Ad Space Cost  x $ 1,000 = $  

GST @ 5%   $  

GRAND TOTAL       $  

Ads: Design costs are included. content and imagery must be supplied by partner.   
Specification sheet will be emailed out upon receipt of registration form.
* Please note that programs are subject to change.

BiLLinG infORMATiOn (all fields must be completed)

company name:

contact name:

Mailing Address:

city: Postal code:

Phone number: fax:

email:

Signature:

SuBMiT TO  Email: canadamarketing@travelalberta.com 

Phone: 780-784-0069 

fax: 780-784-0065

industry.travelalberta.com    17



DAiLY neWSPAPeR ADVeRTORiAL  
BOOkinG infORMATiOn*

Booking Deadline: Minimum two months prior to requested run date(s)

Material Deadline: One month prior to requested run date(s)

Newspaper:  ❏ edmonton Journal ❏ calgary Herald

Run Date(s) Requested:  

Quantity

full Page Black & White Ad  x $ 5,000 = $  

full Page Colour Ad  x $ 6,500 = $  

Total cost       $  

GST @ 5%   $  

GRAND TOTAL       $  

Ads: Limit of 2 full page ad insertions per partner. Writing and page design costs for these 
advertorials are included. Artwork for the bottom portion must be supplied as a high resolution 
PDf. Specification sheet will be emailed out upon receipt of registration form.
* Please note that programs are subject to change.

daIly neWspaper 
advertorIals
EDMONTON jOURNAL & CALGARY HERALD

This is an ideal opportunity to create and deliver your own 
exclusive full-page message to hundreds of thousands of 
urban consumers. Available year round, you can choose the 
best publication dates in the calgary Herald or edmonton 
Journal to suit your promotional needs. 

An advertorial format is intriguing and functional, as well  
as adaptable to your business needs. Half of the page is 
devoted to content that provides consumers with valuable 
travel information such as feature holiday stories and 
photos. The balance of the page will be filled with your own 
advertising/promotional message. This can take the form  
of a single ad or a series of partner ads. 

Reader Profiles:
•	 Total Reach 500,000+
•	 Male-female Split: 56/44
•	 Age: over 63% in 25-54 range
•	 Average HHi: $75,000†

† detailed breakdown of statistics available  
upon request.

Source: calgary Herald, edmonton Journal.

Advertorial Run Dates:
Monday through Thursday

Reawaken your romance on this week-long sensory adventure 

from Banff to Jasper with stays at Fairmont’s luxurious hotels 

along the way. Couple’s massages, cozy fireplaces, incredible 

views and a romantic journey along one of the world’s most 

beautiful drives – you’ll be honeymooners again by lunchtime.

Soak in the caStle’S luxury
Begin at The Fairmont Banff Springs’ Willow Stream Spa – soak 

in the warm mineral pool, listen to the delicate song of the 

waterfall and breathe deeply in the eucalyptus room. Or book 

the ultimate treat – a Rockies Healing Retreat for Two for head-

to-toe treatments followed by side-by-side massages.

Hit the links for a day of fresh mountain air and 27 holes of 

championship golf. With the castle in the background, a family 

of elk near the trees and a breathtaking view in every direction, 

indulge all your senses on this unique course. Later, return to 

the 15th hole and savour the Waldhaus Restaurant’s rich truffle 

fondue. (fairmont.com/banffsprings; 1-866-540-4406)

Feel the cool mountain water

Just 45 minutes from Banff, arrive at the elegant Fairmont 

Chateau Lake Louise in time for traditional afternoon tea – delicate 

finger sandwiches, homemade sweets and a pot of the world’s 

best blend. But it’s the view you’re really after here – out of the 

enormous windows you’ll feast your eyes on icy white glaciers, 

towering pine-covered peaks and the intense turquoise lake. 

Later, rent a canoe for a gentle glide around the lake – dip your 

hand into the cool mountain water and just watch the clouds go 

by. (fairmont.com/lakelouise; 1-866-540-4406)

FeaSt your eyeS on the gloriouS viewS

On your three-hour drive to Jasper along the Icefields Parkway, 

you’ll pass enormous glaciers, lush green valleys and crystal 

blue mountain lakes. Take time to stop along the way, pose for 

a pic and celebrate with a kiss – this is one of the world’s most 

spectacular drives, after all. (icefieldsparkway.ca)

cuddle up at the lodge
The first thing you’ll feel when you arrive at The Fairmont Jasper 

Park Lodge is an impulse to nestle in together. But before you 

cuddle up by the fire, visit the newly redesigned Reflections Spa for 

a wildflower-infused couple’s massage or a sweet maple body treat. 

Playfully splash around under Whistler’s mountain in the heated 

outdoor pool and relax on the patio overlooking Lac Beauvert with 

a gourmet Alberta beef burger and signature cocktail. 

On your hand-in-hand stroll back to your suite, pause by the 

lake as it catches the moonlight, watch majestic elk outlined 

in shadow and gaze up at about a million stars. Since Jasper 

National Park is a designated dark sky preserve you will want to 

linger awhile and catch every last one. This place was made for 

romance. (fairmont.com/jasper; 1-866-540-4454)

Fall in love (again) on the ultimate Rockies road trip

REMINDER:INDULGE  YOUR SENSE OF ROMANCE

This place was truly made 
for romance – you’ll see.

Three legendary hotels. 
One incredible journey.

1 800 441 1414mountain-resorts.fairmont.com

Alberta Residents’ Offer
Discover the wonder and beauty in your own backyard this summer in 

the breathtaking Canadian Rockies. Take the ultimate road trip from Calgary

 to Banff, Lake Louise and Jasper on one of the world’s most scenic drives, 

The Icefield Parkway.  Get your camera ready while you explore ancient glaciers, 

marvel at the pristine lakes and spot the abundance of wildlife along the way.

Complete your journey by staying at three iconic hotels,

The Fairmont Banff Springs, The Fairmont Chateau Lake 

Louise and The Fairmont Jasper Park Lodge.

Book our special Alberta Residents’ Offer from May 1 - June 30, 2012 

and receive 20% off regular rates* at each legendary property.

*Proof of residence in Alberta is required. Taxes not included, subject to hotel availability.

The Fairmont Jasper Park Lodge from $279

The Fairmont Banff Springs from $249

The Fairmont Chateau Lake Louise 
from $279

BiLLinG infORMATiOn (all fields must be completed)

company name:

contact name:

Mailing Address:

city: Postal code:

Phone number: fax:

email:

Signature:

SuBMiT TO  Email: canadamarketing@travelalberta.com 

Phone: 780-784-0069 

fax: 780-784-0065



THEMED nEwspapEr aDvErTorial  
Booking inforMaTion*

Booking Deadline: Minimum two months prior to requested run date(s)

Material Deadline: one month prior to requested run date(s)

Cost: $800 per paper, per run date. $1,500 for both papers on the same date

Newspaper: Calgary Edmonton Both newspapers	

	 ❏ ❏ ❏

Quantity

Ad Space Cost  x $    800 = $  

Ad Space Cost – Both newspapers  x $ 1,500 = $  

gsT @ 5%   $  

GRAND TOTAL       $  

themed 
newspaper 
advertorials
EDMONTON JOURNAL & CALGARY HERALD

new this year, our themed advertorials are a cost-effective way to 
reach consumers in alberta’s two major urban centres. These full-
page, full colour ads will run in the Calgary Herald and Edmonton 
Journal. You can participate in one or both newspapers at the 
time of year that best suits your promotional needs. 

The top half of the page will contain advertorial content 
and photos relevant to a seasonal theme. Don’t miss the 
opportunity to participate as one of six partners featured  
on the page.  

Reader Profiles:
•	 Total reach: 500,000+
•	 Male-female split: 56/44
•	 age: over 63% in 25-54 range
•	 average HHi: $75,000†

†detailed breakdown of statistics available upon request.

source: Calgary Herald, Edmonton Journal.

Ads: writing and page design costs for themed advertorials  
are included. artwork for the bottom portion  
must be supplied as a high resolution pDf.  
specification sheet will be emailed out upon  
receipt of registration form.
* please note that programs are subject to change.

While you’re at it, you’ll learn about bugs, machines, fur-traders 

and even a tragic battle. Take your pick – or even better, pick up 

the Experience Alberta’s History Pass, just $75 for the whole family 

for a whole year, and visit them all. (experiencealbertahistory.com)

St. Albert’s Father Lacombe Chapel, once a bustling gathering 

place for Aboriginal people and French-speaking Oblate 

priests, Grey Nuns and Métis, is Alberta’s oldest building. Join 

your costumed guide for a tour of the building, grounds and 

neighbouring cemetery.It’s quiet at Frog Lake now, but in 1885, this was the site of a 

tragic battle. A militant group of Plains Cree – inspired by the 

North-West Rebellion and frustrated by federal government 

inaction – turned to violence. Hike the site’s new interpretive trail 

to dig deeper into this complex historic event.
Tour the archaeological site and interpretive centre at Elk Point’s 

Fort George and Buckingham House, where two competing 

fur trading posts once stood. A fur-clad voyageur will teach you 

traditional ways to make a fire, where you’ll gather to hear his 

adventures. By the end of your day, you’ll know all about how 

settlers and Aboriginal people lived and worked together here.

Historic Dunvegan just south of Fairview, was a 19th century 

fur-trade post and mission. Join your costumed guide to explore 

the rectory, exquisitely painted church and Factor’s family home, 

and trace the footsteps of the trappers, traders, missionaries 

and Aboriginal people who lived here. 
Jump as high as you can and you still won’t reach the top of the 

150-tonne heavy hauler at the Oil Sands Discovery Centre in 

Fort McMurray. Big as it is, it pales beside Cyrus, the 850-tonne 

bucketwheel excavator in the industrial artifact garden outside! 

While you spend the day playing, you’ll learn a tonne about one 

of Alberta’s most significant industries.
Know someone who loves machines? Step on the gas and visit 

the Reynolds-Alberta Museum in Wetaskiwin. Vintage cars, 

motorcycles, planes, tractors – if you’ve ridden it or dreamed 

of riding it, they have one here. Tour a 1911 factory and 1920s 

grain elevator, watch a movie in the 1950s drive-in and check out 

gigantic early tractors, called Dinosaurs of the Field. 

You’ll want a whole day to explore Edmonton’s Royal Alberta 

Museum. Meet beetles and centipedes in the Bug Room, huddle 

inside a full-sized tipi and visit the Wild Alberta Gallery to discover 

what lives in a wetland, a mountain cave and even a tiny drop of 

water or learn about man’s best friend in the “Wolf to Woof” exhibit.

Bring your mom to Rutherford House in Edmonton. Tour the 

historical gardens and elegant home of Alberta’s first premier 

then visit the Arbour Restaurant for an oh-so-refined high tea 

with scones and raspberry butter.Kids who love to run will love the Ukrainian Cultural Heritage 

Village, east of Edmonton. This award-winning open-air museum 

has over 30 restored buildings, including a sod house, one-room 

school, blacksmith shop and three amazing churches. If the kids 

still have energy to burn, play some horseshoes, make crafts or 

take in a historical demonstration.The past echoes gently at Victoria Settlement, celebrating 

its 150th anniversary this year. Discover this enchanting site 

near Smoky Lake, on the banks of the North Saskatchewan 

River. Learn the simple joys of old-fashioned games, and join a 

costumed guide for a tour of the church and 1864 clerk’s quarters.

You have a busy summer ahead – northern Alberta’s provincial 

historic sites and museums are ready for you to come and play. 

If the kids still have energy  
to burn, play some horseshoes, 

make crafts or take in a  historical demonstration.

REMINDER:UNIQUE EXPERIENCES RESULT IN UNIQUE MOMENTS

KIDS GO FREE!Present this coupon to receive 
one complimentary youth or child 
admission for each regular adult 
or senior admission purchased.Valid until December 31, 2012. Not valid 

with any other promotional offer. Please 
present at time of purchase. No cash value.

Code: NEWS Y O, NEWS K O 

UNTIL JANUARY 3, 2013

See More,   Save More! EdmontonAttractions.com

Dedicated to providing you with attentive service, a professional image 
and a memorable experience.

1-800-661-1464 or 403-248-88881316 33rd Street NE, Calgary, Alberta www.calgaryplaza.com

Weekends from $109
Weekdays from $149

we have 
it all!

AvAilAble At CAlgAry Co-op until MAy 22nd, 2012 

or online At www.CAlAwAypArk.CoM  

55%
save

$3595
only

plus GST 
reg $7995

Calaway
2012park

SeASon pASSYour Family Playcation Destination!

CP_2012_CalgaryCommunityNewsletters_v2.indd   1
03-14-12   4:37 PM

Billing inforMaTion (all fields must be completed)

Company name:

Contact name:

Mailing address:

City: postal Code:

phone number: fax:

Email:

Signature:

suBMiT To  Email: canadamarketing@travelalberta.com 

Phone: 780-784-0069 

Fax: 780-784-0065

Themed Run Dates:

❏ May long weekend – week of May 13, 2013 ❏ Christmas – week of December 9, 2013

❏ school’s out – week of June 24, 2013 ❏ family Day – week of february 3, 2014

❏ last Bit of summer – week of august 12, 2013 ❏ spring Break – week of March 17, 2014

❏ Halloween – week of october 21, 2013
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communIty 
neWsletters
Our full colour campaign ads really stand out on the  
pages of community newsletters distributed in calgary and 
edmonton neighbourhoods. it’s a great way to reach the 
suburban family market. We provide engaging imagery in the 
top third of the page with the remainder of the space featuring 
four partner coupons. coupons must present a strong offer.

CALGARY
NEWSLETTERS COMMUNITIES
Around the Bay Auburn Bay, Cranston

The Inside Edge Edgemont

Evergreen Edge Evergreen

Lake Bonavista Bugle Lake Bonavista

Tuscany Sun Tuscany

Your Woodcreek Chronicle Woodlands, Woodbine

EDMONTON
NEWSLETTERS COMMUNITIES
Castle News Baturyn, Caernarvon, Carlisle, 

Cumberland/Oxford, Dunluce, 
Lorelei/Beaumaris, Garrison 
Aldergrove, Elmwood, La Perle

Community News West Blackmud, Blue Quill, Heritage

Community Views Point, MacEwan, Rutherford, 
Skyrattler, Southbrook,  
Sweet Grass, Twin Brooks, 
Yellowbird East

The fun is endless during an Alberta summer. For inspiration 

check out the amazing attractions below, or for more ideas 

be sure to visit travelalberta.com

For more summer ideas, visit us today at travelalberta.com

RiveR adventuRe

RiveR Guide TouRs

2 for 1
Lorem ipsum dolor 

sit amet, consectetur 

adipiscing elit.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Praesent cursus 

consectetur pellentesque. In nec nibh id dui semper bibendum. Etiam 

turpis nisi, ultrices eu sollicitudin ac, pretium congue enim. www.URLnamehere.com  

123.456.7890

yoUR 

LoGo 

heRe

Rv adventuRe

banff campGRound

Lorem ipsum dolor 

sit amet, consectetur 

adipiscing elit.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Praesent cursus 

consectetur pellentesque. In nec nibh id dui semper bibendum. Etiam 

turpis nisi, ultrices eu sollicitudin ac, pretium congue enim. www.URLnamehere.com  

123.456.7890

family fun summeR getaway

counTRy moTel

Lorem ipsum dolor 

sit amet, consectetur 

adipiscing elit.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Praesent cursus 

consectetur pellentesque. In nec nibh id dui semper bibendum. Etiam 

turpis nisi, ultrices eu sollicitudin ac, pretium congue enim. www.URLnamehere.com  

123.456.7890

RiveR RaftinG

play and stay

hoTel

Lorem ipsum dolor 

sit amet, consectetur 

adipiscing elit.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Praesent cursus 

consectetur pellentesque. In nec nibh id dui semper bibendum. Etiam 

turpis nisi, ultrices eu sollicitudin ac, pretium congue enim. www.URLnamehere.com  

123.456.7890

yoUR 

LoGo 

heRe

yoUR 

LoGo 

heRe

yoUR 

LoGo 

heRe

REMINDER:

LIFE IS 

MEASURED  

IN MOMENTS

50% OFF

50% OFF

weekend stay

one niGht stay

Free 
FirewOOd

cOMMuniTY neWSLeTTeR BOOkinG infORMATiOn*

Booking Deadline: Three months prior to your selected run date(s)

Material Deadline: Two months prior to your selected run date(s)

Cost: $650 per city, per run date

Run Dates Requested: calgary edmonton
May 	 ❏ ❏ 
June	 ❏ ❏ 
november ❏ ❏ 

Quantity

Total Cost  x    $ 650    $  

GST @ 5%   $  

GRAND TOTAL       $  

Ads: Partner coupon must have a compelling offer that includes either a value add offer, or a dollar 
or percentage discount. Partner to provide content, imagery and logo. Partner coupon design 
included based on coupon template. Specification sheet will be emailed out upon receipt  
of registration form.
* Please note that programs are subject to change.

BiLLinG infORMATiOn (all fields must be completed)

company name:

contact name:

Mailing Address:

city: Postal code:

Phone number: fax:

email:

Signature:

SuBMiT TO  Email: canadamarketing@travelalberta.com 

Phone: 780-784-0069 

fax: 780-784-0065



custom eblasts
customized eBlasts are ideal for delivering your offer as part of 
an exclusive Travel Alberta eBlast. These are delivered to online 
subscribers of either chatelaine (canada’s highest circulated 
women’s magazine) or Today’s Parent (canada’s #1 parenting 
magazine) to better target the vacation decision makers in 
affluent homes. Six partners are included per Travel Alberta 
eBlast and the packages advertised will link directly to your 
website. Design costs are included.

Chatelaine Reader Profile:
•	 #1 reach of women 18-49 
•	 canada’s highest circulated women’s magazine 
•	  #1 reach of affluent households – 1.1 million women  

with a household income of $75,000+ 

eBlast stats for Chatelaine:
•	 Subscribers (en): 181,546
•	 Open Rate: 15.10%
•	 click to Open Rate: 12.20%

Today’s Parent Reader Profile:
•	 canada’s #1 parenting magazine
•	 editorial for parents of children from birth to 14 years of age
•	 Reaches more than one in three canadian moms with 

children under age 12

eBlast stats for Today’s Parent:
•	 Subscribers: 112,077
•	 Open Rate: 12.80%
•	 click to Open Rate: 11.10%

cuSTOM eBLAST BOOkinG infORMATiOn*

Booking Deadlines: Two months prior to run date(s)

Material Deadlines: One month prior to run date(s)

Cost: $500 per eBlast, per month

Run Dates Requested: MAY Jun nOV MAR 2014
chatelaine 	 ❏	 ❏ ❏ ❏

Today's Parent	 	 ❏ ❏ 

Quantity

Total Cost  x    $ 500    $  

GST @ 5%   $  

GRAND TOTAL       $  

Ads: Specification sheet will be emailed out upon receipt of registration form.
* Please note that programs are subject to change.

BiLLinG infORMATiOn (all fields must be completed)

company name:

contact name:

Mailing Address:

city: Postal code:

Phone number: fax:

email:

Signature:

SuBMiT TO  Email: canadamarketing@travelalberta.com 

Phone: 780-784-0069 

fax: 780-784-0065
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OnLine ADVeRTiSinG BOOkinG infORMATiOn*

Booking Deadlines: Three months prior to run date(s)

Material Deadlines: Two months prior to run date(s)

Ad formats: Standard big box display ad units (300X250) 

Cost: $1,100 per partner per month

Run Dates Requested: MAY Jun JuL AuG
	 ❏	 ❏ ❏ ❏

Quantity

Total Cost  x $ 1,100    $  

GST @ 5%   $  

GRAND TOTAL       $  

Ads: Ads will be designed based on a banner ad template.
* Please note that programs are subject to change.

onlIne 
advertIsInG
for travellers, the digital world is a huge resource for 
information and inspiration. consider online interactive 
advertisements as part of your marketing mix – a great 
opportunity to showcase your business as integral to the 
Alberta experience. We can help you into this space through 
eye-catching and click-motivating big box ads to generate 
awareness and drive traffic to your website. These online ads 
are a great way for you to present your business as part of the 
amazing variety of experiences that Alberta offers.

Media: Online ad campaign results will be based on click-
throughs, with the goal of generating 500 per month on each 
participant’s web banner. Our online advertising strategy allows 
for five partners to participate in each ad unit category, per 
month. Ads will be designed based on a banner ad template.

BiLLinG infORMATiOn (all fields must be completed)

company name:

contact name:

Mailing Address:

city: Postal code:

Phone number: fax:

email:

Signature:

SuBMiT TO  Email: canadamarketing@travelalberta.com 

Phone: 780-784-0069 

fax: 780-784-0065



Facebook ads
Social media is becoming a popular method for travellers to 
share their adventures and recommendations. Adding to our 
online advertising services, we take advantage of one of the 
most popular social media platforms. The goal is to create 
simple, effective clickable ads designed to raise awareness and 
generate visits to your website. These online ads will place your 
business on one of the most visited websites on the internet and 
profile you as one of the feature experiences Alberta has to offer.

Media: Online ads will be displayed on facebook with the 
objective of generating up to 500 clicks per month from each 
participating partner’s facebook ad. Ads will include an image 
and limited copy, based on facebook’s ad unit requirements.

Reader Profiles:
•	 Age: 25-54 range
•	 Reach: 1,590,780
•	 Audience: facebook members in Alberta

Specs: 
Title: Maximum 25 characters 
copy: Maximum 90 characters 
image: 99 pixels wide by 72 pixels high (maximum size 4MB)

fAceBOOk BOOkinG infORMATiOn*

Booking Deadlines: Two months prior to run date(s)

Material Deadlines: One months prior to run date(s)

Cost: $675 per partner per month

Run Dates Requested: MAY Jun JuL AuG
	 ❏	 ❏ ❏ ❏

Quantity

Total Cost  x    $ 675    $  

GST @ 5%   $  

GRAND TOTAL       $  

Ads: content and image must be supplied by partner. Design included based on facebook ad 
unit requirements. Specification sheet will be emailed out upon receipt of registration form.
* Please note that programs are subject to change.

Your Headline Here
travelalberta.com

Place your copy here. 
Offer can be up to 
90 characters long, 
including spaces.

BiLLinG infORMATiOn (all fields must be completed)

company name:

contact name:

Mailing Address:

city: Postal code:

Phone number: fax:

email:

Signature:

SuBMiT TO  Email: canadamarketing@travelalberta.com 

Phone: 780-784-0069 

fax: 780-784-0065
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TRAVEL MEDIA RELATIons

The Media Relations team works closely with our industry partners and visiting journalists 

to generate awareness of and exposure to Alberta as a preferred travel destination. Media 

coverage affords third-party endorsement and provides a strong return on investment.  

By building enduring relationships with journalists and travel media outlets, we have the  

ability to increase awareness of your business and the unique experiences your operation 

provides to visitors. We tell them the stories that paint the picture of the authentic  

adventures you have to offer. 

HOW tHe MeDIA ReLAtIONS teAM CAN SUPPORt YOUR BUSINeSS

Consider us a resource that can support your media outreach efforts  

in a number of ways:

•	Creating interesting and relevant story ideas

•	Pitching your stories to key journalists

•	Media recruitment for special events, experiences or press trips

•	Development of press trip themes and itineraries

•	Media material distribution

•	Writing, editing, critiquing, distributing press materials (press releases,  

media advisories, media kits, images and online media materials)

•	Media Relations workshops for DMOs, communities, and tourism consortia

When you have news, story ideas or media-related questions, contact your  

Industry Relations team member or Travel Media Relations, email  

media@travelalberta.com 

tHe VISIt ALBeRtA MeDIA PROGRAM 

We are available to assist with marketing your region, destination 

or tourism product. Our Visit Alberta media program can be a 

valuable addition to your marketing mix. It presents opportunities 

for travel media from our target markets to experience firsthand 

the unparalleled adventures that Alberta has to offer. In turn,  

these journalists share Alberta’s stories with the world through 

print, broadcast and online channels. Our key markets include 

Canada, the United States, the United Kingdom, Germany,  

the Netherlands, Australia, China, Japan and Korea. We also 

engage with emerging markets such as Brazil and India on a 

case-by-case basis.

Last year, we hosted 200 media visits. We supported over 50 

international broadcast and online media productions reaching 

more than 500 million viewers globally. These influencers serve 

as advocates for Alberta travel experiences globally. The media 

coverage that resulted from these visits garnered more than  

$244 million worth of earned media value (EMV) for the province. 

EMV refers to positive publicity gained through promotional  

efforts as opposed to paid advertising. Value is based on  

the dollar amount of what that media coverage would be  

worth if purchased. 

PARtNeRSHIPS 

We look to you to help sustain these media visits by providing 

information support and maintaining an $85 media rate on 

accommodation, hosted meals and experiences where possible. 

In turn, we report back to you the resulting coverage and feed 

the content out to consumers on a variety of our own channels. 

media.travelalberta.com  



socIal medIa

Our Social Media program focuses on stimulating conversations about Alberta 

through key platforms including facebook, Twitter, Tumblr, YouTube, Google+, 

Pinterest and instagram. Our facebook page has a high level of engagement and 

concentrates on showcasing beautiful and unique images from all over Alberta. 

We also post user generated content, which encourages fans to continue sharing 

their own stories and experiences on an ongoing basis.

Travel Alberta’s instagram profile showcases the best shots from Alberta, 

which are submitted from followers who upload and tag their photos with 

#explorealberta. Our Twitter and Tumblr accounts and Google+ profiles provide 

interesting news, photos, updates and facts about Alberta, and our Pinterest 

profile organizes stunning photos from all around Alberta into location and 

subject categories. 

To get involved with our social media activities be sure to follow us  

on any of these:

  facebook.com/travelalberta

  twitter.com/travelalberta

  pinterest.com/travelalberta

  tumblr.travelalberta.com

  youtube.com/travelalbertacanada

  instagram (@travelalberta)

Tips for Using Social Media:

•	upload your photos directly from your business facebook profile to our 

facebook page and participate in fan conversations on our wall 

•	Hashtag your instagram photos and twitter posts with #explorealberta for the 

opportunity to be featured on our Travel Alberta profiles

•	Tweet your news or any interesting images to @travelalberta on Twitter 

When you have Social Media questions, email  

socialmedia@travelalberta.com
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InternatIonal marketInG 

The international team at Travel Alberta, including our in-market representatives 

overseas,  is devoted to promoting the Alberta experience around the world. We 

are here to help ensure your product or experience meets international market-

ready criteria so that our foreign guests can have the best possible time when 

they come to visit us.

WORKING IN THE INTERNATIONAL MARKETS 

When working with different cultures, it is important to ensure you can meet their 

diverse needs and expectations. We recommend you use this checklist to develop 

your products/services for the international markets you would like to target.

•	Be in business for at least one year, with a proven track record for safe and 

professional operation

•	Hold appropriate licences and/or insurance and have the ability to prove  

upon request

•	Have a tourism-based website and keep it up to date

•	ensure you have an efficient booking system in place for changes  

in reservations

•	Have the ability to accept payment from overseas clients (cheque, wire  

or credit card)

•	Demonstrate an adequate budget and marketing plan that includes 

international distribution channels

•	Be in a position to confirm pricing 12 to 18 months in advance to 

accommodate operator planning cycles

•	Be able to confirm allocation of services 6 to 12 months in advance

•	establish purchase options and cancellation dates for your products and 

services, including penalties that may apply

•	Provide an accurate description of the product and any required joining 

instructions: pick up locations, timing and clothing requirements.  

This information will be used to promote your product and set the 

expectations of the customer

•	ensure you can provide the products/services as promised. consumer 

protection laws, particularly in the international markets, stipulate that the 

customer must receive what has been promised

•	Have language capability to service an international target market(s)

•	Have the willingness to adapt to the needs of the overseas clients  

(e.g. serving culturally desired foods)

•	Demonstrate a commitment to enter and stay in an international market(s)  

for a minimum of three years

TRADE SHOWS

Canada’s West Marketplace (CWM) 

This is Western canada’s premier travel trade show. it brings together a  

select group of international and domestic tour operators to meet with tourism 

industry suppliers from Alberta and British columbia in a proven business 

exchange of pre-scheduled appointments, open sessions and networking 

functions over a three day, four night period. each year, more than  

550 delegates attend this exclusive event. The 2013 cWM trade show takes 

place in late november in British columbia and we invite interested new sellers 

to find out more at canadaswestmarketplace.com

Rendez-Vous Canada (RVC) 

Led by the canadian Tourism commission and held annually in different 

canadian cities, Rendez-vous canada brings together international buyers with 

canadian sellers of tourism products and services. Buyers include tour operators 

and wholesalers from the Asia-Pacific region, europe, Latin America and north 

America, all eager to find new products, services and packages during pre-

arranged 12 minute appointments with sellers. RVc 2013 takes place May 12-15 

at the Ottawa convention centre. Registration opens in november and interested 

new sellers can apply for participation at rendezvouscanada.travel

for information, email internationalmarketing@travelalberta.com



Trend Average spent per trip Average length of stay Travel purpose Travel season Economy Other

Australia There were 202,200 overnight 
trips to Canada from Australia 
in 2010, up 7.5%

$1,779 9.1 nights Pleasure (58%)
Visiting Friends and  
Relatives (26%)

Quarter 3 (39%)
Quarter 2 (31%)

Australia is the thirteenth largest 
economy in the world

Winter non-ski and “White Christmas” products are 
making a comeback in the market with FIT and group 
programs being offered.

Canada Pent up demand and a strong 
economy/dollar encourage 
consumers to explore vacation 
options outside their home 
province/country

Intraprovincial $351 
Interprovincial $619

2.4 nights 
4.9 nights

Visiting Friends and  
Relatives VFR (52%) 
Pleasure (28%)

Summer is the  
most popular 
season for overnight 
domestic travel

Canada is the tenth largest 
economy in the world

The regional market represents the largest person-
visits to Alberta. Of the 23M visits 18.6M or 81% 
were Albertans.

China There were 193,300 overnight 
trips to Canada from China  
in 2010, up 21.2% 

$1,105 16.7 nights Pleasure (28%)
Visiting Friends and 
Relatives (52%)

Quarter 3 (49%)
Quarter 4 (23%)
Quarter 2 (23%)

China is the second 
largest economy in  
the world

Interest in visiting nature in Canada has been 
waning. Chinese travellers want to savour the local 
culture and experience daily life. Skiing and winter 
activities in Canada are also areas of interest. 

Germany There were 315,400 overnight 
trips to Canada from Germany 
in 2010, up 8.1%

$1,998 10 nights Pleasure (73%) Quarter 3 (57%)
Quarter 2 (26%)

Germany is the fourth largest 
economy in the world

German travellers are interested in nature. Visiting 
national parks and seeing wildlife are both among top 
ten vacation experiences. Products gaining interest 
include resorts in natural settings and major events.

India* There were 139,213 overnight 
trips to Canada from India  
in 2010, up 9%

$1,337 16.7 nights Visiting Friends and 
Relatives (53%)

Quarter 3 (36%)
Quarter 2 (34%)

India is the ninth largest  economy 
in the world

Top vacation experiences for Indian travellers include 
seeing beautiful scenery, visiting national parks and 
observing wildlife in natural habitats. City activities 
such as sightseeing and shopping also top the list. 

Japan There were 215,400 overnight 
trips to Canada from Japan  
in 2010 – a significant 
increase of 19.5%

$1,989 7.3 nights Pleasure (78%) Quarter 3 (50%)
Quarter 2 (33%)

Japan is the third largest economy 
in the world

Canada has been enjoying year-on-year growth out 
of the Japan market. Much of this is as a result of 
the development of new Canadian winter itineraries 
and increased efforts to market Canadian winter 
experiences. The year-round Air Canada non-stop 
Calgary-Tokyo Narita flight will continue to increase 
inbound growth.

Mexico* In 2010, the number of Mexico 
overnight visitors to Canada 
fell 28.1% to 115,900 trips

$1,479 15.6 nights Pleasure (34%)
Visiting Friends and 
Relatives (32%)

Quarter 3 (37%)
Quarter 2 (29%)

Mexico is the fourteenth largest 
economy in the world

With the economic situation more stable, Mexican 
travel to Canada is growing again. Visitors are more 
sophisticated and interested in more upscale and 
exclusive experiences.

Netherlands There were 39,000 overnight 
visitors from the Netherlands 
in 2010, an increase of 10%

$1,310 8.3 nights Pleasure (64%) Quarter 3 (48%)
Quarter 2 (33%)

Netherlands is the sixteenth 
largest economy in the world

For the Dutch, important motivators for choosing 
Western Canada are the need for nature, wildlife and 
the need for rest and relaxation.

South Korea There were 157,500 overnight 
trips to Canada from South 
Korea in 2010 – a significant 
increase of 20%

$1,261 10.3 nights Visiting Friends and 
Relatives (38%), 
Pleasure (37%)

Quarter 3 (41%)
Quarter 2 (29%)

Korea is the fifteenth largest 
economy in the world

Korean travellers are interested in activities focused 
on health, revitalization and wellness including winter 
sports, water sports and hiking. Nature, culinary, city 
and culture products also top the list. 

United Kingdom In 2010, the number of UK 
overnight visitors to Canada 
fell 3.8% to 659,400 trips

$1,770 10.7 nights Pleasure (55%)
Visiting Friends and 
Relatives (31%)

Quarter 3 (36%)
Quarter 2 (32%)

United Kingdom is the sixth largest 
economy in the world

British visitors want to experience the Canadian way 
of life, see Canada’s unique cultural attractions, try 
soft-adventure activities and socialize with Canada’s 
friendly people.

United States Although demand is expected 
to slightly increase; rising 
travel costs, exchange  
rates and unfavourable 
inflation rates still pose 
significant challenges

$698 5 nights Pleasure (47%)
Visiting Friends and 
Relatives (22%)

Americans visit 
Canada year-round 
but summer is  
still the most  
popular season  
Quarter 2 (29%)

The U.S. is the largest economy 
in the world

California and Texas provide high visitation as well as 
the highest yield travellers and great direct air access 
for Alberta target traveller.

“Trend” Source: Statistics Canada, International Travel Survey, unless otherwise indicated. All Statistics Canada numbers are preliminary.
“Other” Source: http://en-corporate.canada.travel/markets/where-we-market-canada
*These statistics are for Alberta, except for India and Mexico, where the statistics are for all of Canada. industry.travelalberta.com    27



nortH amerIca travel trade

The job of the Travel Trade team is to reach out to tour operators, travel agents 

and receptive tour operators (RTOs) based in our key markets who typically 

package a range of vacation components and sell to the consumer through 

a variety of channels. Members of the travel trade provide a simple one-stop 

shopping solution for travellers. They present an additional outlet for consumers 

to purchase their travel needs and offer a further reach into specific markets for 

destinations and suppliers. unless consumers book directly with you, they are 

using the travel trade. A significant percentage of visitors to Alberta book using 

the travel trade, meaning considerable visitation and revenues are coming into 

Alberta this way. 

TOUR OPERATORS 

There are many types of tour operators. Group Tour Operators are companies 

that operate multi-day group tours with set itineraries. They could have multiple 

departure dates or one or two departure dates each year. These groups typically 

travel by motor coach in groups of 35-45. Some will do smaller groups of 15-20. 

fiT Operators are companies that provide fully independent Travel (fiT) options 

for consumers to travel on their own. The vacationers travel by car or other 

independent means but have booked components through fiT operators such 

as accommodation, transportation and potentially some activities.

TRAVEL AGENTS may deliver customers in a variety of ways. 

•	Packages are often purchased by a variety of tour operators  

as described above

•	May be part of a tour operator company and sell only its product

•	May also put together a holiday and book each component directly with each 

supplier (hotel, air, activity)

OUR MISSION

We attend a number of tour and leisure marketplaces and tradeshows 

throughout the year. We meet with tour operators and travel agents to discuss 

what Alberta provides as a travel destination, suggest itineraries throughout the 

province for new tour operators or build new itineraries for existing operators. 

We discuss new products and services and review marketing plans with key 

operators. During some specific shows, we are given the opportunity to arrange 

a caucus with those of you attending the show. This enables us to provide 

insights to the show and review leads or operator information prior to the start 

of your meetings. 



meetInGs, conventIons & IncentIve travel

The Meetings, conventions & incentive Travel (Mc&iT) market is a high-yield 

market accounting for over $23 billion in revenue in canada. The meetings 

market is also one of the most competitive, with many canadian cities highly 

invested in attracting this business to their destination. The most effective 

way to market to this channel is through business to business marketing and 

relationship building at regional meetings events that are affiliated with the 

meetings industry. 

MC&IT TEAM

Our team reaches out to bring business events large and small to the province. 

We work closely with you to offer assistance to this market in site selection, 

attendance building, itinerary and activity ideas. As well, we help decision 

makers by providing information on the logistics of travelling to Alberta, including 

customs and immigration and tax reimbursement policies. We advocate for 

incentive travel – where an organization’s top performers are rewarded with a 

unique vacation experience – with the promise of all that Alberta has to offer.  

MC&IT RESOURCES

•	canadian Society of Association executives (cSAe)  case.com

•	Professional convention Management Association (PcMA)  pcma.org

•	Meeting Professionals international (MPi)  mpiweb.org

•	 international Special events Society (iSeS)  ises.com

•	Society of incentive Travel executives (SiTe)  siteglobal.com

for more information, contact Meetings, conventions & incentive Travel, email 

meetings@travelalberta.com

Here are some of the key North America Travel Trade events  

we typically attend.

•	national Tour Association Travel exchange (nTA)

•	American Bus Association Marketplace (ABA)

•	united States Tour Operator Association conference and Marketplace (uSTOA)

•	Rendezvous canada (RVc)

•	Ontario Motor coach Association (OMcA)

•	canada’s West Marketplace (cWM)

•	ensemble conference

•	Signature Travel network

There are additional events we may attend every other year, with other 

marketplaces under consideration.

We also provide training on the Alberta destination to a large number of tour 

operator reservations/sales staff and travel agents. We attend the meetings  

and receptions of travel trade associations in a variety of key locations.  

in addition, we look to lead sales and training missions into key marketplaces 

with active DMO partners. 

When you have north America Travel Trade questions, email  

natraveltrade@travelalberta.com
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GOVERNMENT RESOURCES

ALBERTA TOURISM,  
PARKS & RECREATION 
Alberta Tourism, Parks and Recreation’s Tourism Division works 

with other government departments and the tourism sector to 

support the sustainability, competitiveness and growth of Alberta’s 

tourism industry. To ensure Alberta grows as a tourism destination, 

the Tourism Division:

•	conducts research and collects and distributes tourism data and 

market intelligence

•	measures the performance of Alberta’s tourism industry and 

forecasts the number of visitors and their expenditures in Alberta

•	represents the tourism industry in key policy areas, such as air 

access and positioning crown land for tourism development

•	works with the tourism sector to grow and expand marketable 

tourism products and destinations in Alberta

•	encourages private sector investment from domestic and 

international sources

•	provides public information and travel counselling services 

through the 1-800 ALBERTA Contact and Distribution Centre, 

visitor information centres and community and regional visitor 

information centres

•	provides access to high resolution images and footage of Alberta 

for use by the travel trade, travel media and tourism industry

We offer the following programs and services to help you grow 

and promote your tourism business, product and destination. 

For detailed information visit tpr.alberta.ca/tourism

ALBERTA VISITOR INFORMATION PROVIDERS PROGRAM 

Looking to deliver high quality, professional travel counselling services at your 

community or regional visitor information centre? The Alberta Visitor Information 

Providers program provides travel counsellor training, support, tools and access to 

official Travel Alberta publications. Learn more at industry.travelalberta.com 

▲

  

Programs 

▲

 Visitor Information Centres

ATTRACTING AND PROMOTING INVESTMENT 

Showcase your market-ready, land-based tourism development opportunity 

(e.g., hotel, resort, golf course) to potential investors, developers and franchisors 

at the annual Tourism Investment Forum. 

BUSINESS DEVELOPMENT 

Looking for information to start or expand your tourism business? We provide 

resources, facilitate access to capital, and provide advice on Economic Impact 

Analysis for tourism. Our three Tourism Business Guides will assist you with 

land-based tourism development, writing business plans, and identifying 

potential sources of funding. 

DESTINATION DEVELOPMENT 

Are you a tourism organization, industry group or municipality looking to grow your 

destination? We can work with you to assess your community or region, identify 

opportunities and set clear strategies and actions to grow your destination.

FESTIVALS AND EVENTS 

Grow tourism with festivals and events. We offer a planning manual and event 

tourism workshop to help you increase the tourism impact of festivals and events.   

Established festivals/events are invited to apply for development funding through 

the Festivals and Events Tourism Growth program.

HIGHWAY SIGNAGE PROGRAM

Looking to direct highway traffic to your services or attractions? Check out the 

Tourism Highway Signage Program administered on behalf of the Government of 

Alberta by Guide Signs Industries. For more information visit signupalberta.com

INVESTMENT OPPORTUNITIES

Are you an investor or developer looking for tourism business opportunities 

in Alberta? Do you have an investment opportunity and want to connect with 

investors? Tap into our Investment Services to help meet your goals. 



LAND AND REGULATORY PROCESSES

Need assistance in navigating the regulatory process? Our Tourism Development 

Guide provides information on federal, provincial and municipal regulatory and 

permitting processes related to land-based tourism development in Alberta. For 

information on the regulatory process for private sector development on public 

land, ask us about Alberta Tourism Recreation Leasing.

NICHE PRODUCT DEVELOPMENT

Looking to develop your tourism product, connect with industry partners and 

networks and access niche product research and resources? We can work with 

you to grow your portfolio of compelling tourism products and visitor experiences. 

PHOTOS AND FOOTAGE

Recently upgraded, the Alberta Tourism Digital Assets Library provides free 

access to over 6,000 high-resolution photographs and hours of high quality 

digital footage of the extensive tourism products and experiences throughout 

Alberta. These digital assets are available to use in marketing and advertising 

material that promotes Alberta as a world-class destination. To access, visit 

industry.travelalberta.com/multimedia

RESEARCH AND STATISTICS

Enhance your understanding of market and consumer trends with the latest 

tourism statistics and research reports. Sign up for the Alberta Tourism Market 

Monitor for monthly updates on Alberta’s tourism industry with data on key 

indicators such as accommodation and restaurant receipts. 

VISITOR FRIENDLY COMMUNITIES

Are you a municipality committed to making your town welcoming to visitors? 

We offer municipal governments Visitor Friendly Community Assessments 

that identify ways to improve your community’s visual appeal, signage, visitor 

services and amenities. 

VISITOR INFORMATION CENTRES AND 1-800 ALBERTA CONTACT  

AND DISTRIBUTION CENTRE

Take advantage of our Brochure Distribution Program to display your tourism 

brochures at Travel Alberta Visitor Information Centres and accredited community 

and regional information centres. Tourism operators are invited to make product 

presentations to the 1-800 ALBERTA Contact and Distribution Centre agents. 

industry.travelalberta.com 
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Calgary 

400, 1601-9 Avenue SE 

Calgary, Alberta   

Canada  T2G 0H4 

Edmonton 

802, 10235-101 Street 

Edmonton, Alberta   

Canada  T5J 3G1
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