
The communications policy was developed to guide communications across government so 
information is well coordinated, effectively managed and responsive to the information needs of 
Albertans.  

The policy clearly defi nes how communications are delivered to Albertans and what they can expect. 
It defi nes communications practice and provides guidance to government employees who play a 
role in communicating government priorities and information on programs and services.

Highlights of each section

1. Informing and serving Albertans 
To provide timely, accurate information government employs trained and knowledgeable staff  to 
provide information services to the public; and uses a variety of new and traditional methods of 
communication (telephone directories, the website, and toll-free phone access). 

2. Listening to Albertans 
Albertans have ongoing opportunities to provide feedback and input to government including 
such mechanisms as the Alberta Connects phone and email response system, the Internet and 
correspondence.  To promote two-way communication, government materials provide contacts for 
more information or input.   Public consultations employ a range of ways to provide input (town 
hall meetings, print and online surveys or individual submissions).  Public opinion research is also 
conducted to help government better understand and identify Albertans’ needs, expectations and 
priorities. 
 

3. Communicating clearly
Information about government policies, programs and services must be clear, relevant, accurate, easy 
to understand and useful to Albertans. 

4. Meeting diverse audience needs
Albertans with disabilities and alternative communications needs have access to timely information 
at no more cost than people without such needs. To meet specifi c program objectives, ministries are 
encouraged to develop materials in languages other than English.

5. Clearly identifying programs of the government
To help Albertans recognize and access government facilities, programs and services, 
communications materials are identifi ed in a clear and consistent manner, according to the Alberta 
Corporate Identity Program and Guidelines.
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6. Delivering coordinated communications
Communications is a shared responsibility that is coordinated within and across ministries.  
Ministries refl ect government priorities and key themes in their communications plans and work 
collaboratively in areas of mutual interest. Announcements and advertising are coordinated, and 
available templates are utilized. 

 
7. Communicating with government employees

To keep staff  up to date on government priorities, programs and services, regular face-to-face internal 
communications is encouraged, supported by a mix of communications tools. 

8. Making information available electronically 
Internet and email help to provide information and services to Albertans and facilitate interactive, two-
way communication and feedback. Government websites adopt a common look and feel, standardized 
search functions and basic contact information. New technologies are assessed for use based on a 
number of factors including how they connect with Albertans in effi  cient and practical ways. 

9. Communicating through the media
Communications branches in each ministry facilitate interview requests, and use a variety of tools 
to communicate with media.  Announcements are distributed through the Alberta Communications 
Network and posted to the Government of Alberta website.  Ministers are the principal spokespeople 
of the Government of Alberta.  Communications directors, communications staff  or department 
experts may also be designated as spokespeople on matters pertaining to the priorities, policies, 
programs and services administered by government.

10. Advertising government policies, programs and services 
Advertising campaigns and products are aligned with government priorities and clearly display the 
government’s corporate identity. To ensure effi  cient, fair advertising buys, services are contracted 
through the Public Aff airs Bureau and/or designated agencies of record.  Advertising is suspended 
during general elections unless it is required to issue a public notice for legal purposes; to inform the 
public of danger; or to post an employment notice. Planned international ads or pre-paid ads in special 
event program booklets are also permitted.  

11. Entering partnerships and sponsorships
Considerations such as confl icts of interest, strategic fi t, value for money and alignment with 
government goals, standards and contracting guidelines must be taken into account before entering 
into a partnership or collaborative arrangement with another organization or individual. Public 
information about partnering activities must fairly acknowledge all participants. 

12. Communicating in emergencies
Government aims to ensure Albertans receive accurate, timely and relevant information during times 
of crisis or emergency.  The Public Aff airs Bureau maintains a multi-ministry emergency response 
team and online information resources.  Ministries maintain links with other governments and 
groups that may be involved in responding to an emergency (industry, community leaders). Each 
ministry has an internal communications process within their business continuity plan.

13. Retaining copyright
Ministries respect ownership rights associated with copyrighted works. Communications materials 
including text, photographs, images and multi-media materials that are authorized, accepted and paid 
for by the Government of Alberta remain the property of the Alberta government. 


